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Par studiju programmas īstenošanas valodu
Rēzeknes Tehnoloģiju akadēmija (RTA) kopš 1995. gada īsteno profesionālās augstākās izglītības bakalaura programmu “Uzņēmējdarbība” (kods 42345), kas atbilst studiju virzienam “Vadība, administrēšana un nekustamo īpašumu pārvaldība”. Studiju virzienā “Vadība, administrēšana un nekustamo īpašumu pārvaldība” tiek īstenotas sešas studiju programmas. Piecas no tām tiek īstenotas angļu valodā:
	Programmas nosaukums
	Kods
	Kopīgās studiju programmas partneris
	Programmas īstenošanas valoda

	
	
	
	Latviešu 
	Angļu 

	Akadēmiskā bakalaura studiju programma “Viesmīlības vadība”
	43345
	Utena University of Applied Sciences (Lietuva)
	x 
	x

	Akadēmiskā bakalaura studiju programma “Tehnoloģiju un inovāciju vadība” 
	43345
	Public Institution SMK University of Applied Social Sciences (Lietuva)
	x
	x


	Akadēmiskā maģistra studiju programma “Reģionālā plānošana un attīstība” 
	45345
	Polockas Valsts universitāte (Baltkrievija)
	-
	x

	Akadēmiskā bakalaura studiju programma “Vadības zinātne”
	43345
	-
	x
	x

	Akadēmiskā maģistra studiju programma “Vadības zinātne”
	45345
	-
	x 
	x

	Profesionālā bakalaura studiju programma “Uzņēmējdarbība”
	42345
	-
	x
	-


Angļu valodā studējošo skaits studiju virzienā “Vadība, administrēšana un nekustamo īpašumu pārvaldība” uz 01.10.2017. veidoja 25% no kopējā studiju virzienā studējošo skaita. Pēdējos gados būtiski palielinās ārzemju reflektantu interese par profesionālajām studijām uzņēmējdarbībā. To RTA resursi un akadēmiskā personāla kompetence ir pietiekami, lai nodrošinātu profesionālās augstākās izglītības bakalaura studiju programmas “Uzņēmējdarbība” īstenošanu gan latviešu, gan angļu valodā.
Pēc pieprasījuma izpētes ārējā tirgū, studiju virziena “Vadība, administrēšana un nekustamo īpašumu pārvaldība” padomē tika pieņemts lēmums sagatavot studiju programmu “Uzņēmējdarbība” īstenošanai angļu valodā. Būtiskās izmaiņas pamatojošie dokumenti tika izvērtēti Ekonomikas un pārvaldības fakultātes Domes sēdē, RTA Studiju padomē un apstiprināti Senātā. 
Saskaņā ar LR 14. 07. 2015. Ministru kabineta noteikumu Nr. 407 “Augstskolu, koledžu un studiju virzienu akreditācijas noteikumi” 8.7.1. punktu par programmas īstenošanas valodu, lūdzam atļaut studiju programmu “Uzņēmējdarbība” (kods 42345) īstenot latviešu un angļu valodā.
Pielikumā:
1. RTA Senāta lēmums par būtiskām izmaiņām profesionālajā bakalaura studiju programmā “Uzņēmējdarbība” ( viena lapa).
2. Studiju programmas īstenošanā iesaistītā akadēmiskā personāla apliecinājums par angļu valodas pārzināšanu B2 līmenī (divas lapas).
3. Studiju kursu apraksti angļu valodā (104 lapas).
4. Diplomdarba izstrādes metodiskie norādījumi angļu valodā(27 lapas).

5. Prakšu programmas angļu valodā (9 lapas).
Rektors 






Edmunds Teirumnieks 
A. Juško-Štekele, 29392129
Angelika.Jusko-Stekele@rta.lv
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3.pielikums

2.līmeņa profesionālās augstākās izglītības bakalaura studiju programma “UZŅĒMĒJDARBĪBA” 

(Tūrisma uzņēmuma vadītāja specializācija)

STUDIJU KURSU KATALOGS 

(ANGĻU VALODĀ)

Rēzekne 2018

SATURS 
	Studiju kursa nosaukums latviski/angliski
	Amats, docētājs
	KP

	Vispārizglītojošie studiju kursi 
	22

	Svešvaloda  uzņēmējdarbībā (angļu valoda) I /Foreign Language in Business (English) I 
	Lektore Valentīna Prikule 
	4

	Svešvaloda  uzņēmējdarbībā (angļu/vācu) II /Foreign Language in Business (English) II  
	Lektore Valentīna Prikule 
	2

	Latviešu valoda/ Latvian Language 
	Lektore Antra Kļavinska 
	4

	Darba aizsardzība /Labour Protection 
	Lektors  Vjačeslavs Spičs 
	1

	Dokumentu pārvaldība /Records Management 
	Lektore Aija Čerpinska
	2

	Eiropas ekonomiskā integrācija /European Economic Integration
	Docente Lienīte Litavniece 
	2

	Civilā aizsardzība /Civil Defence
	Lektors  Vjačeslavs Spičs
	1

	Vadības psiholoģija/Management Psychology 
	Lektore Ināra Paramonova 
	2 

	Darba un komerctiesības /Labour and Commercial Law  
	Docente Gaļina Makarova 
	4

	Nozares teorētiskie pamatkursi  
	40

	Ievads uzņēmējdarbībā /Introduction to Entrepreneurship 
	Lektors  Ēvalds Višķers
	2

	Informātika /Informatics
	Lektors Aleksejs Zorins
	2

	Publiskās finanses /Public Finance
	Lektore Ērika Žubule
	2

	Vadības teorija /Theory of Management
	Asoc.prof. Anda Zvaigzne 
	2

	Mikroekonomika /Microeconomics
	Lektors  Ēvalds Višķers
	4

	Statistika I /Statistics I
	Lektors  Andris Pelšs
	2

	Zinātniskā darba pamati /Basics of Research Work
	Lektore Anita Puzule
	2

	Ekskursiju vadīšanas metodika /Tour Guiding Methodology  
	Lektore Iveta Balčūne 
	2

	Statistika II /Statistics II
	Lektore Aļona Klodāne
	2

	Makroekonomika /Macroeconomics
	Docente Jeļena Lonska  
	4

	Tirgzinība /Marketing  
	Lektore Iveta Dembovska
	4

	Nodokļu sistēma/Tax System 
	Lektore Anita Puzule
	2

	Vadības grāmatvedība/Management Accounting
	Lektors Andris Pelšs 
	2

	Vides aizsardzība/Environmental Protection 
	Lektore Ērika Teirumnieka 
	2

	Uzņēmējdarbības finanses /Business Finances
	Profesore Iveta Mietule 
	4

	Personālvadība /Personnel Management
	Docente Iluta Arbidāne 
	2

	Nozares profesionālās specializācijas kursi
	
	48

	Reģionālā ekonomika /Regional Economics
	Lektore Daina Znotiņa
	2

	Socioloģija /Sociology
	Lektore Veronika Korkla  
	2

	Grāmatvedības teorija /Theory of Accounting
	Profesore Iveta Mietule 
	4

	Biznesa komunikācijas /Business Communications  
	Lektore Daina Znotiņa 
	2

	Starptautiskās tiesības /International Law  
	Lektore Iveta Adijāne 
	2

	Finanšu grāmatvedība /Financial Accounting   
	Asoc.prof. Iluta Arbidāne 
	4

	Līdervadība/Leadership    
	Asoc.prof. Iluta Arbidāne
	2

	Tūrisma uzņēmējdarbības vadība/Tourism Business Management 
	Lektore Iveta Dembovska


	4



	Tūrisma analīze /Tourism Analysis  
	Profesore Irēna Silineviča
	3

	Ēdināšanas uzņēmējdarbības vadība /Catering Business Management  
	Lektore Inese Silicka
	4

	Viesnīcu darba organizācija un vadība I /Hotel Organization and Management I
	Lektore Iveta Dembovska


	2 

	Viesnīcu darba organizācija un vadība II /Hotel Organization and Management II
	Lektore Iveta Dembovska


	2

	Projektu vadība /Project Management
	Lektore Liene Amantova-Salmane 
	2

	Uzņēmējdarbības stratēģiskā vadīšana /Business Strategic Management  
	Profesore Irēna Silineviča
	2

	Kvalitātes vadība /Quality Management
	Docente Sandra Murinska 
	2

	E-komercija /E-commerce  
	Lektore Inta Kotāne 
	2

	Uzņēmējdarbības analīze /Entrepreneurship Analysis
	Lektore Inta Kotāne 
	2

	Pasākumu vadība /Event Management  
	Lektore Iveta Graudiņa
	1

	Ekonomiskā ģeogrāfija /Economic Geography  
	Lektore Iveta Dembovska
	2

	Pakalpojumu mārketinga vadība /Management of Service Marketing
	Lektors  Ēvalds Višķers
	2

	Brīvās izvēles kursi (Jāizvēlas 6 KP)
	6

	Apdrošināšana/Insurance 
	Lektore Jeļena Volkova
	2

	Biroja darba organizēšana un vadība/Office Work Organization and Management  
	Lektore Aija Čerpinska 
	2

	Starptautiskais mārketings/International Marketing 
	Lektore Iveta Dembovska
	2

	Starptautiskās valūtas un norēķinu operācijas/International Currency and Payment Transactions
	Lektore Inta  Kotāne 
	2

	Inovāciju vadība/Innovation Management 
	Docente Lienīte Litavniece 
	2

	Profesionālā prakse /Professional practice 
	
	26

	Course papers (3)
	
	6

	Valsts eksāmens /State exam 
	
	2

	Diplomdarbs /Diploma paper
	
	10


Vispārizglītojošie studiju kursi

Course title: FOREIGN LANGUAGE IN BUSINESS (ENGLISH) I

Course code (RAIS): Valo1026
KP: 4

ECTS: 6

Total hours: 160

Lecture hours: 2

Practical hours: 62
Independent study hours: 96

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer: Mg.paed. lecturer Valentina Prikule

Course prerequisites: intermediate or upper-intermediate language knowledge.
Abstract: The aim of the course is to improve the English language skills by learning terms, reading texts, discussing various issues on economy, analysing situations in a business context.  During the course, students expand and strengthen their vocabulary both orally and in written form, participate in discussions in order to be able to communicate successfully in the relevant environment and be able to obtain and provide information in English.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· use terminology when discussing economic problems; 

· understand the problem and analyse it in the business context and business correspondence;

· apply professional vocabulary on the themes learned in conversational language, dialogues, and monologues; 

· develop and present thematic presentation.
	Test

Report presentation

Examination


Course content

	No.
	Themes
	Contact hours

	1. 
	Work and Motivation. Work and responsibility. Work and employment issues. Applying for a job. Problems at work. People and workplaces. Motivating staff. Terminology. Job interview.
	14

	2. 
	Management and cultural diversity. Cultural attitudes. Business through cultures. Managing multinationals. Cross-cultural communication. Terminology.
	16

	3. 
	Labour relations. Labour unions: interviews. Industrial relations. Terminology.
	10

	4. 
	Advertising. Ways of advertising. Terminology.
	12

	5. 
	Business ethics. The social responsibility of business. Ethics and the law. Terminology.
	12


Independent study:

	Assignment
	Hours

	Newspapers review on employment problems in Latvia.
	22

	Individual project on cultural diversity (essay)
	20

	Advertisement analysis
	22

	Presentation on business ethics
	24

	Preparation for the test with mark (differentiated test)
	8


	Method of evaluation:
	Test with mark

	Evaluation requirements:
	The final grade is comprised of the following components: 

· In-class activity - 40%
· Test evaluation - 50%
· Evaluation of independent assignments -10%


Literature

I Textbooks

1.  Barrall I., Barrall N. Intelligent Business. Business English workbook: Pearson Education Limited, 2010. 

2. Farrall C., Lindsley M. Professional English in Use. Marketing: Cambridge University Press, 2014. 

3. Johnson C. Intelligent Business. Business English coursebook: Pearson Education Limited, 2014. 

4. Trappe T., Trullis G Intelligent Business. Business English coursebook CDs: Pearson Education Limited, 2012.

5. Koester A., Pitt A., Handford M., Lisboa M. Business Advantage Student's Book with DVD, Cambridge University Press, 2014.

II Additional literature

1. Aspinall T., Bethell G. Test your business vocabulary in use: Cambridge University Press, 2009 

2. Ferlicchia BA (Hons) H. Commercial English: Heather Ferlicchia, 2012. 

3. Gore S. English for Marketing and Advertising (with a CD): Cornelsen Verlag, Berlin, 2012. 

4. Mascull B. Business Vocabulary in Use: Cambridge University Press, 2010.

5. McCarthy M., O'Dell F. English Vocabulary in Use: Cambridge University Press, 2014.

6. Oguroka A. Practical course of business English: SIA “Mamuts”, 2010. 

7. Banks T. Writing for impact: Cambridge University Press, 2014.

8. Osborn A. Reading. English for Business. Harper Collins Publishers, 2015.

III Internet sources

1. www.businessenglishonline.net/e-lessons
2. www.onestopenglish.com/section
3. www.baltictimes.com
4. http://www.ebscohost.com/public/english-language-learner-ell-reference-centerbn  
5. http://ec.europa.eu/education/language/label/label_public/index.cfm?CFID=896499&CFTOKEN=49087200&jsessionid=1389779702f6a7c94a42395a54203f5fd324TR   
Course title: FOREIGN LANGUAGE IN BUSINESS (ENGLISH) II

Course code (RAIS): Valo1027
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 2

Practical hours: 32
Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer: Mg.paed., lecturer Valentina Prikule

Course prerequisites: knowledge of business vocabulary 
Abstract: The aim of the course is to improve the English language skills by learning terms, reading texts, discussing various issues on economy, analysing situations in a business context.  During the course students expand and strengthen their vocabulary both orally and in written form, participate in discussions in order to be able to communicate successfully in the relevant environment and be able to obtain and provide information.

Learning outcomes:

	After completing the course, students will be able to:
	Methods of assessment

	· use terminology when discussing economic problems, 

· understand the problem and analyse it in the business context and business correspondence,

· apply professional vocabulary on the themes learned in conversational language, dialogues and monologues,

· develop and present thematic presentation.
	Test

Report presentation

Exam


The Course content

	No.
	Themes
	Contact hours

	1. 
	Organizational chart of a company. Terminology. Company structure.
	8

	2. 
	The essence of economics. The economic infrastructure. Economic situation in Latvia, Europe, and the world. Terminology.
	8

	3. 
	Entrepreneurship, business environment, strategies, and decision-making. Corporate identity. Small business questionnaire. Terminology.
	8

	4. 
	Economics and ecology. Ecology and the individual consumer. Measuring eco-efficiency. Terminology.
	8


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components: 

· Participation and activity in classes - 20%
· Exam evaluation - 50%
· Evaluation of independent assignments - 30%


Independent study:

	Assignment
	Hours

	Presentation “My small business”
	10

	Description and comparison of economic situation in the world
	12

	Review of the internet resources on Ecology
	10

	Preparation for the exam
	16


Literature

I Textbooks

1. Barrall I., Barrall N. Intelligent Business. Business English workbook: Pearson Education Limited, 2010. 

2. Farrall C., Lindsley M. Professional English in Use. Marketing: Cambridge University Press, 2014. 

3. Johnson C. Intelligent Business. Business English coursebook: Pearson Education Limited, 2014. 

4. Trappe T., Trullis G Intelligent Business. Business English coursebook CDs: Pearson Education Limited, 2012.

5. Koester A., Pitt A., Handford M., Lisboa M. Business Advantage Student's Book with DVD, Cambridge University Press, 2014.

II Additional literature

1. Aspinall T., Bethell G. Test your business vocabulary in use: Cambridge University Press, 2009

2. Ferlicchia BA (Hons) H. Commercial English: Heather Ferlicchia, 2012. 

3. Gore S. English for Marketing and Advertising (with a CD): Cornelsen Verlag, Berlin, 2006. 

4. Mascull B. Business Vocabulary in Use: Cambridge University Press, 2010.

5. McCarthy M., O'Dell F. English Vocabulary in Use: Cambridge University Press, 2014.

6. Oguroka A. Practical course of business English: SIA “Mamuts”, 2010. 

7. Banks T. Writing for impact: Cambridge University Press, 2014. 

8. Osborn A. Reading. English for Business. Harper Collins Publishers, 2015.

III Internet sources:

1. www.businessenglishonline.net/e-lessons
2. www.onestopenglish.com/section
3. www.baltictimes.com
4. http://www.ebscohost.com/public/english-language-learner-ell-reference-center
5.http://ec.europa.eu/education/language/label/label_public/index.cfm?CFID=896499&CFTOKEN=49087200&jsessionid=1389779702f6a7c94a42395a54203f5fd324TR
Course title: LATVIAN LANGUAGE
Course code (RAIS): Valo1283
KP: 4

ECTS: 6

Total hours: 160

Lecture hours: 0

Practical work, seminar hours: 64

Independent study hours: 96

Approved on: 15.12.2017.

Responsible unit: Faculty of Education, Languages, and Design
Course developer:  Dr. philol. Doc. Antra Kļavinska

Course prerequisites: The course is designed for students without any knowledge of Latvian.
Abstract: The course focuses on the contemporary Latvian language with due attention to all four language skills – reading, writing, speaking, and listening. The aim of the course is to give the students grounding in all of these skills. The classes are focused on communication and use of Latvian, while English-language explanations of grammatical structures and occasional translations are not avoided.  Learning the language is closely tied to learning the culture, as well as to the learners' own personal experiences. 

Learning outcomes

	After completing the course, students will be able to:
	Methods of assessment

	· use new vocabulary and communicative phrases,
· understand basic Latvian grammar as a system,
· understandof the language functions;
	Practical activities; short tests monthly, exam.

	· demonstrate basic listening, reading, speaking, and writing skills, 

· differ Latvian language from any other language,
· read texts – original literature,
· communicate - ask and answer basic questions etc., take notes.
	Practical activities; short tests monthly, exam.


Course content

	No.
	Themes
	Contact hours

	1. 
	Topics:
• Acquaintance (basic information about yourself), greetings, farewells, good wishes.
• Languages, countries, nationalities. Latvia and the Baltic States, Ethnolinguistic situation in Latvia.
• Entertainment and interests: literature, music and cinema (including Latvian). Poster.
• Family, relatives, friends. Types of communication: e-mail, text message, letter.
• Celebrations: birthday, name day, Latvia’s anniversary celebration.
• Food: food, traditional Latvian dishes. Order at the cafe or restaurant.
• Time: clock, days, weeks, months, seasons, weather. Time planning.
• Travels: vehicles, list of public transport, map. 
	32

	2. 
	Grammar:
• Nouns: grammatical gender, number, case (mainly Nominative, Accusative, Locative).
• Personal pronouns.
• Adjectives.
• Numerals: cardinal and ordinal.
• The simple present of the verbs.
• Simple sentence construction.
• Question building.
	32


Independent study:

	Assignment
	Hours

	Learning vocabulary
	24

	Learning grammar
	24

	Independent language exercises (using online resources at RTA e-study environment)
	24

	Translations of simple texts from Latvian into English
	12

	Preparation of business texts (questionnaire, business card, invitation, etc.)
	12


	Evaluation requirements:
	The final grade is comprised of the following components:

· 60% - evaluation of practical activities, tests,
· 40% - exam evaluation.  


Literature

1. I Textbooks
2. Auziņa, I., Breķe, M., Lazareva, A., Šalme, A. (2014). Laipa A1. Latviešu valoda. Mācību grāmata. Rīga: LVA.
3. Auziņa, I., Breķe, M., Lazareva, A., Šalme, A. (2014). Laipa A1. Latviešu valoda. Darba burtnīca. Rīga: LVA.
II Additional literature

1. Klēvere-Vehli, I., Naua, N. (2012). Latviešu valoda studentiem. Rīga: LVA.

2. Svarinska, A. (2003). „Latviešu valoda. Latvian in 25 lessons“, Zvaigzne ABC.

III Internet sources Dictionaries: basic phrases and vocabulary

1. http://maciunmacies.valoda.lv/ 
2. http://www.sazinastilts.lv/language-learning/excursions/  
3. http://valoda.ailab.lv/latval/iesacejiem/  
4. http://epupa.valoda.lv/  
5. http://www.valoda.lv/Papildus_Materiali/eapmaciba2/default.htm  
6. http://valoda.ailab.lv/latval/vidusskolai/cittaut.htm 
7. http://www.surfacelanguages.com/language/Latvian  
8. http://latviansonline.com/education/materials/   
9. http://valoda.info/latvian15.html 
10. http://www.letonika.lv/  
Course title: LABOUR PROTECTION 

Course code (RAIS):  PolZ2101
KP: 1
ECTS: 1.5
Total hours: 16
Lecture hours: 8

Practical work, seminar hours: 8
Approved on: 15.12.2017.
Responsible unit: Faculty of Economics and Management/ Faculty of Engineering
Course developer: Mg.soc.sc., lecturer Vjaceslavs Spics
Course prerequisities: Secondary education program
Abstract:  Aim of the course: to give the students the necessary knowledge and basic skills in the organization of the labor protection system, as well as the tasks, duties and rights of the persons involved in the system.
Learning outcomes
	After completing the course, student will be able to:
	Methods od assessment 

	Know the basics of the labor protection system
	Examination test

	Knowledge of occupational risk factors and their division
	Examination test

	Knowledge of the organization of safety measures at work using personal protective equipment and safety signs
	Examination test


Course content
	N.p.k.
	Themes 
	Contact hours

	1. 
	Labor protection system of the Republic of Latvia. The role of the state in the labor protection system
	2

	0. 
	Organizational structure of labor protection system.
	2

	0. 
	Obligations and rights of the employer in the field of labor protection
	2

	0. 
	Employed duties and rights in the field of labor protection
	2

	0. 
	Internal monitoring of work environment Occupational risk factors; Physical factors of work environment risk
	2

	0. 
	Chemical and biological factors of work environment risk; psycho-emotional factors of work environment risk; procedures for Investigation and Registration of Accidents at Work
	2

	0. 
	Personal protective equipment and safety signs
	2

	0. 
	Mandatory health checks
	2


Evaluation requirements: examination test 100%
I Literature
1. Labour Protection Law

2. Internal Control of Work Environment. Guidelines. RENĀRS LŪSIS, Labour Department of the Ministry of Welfare
II Additional literature
1. Regulations Regarding Training in Labour Protection Matters;

2. Procedures for Investigation and Registration of Accidents at Work

3. Procedures for Performance of Mandatory Health Examinations

III Internet sources

1. www.osha.lv 

2. European Agency for Safety and Health at Work http://europe.osha.eu.int/ 

Course title: RECORDS MANAGEMENT

Course code (RAIS): VadZ1016

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer:  Mg.soc.sc., lecturer  Aija Čerpinska

Course prerequisites: Secondary education completed 
Abstract: The aim of the course is to give the basics for organization of documents, preparation of business documents and requirements for work with them, grouping of documents, as well as to develop students’ skills in preparing of various types of documents. 

Learning outcomes: 

	After completing the course, students will be able to
	Assessment

	· demonstrate understanding of written business communication requirements and organize written communication;
	Practical classes,  Independent assignment,   Exam 

	· make and draw up business documents for individuals and companies;
	Practical classes,  Independent assignment,   Exam 

	· ensure the judicial force of applications; 
	Practical classes,  Independent assignment,  Exam 

	· evaluate the system of management documents. 
	Practical classes,  Independent assignment,  Exam 


Course content

	No.
	Themes
	Contact hours

	1. 
	Records and records systems. Records management. Records formats. Types of documents. Records cycle.  Legislation framework in Latvia.
	6

	2. 
	Electronic records. Business benefits of electronic records. Legal effect and validity. Virtual e-signature. Time stamp. Issuing authority
	4

	3. 
	Submissions in Latvia.  Law on Submissions. Submitting a submission.  Examination of a submission and replying thereto. Restrictions for disclosure of information.  
	4

	4. 
	The business documents. The types of business letter.  Parts of a business letter. Begining the letter.  Contents.  Closing the letter. Other written comunication.  
	8

	5. 
	Personal documents.  The cover letter and CV.  
	6

	6. 
	Keeping accurate records. The control process in records’ systems.


	4


Independent study:

	Assignment
	Hours

	Preparation of presentation “Records management in country X in comparison with Latvia”
	15

	Literature study
	15

	Development of personnel documentation
	10

	Preparation for exam 
	8


	Form of Evaluation
	Exam/Test


Evaluation requirements:

	The final grade is comprised of the following components: 

· Presentation (20 %),  

· Case study (20 %),  

· Home assignment (business letter) (20%)

· Performance in practical classes (20 %),

· Exam result (20 %). 


Literature

I Text books 

1. Smallwood, Robert F. (2013) Managing electronic records : methods, best practices, and Technologies/ Printed in the United States of America 

2. Weisinger, D. (2011) Records Management. Comply with regulations and secure your organization's records with Alfresco Records Management/ Published by Packt Publishing Ltd.32 Lincoln Road Olton Birmingham, B27 6PA, UK
II Additional literature 

1. BOVEE COURTLAND, L. (2013) Business Communication today. 7th ed. Upper Saddle River, NJ: Prentice Hall, 2013. 202 p.

2. STROMAN J., WILSON K., WAUSON J., Administrative assistant`s and secretary`s handbook., American management Association,  2011 Farr, J. Michael. (2011) The quick resume & cover letter book: write and use an effective resume in only one day / Michael Farr. -- 5th ed 
3. H BRISK Paul (2011) Creating your CV as a self marketing tool/ 118p.
III Internet sources 

1. LEGISLATION OF THE REPUBLIC OF LATVIA http://www.likumi.lv  

2. Virtual e-signature www.eparaksts.lv/en
3. Europass documents  https://europass.cedefop.europa.eu/lv/documents/curriculum-vitae 

Course title: EUROPEAN ECONOMIC INTEGRATION

Course code (RAIS): Ekon1021
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer:  Dr.oec., assistant professor Lienīte Litavniece

Course prerequisites: Microeconomics, Macroeconomics
Abstract:  The course examines the historical development of the European Union, economic integration principles and future prospects; Latvia in the EU.

Learning outcomes

	After completing the course, students will be able to:
	Methods of assessment

	· critically evaluate the work of the main EU institutions;
	Practical activities; exam

	· evaluate the EU political and economic impact, including the impact on the environment and society;
	Practical activities; exam

	· independently extract and analyze information; to explain it; argue and debate;
	Practical activities; exam

	· demonstrate the scientific approach to problem solving;
	Practical activities; exam

	· understand the most important events of EU and their significance;
	Practical activities; exam

	· understand  the terminology of EU.
	Practical activities; exam


Course content

	No.
	Themes
	Contact hours

	1. 
	Introduction. History of Union.
	3

	2. 
	Institution of the European Union.
	8.

	3. 
	European Union law system and decision-making procedure.
	2

	4. 
	European Union budget.
	2

	5. 
	European Union policies (regional, monetary, agriculture, education, foreign affairs etc.).
	17


Independent study:

	Assignment
	Hours

	Preparation of 2 presentations
	24

	Preparation for seminars
	14

	Preparation for the test
	10


	Method of evaluation:
	Exam/ Test

	Evaluation requirements:
	The final grade is comprised of the following components:

60% - attending lectures, performing practical tasks during the class, and individual assignments,

40% - final exam.



Literature

I Textbooks 

1. Schütze, Robert.  An introduction to European law / Robert Schütze. - Second edition. - Cambridge, United Kingdom: Cambridge University Press, 2015. - xxxvii, 345 pages
2. EU treaties and legislation / edited by Robert Schutze, Professor of European Law at Durham University and Visiting Professor at LUISS - Universita Guido Carli. - New York: Cambridge University Press, 2015. - 770 p.
II Additional literature

1. European Eastern Partnership: recommendations for a refined approach; the 4th Easterrn Partnership Summit / Žaneta Ozoliņa and Dr.Daniela Schwarzer from Brussels Forum to the Riga conference. - Riga: LATO, 2014. - 24 p.
2. Vauchez, Antoine.  Brokering Europe: Euro-lawyers and the making of a transnational polity / Antoine Vauchez. - Cambrdige, United Kingdom: Cambrdige University Press, 2015. - xii, 264 pages
III Internet sources  

1. EU official home page: www.europa.eu ; 
2. Articles in scientific data base
Name of a study course: CIVIL DEFENCE

Course code (RAIS): PolZ3101
KP: 1
ECTS: 1.5
Total hours: 16
Lecture hours: 8

Practical work, seminar hours: 8
Approved on: 15.12.2017.
Responsible unit: Faculty of Economics and Management/ Faculty of Engineering
Course developer: Vjaceslavs Spics
Course prerequisities: Secondary education program
Abstract: The course is intended for the students of higher education in accordance with the minimum requirements of the regulatory enactments in order to gain knowledge of the civil protection system of the Republic of Latvia, the tasks, rights and obligations of state, local governments, legal and natural persons, objects of high-risk, municipal civil protection commissions, civil protection measures planning, hazard assessment, hazardous substances, classification and storage and transport requirements, prayer and provision of international assistance, personal protective equipment in the event of a disaster, special legal regimes. First-aid skills were acquired in life-critical situations. The history and tasks of the development of the civil protection system are considered. The study course deals with the classification of disasters and tests in Latvia and in the world.
Learning outcomes
	After completing the course, students will be able to:
	Methods of assessment 

	Arguments to characterize the Civil Protection System of the Republic of Latvia
	Examination test

	Describe high-risk objects
	Examination test

	Evaluate hazard risks
	Examination test

	Arguments to characterize information on hazardous substances, their classification and requirements for their storage and transportation, the prayer and provision of international assistance, the special legal regimes (emergency and state of emergency)
	Examination test

	Use personal protective equipment in the event of a disaster and provide first aid to life-threatening situations
	Examination test


Course content:
	No.
	Themes 
	Contact hours

	1. 
	Civil protection. The historical basis and development of civil protection from the Second World War to the present day. Organization, organization and management of the civil protection system in the state of Latvia. Legal framework for the operation of the national civil protection system.
	1

	2. 
	Tasks, rights and obligations of state, local governments, legal and natural persons in the field of civil protection Crisis Management Board. Civil protection organization in municipalities. Civil Protection Commission, regulations of activity, planning. Duties and rights of members of the Commission. Commission convening procedure and training of commission members. Civil protection organization in the institution, company and commercial company. Duties and powers of the heads of the institutions.
	2

	3. 
	Disasters and their consequences. Natural disasters, storms, hailstones, earthquakes, rainstorms, floods, hail, heavy frost, snowstorms, icing, snow leaks and ice congestion, high heat, drought, forest and peat bog fires. Human-induced disasters, technological disasters, industrial accidents involving chemical, radioactive and biologically active substances, fires in buildings and economic objects, explosions, transport accidents, dams interruptions, breakdowns of utility and energy networks, collapse of buildings and structures, public disorder, terrorist attacks and armed conflicts. Epidemics, Epizootic, Epiphytotic. Breakdown of disasters by scale
	2

	4. 
	Civil Protection Plan. Objectives and tasks of the plan's development. The structure of the municipal civil protection plan, the procedure for its elaboration. Civil protection plans of institutions and commercial companies, their structure and approval procedures. National Civil Protection Plan.
	1

	5. 
	Civil alert and alert system, its installation, functioning, maintenance and financing. Alarm Siren Central Control Station. Mobile Alarm Siren Center. Notification system for companies at increased risk.
	1

	6. 
	Enhanced hazard objects, their classification and criteria for determination. Industrial risk objects. Emergency impact zones. Hazardous substances, their classification and requirements for their storage and transportation. Radiation safety.
	1

	7. 
	Monitoring Disaster prediction. Crash Forecasting. Disaster recovery calculations. Techniques for forecasting and modeling the effects of chemical accidents. Monitoring Event Planning. Disaster Management. Preventive measures. Preparedness measures. Response measures. Immediate emergency response measures. Hazard Risk Assessment.
	1

	8. 
	National Material Reserves. Establishment, maintenance and issue of state material reserves. Responsible reserve holders. State Material Reserve warehouse in the country. Procedure for the involvement and replenishment of material reserves.
	1

	9. 
	Citizens' rights, duties and education in civil protection. Involvement of citizens in the civil protection system. Personal protective equipment, their breakdown. Use of personal protective equipment.
	1

	10. 
	Evacuation Organization of escape events. Transport. Evacuation directions and routes. Evacuation deployment, catering and social care. First and emergency assistance. Associated resources and resources.
	1

	11. 
	Prayer and provision of international assistance.
	1

	12. 
	Personal protective equipment in the event of a disaster (eg filtering gas masks, anti-chemical protective clothing)
	1

	13. 
	Specific legal regimes (emergency situations and exceptions)
	1

	14. 
	Providing first aid in life-threatening situations (eg dangerous stopping of bleeding, resuscitation), and calling for help
	1


Evaluation requirements: Examination test 100%
I Literature
1. In Time of Emergency: A Citizen's Handbook on Emergency Management (1980), by United States Federal Emergency Management Agency
2. ISBN: 978-93-8044-02-6. The National Disaster Management Hand Book for Training and Capacity Building of Civil. 
3. Civil Protection and Disaster Management Law

II Additional literature
1. Natural Risk and Civil Protection T. Horlick-Jones, A. Amendola, R. Casale CRC Press, 1995

III Internet sources

1. http://

HYPERLINK "http://ec.europa.eu/echo/index_en"ec.europa.eu/echo/index_en
2. www.mchs.gov.ru  

3. http

HYPERLINK "http://www.vugd.gov.lv/"://

HYPERLINK "http://www.vugd.gov.lv/"www.vugd.gov.lv
4. http://vulkania.ru

HYPERLINK "http://vulkania.ru/"/
Course title: PSYCHOLOGY OF MANAGEMENT
Course code (RAIS): Psih4015
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical hours: 16

Independent study hours: 48

Approved on: 15.12.2017

Responsible unit: Faculty of Economics and Management
Course developer: Mg. Psych. Ināra Paramonova
Course prerequisites: Knowledge of basic psychological categories
Abstract: The aim of the course is to create the background and provide a set of knowledge about management and organizational psychology as a direction of social psychology. The course examines the main categories of management psychology, emphasizing the importance of human resources for achieving the goals of the organization, provides knowledge of psychological phenomena such as the role of a leader in an organization, the personality and competencies of the manager, interaction with employees, communication, conflicts, their causes and consequences.
The stages of organizational psychology development, leadership theories, as well as psychological processes of social groups are also discussed.

Learning outcomes

	After completing the course, students will be able to:
	Methods of assessment

	· use the argumentation of the basic management psychology;
	Test



	· carry out the research activities on the issues of management psychology in the company based on the acquired knowledge;
	Report Presentation



	· formulate and analyze the information, problems, and solutions in the field of management psychology, explain them, and argue;
	Practical assignments



	· understand issues of professional ethics related to management psychology;
	Report



	· structure learning independently, direct self-education, and peers’ further education.
	Report




Course content

	No.
	Themes
	Contact hours

	1. 
	Socio-psychological theory of management, its categories, theories, directions. Organization as a process. Organizational structure. The philosophy of the organization. Development of management theories. Hisotry of organizational psychology development. 
	2

	2. 
	Organizational environment. Organizational changes. Resistance to change.

2.1. Organizational culture, its functions. Levels of organizational culture. The external manifestations of the organizational culture.
2.2. Classification of organizational culture. Comparison of organizational culture typologies.
	2

	3. 
	Groups and teams. Group and team development phases. Group structure. Standards, status, and roles in group and team. Melbourne's team roles. Group cohesion.
3.1. Psychological processes in group and group phenomena. Impact processes in groups: conformance, consent, submission. Formal and informal groups.
3.2. Individuals in the group. Psychological peculiarities of individual. The concept of personality. Slef-concept. Group influence. 
	2

	4. 
	Management and leadership.
4.1. Management process and functions. Leader, manager, and moderator. Leadership and management performance criteria.
4.2. Theories and styles of leadership. Kurt Levin's Leadership Styles theory. Behavioural leadership theories.
	2

	5. 
	Motivational theories.
5.1. The Maslow Needs Hierarchy. Hertzberg's two-factor theory. Alderfer's Theory of Needs. McClelland's Theory of Needs. Vroom expectancy motivation theory. Adams' Theory of Justice.

5.2. Compassion for work. Loyalty, individual’s behaviour, and social identity in an organization.
	2

	6. 
	Stress management. Stress triggers at work. Occupational stress theories. Stress reduction at the organization, and at the individual level.
	2

	7. 
	Communication in the organization.
7.1. Communication process and barriers. Types of interpersonal communications. Verbal communication. Non-verbal communication. Argumentation.
7.2. Importance and essence of decision-making. Decision making process. Group decision making.
7.3. Conflict in the organization. Conflict functional consequences. Conflict dysfunctional effects. Structural methods of conflict resolution. Non-structural methods for solving the conflict.
	4


Independent study:

	Assignment
	Hours

	Presentation on assigned topic
	8

	Conflict analysis in the company
	10

	Individual self-study
	6

	Processing of test results
	4

	Preparation for the exam
	16


	
Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components:


100% FE  = 40%(R+PA+P) + 60%E , where

FE - final evaluation

R-  report (analysis  the psychological literature and other information sources)

PA- average evaluation of practical assignments; 

P –presentation evaluation

E- examination evaluation


Literature

I Textbooks
1. Stephen R. Balzac  Organizational Psychology for Managers. 2013

2. Adam Grant Give and Take: A Revolutionary Approach to Success. 2013

II Additional literature

1. Brian Tracy. The Psychology of Selling.-1985.
2. Kerry Patterson Influencer: The New Science of Leading Change, Second Edition. – 2007

3. Roderick M. Kramer, David M. Messick. The Psychology of Leadership: New Perspectives and Research. – 2004.
4. Ben Newell, David Lagnado and David Shanks: The Psychology of Decision Making. Psychology Press. -2007.
5. Janet Davidson and Robert Sternberg. The Psychology of Problem Solving. - 2003.
6. Gary Lynch and Richard Granger. Big Brain: The Origins and Future of Human Intelligence. – 2008.
7. Jonah Lehrer. The Decisive Moment: How the Brain makes up its Mind. – 2009.
8. Norman Doidge. The Brain That Changes Itself. – 2007.
Internet sources:

	1. Psycology Today  
	www.psychologytoday.com 

	2. Forbes 
	www.forbes.com 

	3. Ejop Psychopen 
	www.ejop.psychopen.eu   

	4. EBSCO Publishing database

	www.epnet.com/database.html 


Course title: LABOUR AND COMMERCIAL LAW

Course code (RAIS): JurZ2027
KP: 4

ECTS: 6

Total hours: 160

Lecture hours: 48

Practical work, seminar hours: 16

Independent study hours: 96

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer: Mg.iur, guest lecturer Juna Kjakšta

Course prerequisites: Introduction to the labour law and basics of commercial law.
Abstract:  Within the course, students shall acquire theoretical understanding of the essence and basic principles of labor and commercial law. Students will analyze the relevant normative regulations, focusing in particular on Latvia’s Labour Law and Commercial Law, the latest trends and ideas in the area of labour and commercial law, practical aspects in this area, and a comparison between practice and theory.

The aim of the course is to introduce students to labour and commercial law, exploring the foundations of the law and the tax system in Latvia; to help students to understand the rights and duties of employees; to provide the basic knowledge of commercial activity and its forms; to provide students with practical knowledge of solutions of legal problems. In the course, the issues will be discussed in the context of relevant regulations in other European countries. The students will analyse legal regulations stipulated by the labour and commercial law in Latvia in conjunction with the European Union law. 

Learning outcomes

	After completing the course, students will be able to:
	Methods of assessment

	· understand the subject of labour law, its principles, and the establishment of legal labour relations;
	Test

Report Presentation

Examination

	· analyze the labour law on working hours and rest hours, payment, and termination of employment relations;
	Test

Report Presentation

Examination

	· develop legal documents: contracts of employment, collective agreements, and others;
	Practical assignments

Examination

	· understand and analyze types of commercial activity and commercial transactions;
	Practical assignments

Examination

	· analyze and evaluate the labor and commercial law and its law enforcement practice and theoretical aspects.
	Test

Practical assignments

Examination


Course content

	No.
	Themes
	Contact hours

	1. 
	The concept, history, and sources of labour law.
	4

	2. 
	Establishing employment legal relationships.
	2

	3. 
	The responsibilities and rights of the employee.
	3

	4. 
	Working hours and rest time.
	2

	5. 
	Working procedures and labour protection.
	3

	6. 
	General provisions of work remuneration.
	2

	7. 
	Termination of employment legal relationships.
	2

	8. 
	Labour disputes and their settlement.
	3

	9. 
	Introduction to the Commercial law.
	4

	10. 
	General principles of commercial activities.
	3

	11. 
	The Commercial register.
	2

	12. 
	Commercial powers of attorney.
	3

	13. 
	Commercial agents and brokers.
	2

	14. 
	Types of merchants. Individual merchants.
	2

	15. 
	Partnerships: General Partnership and Limited Partnership.
	2

	16. 
	Limited Liability Companies.
	2

	17. 
	Stock Companies.
	2

	18. 
	Commercial Transactions.
	2

	19. 
	Legal aspects of Insolvency.
	3


Independent study

	Assignment
	Hours

	Development of the report
	24

	Preparing for the test/examination
	49

	Preparing for colloquia, workshops, etc. practical studies
	8

	Theoretical research and analysis of the literature, translation
	15


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components:


100% FE  = 50%(T+R+PA+P) + 50%  E , where

FE - final evaluation

T -    test evaluation

R -  report (analysis  of professional literature and other sources)

PA - average evaluation of practical assignments

P – presentation evaluation

E - exam evaluation


Literature

I Textbooks
1.  The autonomy of labour law / edited by Alan Bogg, Cathryn Costello, ACL Davies and Jeremias Prassl. - Oxford, United Kingdom: Hart Publishing; Portland, Oregon, 2015. - ix, 431 pages
2. Zasova, Anna.  Assessment of labour market elasticity in Latvia / A.Zasova; A.Meļihovs. - Riga: Latvijas Banka, 2005. - 59 p
3. Sloane, Peter.  Modern labour economics / Peter Sloane, Paul L. Latreille and Nigel O'Leary. - London: Routledge; New York, 2013. - Oxon, [UK]: Routledge, 2013. - 382 p.
4. Causes and economic consequences of international labour migration: case of Latgale region in Latvia: summary of the thesis for obtaining the doctoral degree in economics (Dr.oec.) (speciality: regional economics) Daugavpils University, 2013, 107 p.
5. Schütze, Robert.  An introduction to European law / Robert Schütze. - Second edition. - Cambridge, United Kingdom: Cambridge University Press, 2015. - xxxvii, 345 p.
II Laws and regulations

1. The Constitution of the Republic of Latvia, "Latvijas Vēstnesis", 43, 01.07.1993., "Ziņotājs", 6, 31.03.1994., "Valdības Vēstnesis", 141, 30.06.1922., "Diena", 81, 29.04.1993.

2. Labour Law, "Latvijas Vēstnesis", 105 (2492), 06.07.2001., "Ziņotājs", 15, 09.08.2001.

3. The Commercial Law, "Latvijas Vēstnesis", 158/160 (2069/2071), 04.05.2000., "Ziņotājs", 11, 01.06.2000.

4. Insolvency Law, "Latvijas Vēstnesis", 124 (4316), 06.08.2010.

5. Latvian Administrative Violations Code, "Ziņotājs", 51, 20.12.1984.

6. The Civil Law, "Valdības Vēstnesis", 41, 20.02.1937.

7. Civil Procedure Law, "Latvijas Vēstnesis", 326/330 (1387/1391), 03.11.1998., "Ziņotājs", 23, 03.12.1998.

8. Labour Dispute Law, "Latvijas Vēstnesis", 149 (2724), 16.10.2002., "Ziņotājs", 21, 14.11.2002.

9. Labour Protection Law, "Latvijas Vēstnesis", 105 (2492), 06.07.2001., "Ziņotājs", 15, 09.08.2001.

III Additional literature

1. Balodis, K. The Development of and Prospects for Commercial Law in Latvia since Accession to the European Union, Juridiskā zinātne/Law No.5, 2013, 

HYPERLINK "https://www.journaloftheuniversityoflatvialaw.lu.lv/fileadmin/user_upload/lu_portal/projekti/journaloftheuniversityoflatvialaw/No5/5.Kaspars_Balodis.pdf" \hhttps://www.journaloftheuniversityoflatvialaw.lu.lv/fileadmin/user_upload/lu_portal/projekti/journaloftheuniversityoflatvialaw/No5/5.Kaspars_Balodis.pdf .

2. Haas III, W. Melvin, Martin II, W. Jonathan, Peters, Alyssa K. Labor and Employment Law. Mercer Law Review. Fall2017, Vol. 69 Issue 1, p141-156. 16p.

3. Giubboni, S. Freedom to conduct a business and EU labour law. European Constitutional Law Review. Mar2018, Vol. 14 Issue 1, p172-190. 19p.

4. Giubboni, S. The rise and fall of EU labour law. European Law Journal. Jan2018, Vol. 24 Issue 1, p7-20. 14p.

5. Wrbka, S. European Law on Unfair Commercial Practices and Contract Law. Modern Law Review. Nov2016, Vol. 79 Issue 6, p1141-1144. 4p.

IV Internet sources

	1. International Labour Organization
	http://www.ilo.org/ifpdial/information-resources/national-labour-law-profiles/WCMS_158912/lang--en/index.htm

	2.The Supreme Court of the Republic of Latvia 
	http://at.gov.lv/en

	
3. The State Labour Inspectorate of the Republic of Latvia
	http://vdi.gov.lv/en/

	
4. European Foundation for the Improvement of Living and Working Conditions

 
	https://www.eurofound.europa.eu/observatories/eurwork/articles/industrial-relations-law-and-regulation/latvia-amendments-to-labour-law

	
5. Ministry of Welfare of the Republic of Latvia
	http://www.lm.gov.lv/

	
6. Legal Acts of the Republic of Latvia
	https://likumi.lv/about.php

	
7. EBSCO Publishing database       

	http://search.ebscohost.com/

 HYPERLINK "http://www.epnet.com/database.html" 

	
8. Access to the European Union law
	
 HYPERLINK "https://eur-lex.europa.eu/homepage.html?locale=en" https://eur-lex.europa.eu/homepage.html?locale=en


Nozares teorētiskie pamatkursi  
Course title: INTRODUCTION TO ENTREPRENEURSHIP
Course code (RAIS): VadZ1004

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017

Responsible unit: Faculty of Economics and Management

Course developer: Mg.soc.sc, lecturer Ēvalds Višķers

Course prerequisites: Secondary education completed 
Abstract:  The course introduces student to the theory and practice of entrepreneurship. It focuses specifically on how and why some innovations are successfully commercialized with particular emphasis on the role of the innovator-entrepreneur and with specific reference to science-driven innovation. The course teaches some of the generic and transferable skills required to become an entrepreneur, and raises the student's awareness of the legal, business, managerial, creative, analytical, and interpersonal skills relevant to setting up and running an innovative organization.

Learning outcomes
	After completing the course, the student should be able to:
	Methods of assessment

	· identify and discuss entrepreneurial contexts;
	Independent assignment, exam

	· identify and discuss entrepreneurial characteristics, and reflect on their own interest in entrepreneurial activity;
	Independent assignment, home assignment, exam

	· identify and critically evaluate a business opportunity, research basic aspects of it and market, present a plan for its exploitation;
	Independent assignment, home assignment, exam

	· prepare a written opportunity assessment.


	Practical classes, independent assignment, home assignment, exam


Course content

	No.
	Themes
	Contact hours

	1. 
	Entrepreneurial motivation.
	2

	2. 
	Entrepreneurial characteristics.
	2

	3. 
	Contexts of entrepreneurial activity.
	4

	4. 
	Opportunity recognition.
	4

	5. 
	Opportunity assessment.
	4

	6. 
	Acquiring resources.
	4

	7. 
	Business models.
	4

	8. 
	Entrepreneurial activities.
	4

	9. 
	Leadership and social entrepreneurship.
	4


Independent study:

	Assignment
	Hours

	Presentation on the theoretical Themes and practical issues
	10

	Statistical research
	10

	Preparing presentation of independent study
	8

	Preparing for the tests
	10

	Preparing for the final assignment
	10


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components:

(1)  participation and activity in practical classes (30%)

(2)   home assignments(20%)

(3)   exam result (50%)


Literature

I Textbooks
1. Burns. 2011. Entrepreneurship and Small Business. Palgrave.

2. Heidi M. Neck; Christopher P. Neck; Emma L. Murray 2016.

3. Kwiatkowski, S.,2017 Entrepreneurship. Taylor and Francis

4. Kuratko, Morris, Covin, 2011. Corporate Innovation and Entrepreneurship, Cengage Southwestern, ch 15

II Additional literature

1. Gilbert 2010. Beating the Odds When You Launch a New Venture. Harvard Business Review.

2. Porter and Kramer. 2011 (Jan-Feb). Creating Shared Value. Harvard Business Review.
III Internet sources

1. http://ec.europa.eu/eurostat
2. http://search.ebscohost.com
3. www.scopus.com 

Study course: INFORMATICS

Course code (RAIS): DatZ1051
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Engineering
Course developer: Mg.sc.ing., lecturer Aleksejs Zorins

Abstract:  The study course is designed to develop practical skills working with text processor, spreadsheet, and presentation software, as well as data analysis with SPSS.

Learning outcomes

	After completing the course, students will be able to:
	Methods of assessment

	· prepare text documents with tables, schemes and images;
	Practical assignments

Examination

	· create electronic tables, perform calculations, create charts and prepare documents for printing;
	Practical assignments

Examination

	· create presentations with text, charts, tables and images; use animation effects;
	Practical assignments

Examination

	· perform statistical data processing and analysis with SPSS software package.
	Practical assignments

Examination


Course content

	No.
	Themes
	Contact hours

	1. 
	Text processors: main operations with text, formatting, objects, mail merge, printing documents, working with images, schemes and tables.
	5

	2. 
	Electronic tables: working with cells, worksheets, formulas and functions, document format, charts.
	5

	3. 
	Data preparation for statistical analysis in SPSS.
	6

	4. 
	Statistical data analysis methods, implementation with SPSS, using and interpreting results of statistical tests.
	6

	5. 
	Graphical data representation in SPSS.
	5

	6. 
	Presentations: working with tables, charts, schemes, use of animation effects.
	5


Independent study

	Assignment
	Hours

	Analysis of additional Excel statistical features.
	10

	SPSS usage in scientific work - review of publications
	15

	Statistical data representation in other statistical software packages
	15

	Preparation for exam
	8


	Method of evaluation
	Exam

	Evaluation requirements
	The final grade is comprised of the following components:
100% FE  = 40%(T+PA) + 60%E , where

FE- final evaluation

T-    test evaluation

PA- average of practical assignments; 

E- exam evaluation


Literature

I Textbooks
1. Kinear P. R. SPSS 15 made simple. Hove, New York: Psychology Press, 2008. - 620 p. 

2. Acton C. SPSS statistics for social scientists. Basingstoke: Palgrave Macmillan, 2009. - 363 p.

II Additional literature

1. Teker, Gulsen Tasdelen; Guler, Nese; Uyanik, Gulden Kaya. Comparing the Effectiveness of SPSS and EduG using Different Designs for Generalizability Theory, Educational Sciences: Theory & Practice. Jun2015, Vol. 15 Issue 3, p635-645. DOI: 10.12738/estp.2015.3.2278.

2. Šebjan, Urban; Tominc, Polona. Impact of support of teacher and compatibility with needs of study on usefulness of SPSS by students. Computers in Human Behavior. Dec2015, Vol. 53, p354-365. 12p. DOI: 10.1016/j.chb.2015.07.022

3. Sabine Landau, Brian S. Everitt. A Handbook of Statistical Analyses using SPSS. A CRC Press Company: London, 2004. – 339 p.

III Internet sources

	1. SPSS official website
	https://www.ibm.com/analytics/data-science/predictive-analytics/spss-statistical-software

	2. Student guide for SPSS”
	https://barnard.edu/sites/default/files/inline/student_user_guide_for_spss.pdf

	3. SPSS manuals
	http://bayes.acs.unt.edu:8083/BayesContent/class/Jon/SPSS_SC/Manuals/SPSS_Manuals.htm

	4. Internet guide to SPSS
	http://wlm.userweb.mwn.de/SPSS/

	5. SPSS guide:
	https://statistics.laerd.com/features-spss-procedure.php


Course title: PUBLIC  FINANCE

Course code (RAIS): Ekon1028

KP: 4

ECTS: 6

Total hours: 160

Lecture hours: 48

Practical work, seminar hours: 16

Independent study hours: 96

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer:  Dr.oec., asoc.prof. ĒRIKA ŽUBULE

Course prerequisites: Introduction to business, Basics of economics

Abstract:  The aim of the course is to provide understanding of the main aspects of the concept Public Finance: finance policy of the government, theory of budget, theory of taxes; to develop skills for evaluating government role and resources in formation of the public finance.

Learning outcomes

	After completing the course, students will be able to:
	Methods of assessment

	· understand the concept „finance” and its interpretation;
	Test

Report Presentation

Examination

	· identify the role of government in economy;
	Workshop

Report Presentation

Examination

	· assess public finance policy-making;
	Practical assignments

Examination

	· understand the basic conceptions of the public budgeting;
	Practical assignments

Examination

	· understand the basic principles of taxation;
	Practical assignments

Examination

	· describe analytically the information, formulate problems and offer solutions.
	Workshop

Examination


Course content

	No.
	Themes
	Contact hours

	1. 
	The concept, history of finance.
	6

	2. 
	The role of government in economy.
	14

	3. 
	Policymaking in public finances.
	10

	4. 
	Theory of budget: functions, principles of formation, budget deficit, budget process, the system of the budgets.
	14

	5. 
	Priciples of taxation: functions of taxes, structure, tax policy.
	14

	6. 
	Comparative analysis of public finance’s aspects.
	6


Independent study

	Assignment
	Hours

	Development of the report
	16

	Preparing for the test/examination
	32

	Preparing for workshops, et. practical studies
	24

	Theoretical research and analysis of the literature
	16

	Analysis of statistical data
	8

	Method of evaluation:
	Exam



	Evaluation requirements:
	The final grade is comprised of the following components:

100% FE 70%(T+R+P+PC) + 30% E, where

FE – final evaluation

T – test evaluation

R – report

P – presentation evaluation

PC - participation in classes 

E – exam evaluation




Literature

I Text books

1. Holley H.Ulbrich Public Finance in Theory and Practice;2nd Revised ed.,  Routledge, 2011

2. Arue L.Hillman Public Finance and Public Policy: Responsibilities and Limitations of Government; 2nd Revised ed., Cambridge University Press, 2009

3. J. G.Cullis, P.Jones Public Finance and Public Choice; 3rd Revised ed., Oxford University Press, 2009

II Additioanal literature 

1. Journal “The Economist”

2. The publications about Government Finance

III Internet sources:

1. www.em.gov.lv

2. www.fm.gov.lv

3. www.bank.lv

4. www.vid.gov.lv

5. www.vkase.gov.lv

Course title: THEORY OF MANAGEMENT 

Course code (RAIS): VadZ2018
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.
Responsible unit: Faculty of Economics and Management
Course developer:  Dr.oec., associated professor Anda Zvaigzne

Course prerequisites: Introduction to entrepreneurship
Abstract:  The purpose of the course is to equip students with knowledge about the nature of management as well as the functions, organisational structure, principles and methods of management. During practical classes, students build up their managerial skills and master the skills necessary for entrepreneurs and managers to manage a team or an enterprise.

Learning outcomes

	After completing the course, students will be able to: 
	Methods of assessment

	· comprehend the principles of managing an organisation, the functions of management and their operation;
	Practical classes, examination

	· demonstrate a comprehensive understanding of internal and external processes of an organisation, make decisions based on any change in the situation, work in a team, and organise his/her work;
	Practical classes, tests, home assignment, examination

	· demonstrate competence in an enterprise’s problem situations and make decisions using his/her knowledge of management theory.
	Practical classes, examination


Course content

	No.
	Themes
	Contact hours

	1. 
	The term management and nature of management. Manager. Principles of management. 
	5

	2. 
	Nature, role, and classification of management methods.
	5

	3. 
	Organisation. Understanding of the organisational environment.
	6

	4. 
	Functions of management. Planning. Leading (Motivation). Organising. Controlling.
	5

	5. 
	Importance of communication in an organisation.
	5

	6. 
	Types of organisational structure. 
	3

	7. 
	Change management.
	3


Independent study

	Assignment
	Hours

	Research Presentation:

Analysis of the management methods applied by the head of the company (practical analysis of data without theory)
	16

	Research Presentation:

Analysis of the external and internal environment of the company (practical analysis of data without theory)
	16

	Research Presentation:

 Analysis of the management functions (planning, motivation, etc.) of the company (practical analysis of data without theory). 
	16


	Method of evaluation  
	Exam

	Evaluation requirements
	The final grade is comprised of the following components:

1. Research presentation (homework)  (20 %);
2. Evaluation of assignments and  tests (30 %);
3. Examination (50 %).


Literature

I Text books
1. Shipton, H., Budhwar, P., Sparrow, P., Brown, A. (2016) Human Resource Management, Innovation and Performance. UK : Palgrave Macmillan, 352 p.

2. Daft, R.L., Kendrick, M., Vershinina, N. (2010) Management. USA: South-Western/Cengage Learning, 856 p.

3. Lynch, R. (2015) Strategic Management, Pearson, 7th edition.
II Additional literature
1. Journal of Leadership & Organizational Studies (SAGE publications) 

2. Journal of Management Learning (SAGE publications)

4. Baltic Journal of Management. Emerald Insight. ISSN: 1746-5265.
5. Visser W. (2016) The World Guide to Sustainable Enterprise, Volume 3: EUROPE.UK :  Greenleaf Publishing Limited, 262 p.
III Internet sources
1. http://www.businessdictionary.com/definition/management.html
2. https://www.thebalance.com/

Course title: MICROECONOMICS
Course code (RAIS): Ekon2027

KP: 4

ECTS: 6

Total hours: 160

Lecture hours: 32

Practical work, seminar hours: 32

Independent study hours: 96

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer:Mg.soc.sc. lecturer Evalds Viskers

Course prerequisites:   Basics of Economics
Abstract:  Student will learn the principles of microeconomics that rules consumers’ behavior and coordination of economic decisions in the market environment. The student will be able to analyze market system functioning principles, economic motives, and determining factors of household operations. Student will study rules of interrelation between company’s production outputs and pricing policy in different market models, will create his/her own economic view using theoretical notions of microeconomics and his/her practical experience.

Learning outcomes

	After completing the course, the student will be able to:
	Methods of assessment



	· understand how households (demand) and businesses (supply) interact in various market structures to determine price and quantity of a good produced;
	Independent assignment, exam

	· understand the efficiency and equity implications of market interference, including government policy;
	Independent assignment, home assignment, exam

	· understand how different degrees of competition in a market affect pricing and output;
	Independent assignment, home assignment, exam

	· apply economic reasoning to individual and company’s performance;
	Practical classe, home assignment, exam

	· understand the meaning of marginal revenue and marginal cost and their relevance for firm’s profitability;
· understand the major characteristics of different market structures and the implications for the performance of the company.
	Practical classes, independent assignment, home assignment, exam


Course content

	No.
	Themes
	Contact hours 

	1. 
	Introduction to economic theory.
	6

	2. 
	Demand, supply, and equilibrium.
	6

	3. 
	Measurement of elasticities.
	8

	4. 
	Consumer demand theory.
	6

	5. 
	Costs of production.
	6

	6. 
	Perfect competition.
	6

	7. 
	Perfect monopoly.
	6

	8. 
	Oligopoly.
	6

	9. 
	Market structure.
	8

	10. 
	Factor Markets.
	6


Independent study

	Assignment
	Hours

	Presentation on the theoretical Themes and practical issues
	20

	Compilation of statistics
	20

	Preparing presentation of independent work
	16

	Preparing for 2 tests
	20

	Preparing for the final assignment
	20


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components:

(1) participation and activity in practical classes (40%)

(2)   home assignments (10%)

(3)   exam result (50%)


Literature

I Text books
1. Frederic S. Lee; Tae-Hee JoMicroeconomic Theory A Heterodox Approach Taylor and Francis 2014.
2. Judy Whitehead Microeconomics. Taylor and Francis 2014
3. R. Shone;Karl Shell Microeconomics A Modern Treatment. Elsevier Science -2014
II Additional literature
1. William Baumol, Alan Blinder. Microeconomics: Principles and Policy. Cengage Learning, 2011.

2. Libby Rittenberg, Timothy Tregarthen Principles of Microeconomics– 2012

III Internet sources

1. http://ec.europa.eu/eurostat
2. http://search.ebscohost.com 

3. www.scopus.com 

Course title: STATISTICS I

Course code (RAIS): Ekon1031
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017. 

Responsible unit: Faculty of Economics and Management
Course developer: Mg.oec., lecturer Andris Pelšs
Abstract:  The course deals with the basics of statistical data obtaining and analysis: the basics of the statistical research (observation) method, the types of statistical indicators, the basic principles of probability theory, sampling, statistical hypothesis, variance, regression and correlation analysis.
Learning outcomes 

	After completing the course, students will be able to: 
	Methods of assessment

	· demonstrate understanding of statistical concepts and laws;
	Exam



	· apply theory and methodology by choosing the appropriate data processing methodology;
	Practical assignments

Test, exam

	· accept and justify decision related and based on statistical analysis.
	Practical works

Test, exam


Course content

	No.
	Themes
	Contact hours 

	1. 
	Subject of statistical investigations. Stages of the statistical research - observation, grouping, analysis.
	L2

P2

	2. 
	Descriptive statistics.
	L2

P2

	3. 
	The basics of the theory of probability, theoretical distributions.
	L2

P2

	4. 
	Sampling.
	L2

P2

	5. 
	Statistical hypotheses.
	L2

P2

	6. 
	Analysis of variances.
	L2

P2

	7. 
	Correlation and regression analysis.
	L2

P2

	8.
	Test. Presentation of home assignments. 
	L2

P2


Independent study

	Assignment
	Hours

	Preparation for the exam
	32

	Home assignments using Excel  (5 tasks)
	16


	Form of Evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components:

1. Tests - 40%

2. Home assignments (obligatory, but not influencing the result)

3. Exam result  - 60%


Literature

I Text books

1. Arhipova I., Bāliņa S. Statistika ekonomikā. Risinājumi ar SPSS un Microsoft Excel. – R., Datorzinību centrs, 2003. – 349 lpp.
2. Krastiņš O. Statistika un ekonometrija. – R., LR CSP , 1998. – 436 lpp.
3. Lawrence L. Lapin. Statistics for Modern Business Decisions. 6 – th edition. – Forth Worth, The Dryden Press, 1993. – 1265 p.
 II Additional literature 

1. Arhipova I., Bāliņa S. Statistika ar Microsoft Excel ikvienam 1. – R., Datorzinību centrs, 1999. – 163 lpp.
2. Arhipova I., Bāliņa S. Statistika ar Microsoft Excel ikvienam 2. – R., Datorzinību centrs, 2000. – 133 lpp.
3. Goša Z. Statistika. – R., SIA “Izglītība soļi”, 2003. – 334 lpp.
4. Revina I. Ekonometrija. – R. , Latvijas Universitāte, 2002. – 270 lpp.
5. Vergina G., Kārkliņa V. Statistika ekonomistiem. – R., Kamene, 2000.- 91 lpp.
6. Vītols J. Statistikas vispārīgā teorija. – R., Zvaigzne, 1998. – 294 lpp.
III Internet sources

1. www.statsci.org
2. http://home.ubalt.edu
3. www.csb.lv
Course title: RESEARCH BASICS
Course code (RAIS): Ekon1017
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer: Mg.oec. Lecturer Anita Puzule
Course prerequisites: Records Management
Abstract: The aim of the course is to provide knowledge of scientific work planning, choice of the research methods, information selection, data collection and evaluation, research design. By the end of the course, students have awareness about organization of scientific framework and skills to work with theoretical and professional literature, to analyze applied information sources, as well as to use scientific research methods for analyzing and interpreting data independently.

Learning outcomes 

	After completing the course, students will be able to: 
	Methods of assessment



	· plan research and select the required information;
	Seminars (presentation), practical classes, independent assignment, home assignment, exam.

	· use theoretical and empirical research methods applied in management science and know how to select these methods in scientific research;
	Practical classes, independent assignment, home assignment, seminars, group works, case study, exam

	· analyze and interpret data and results of research using the modern technologies;
	Practical classes, home assignment, workshop, exam.

	· understand the structure of scientific work to present the results of the research. 
	Practical classes, written report presentation, case study, exam.


Course content

	No.
	Themes
	Contact hours

	1. 
	The nature of research.
	4

	2. 
	The research process. Formulation and clarification the research topic.
	4

	3. 
	Organization of study of applied literature and sources. Description of bibliographic sources.
	5

	4. 
	Research methods in social sciences.
	8

	5. 
	The research data processing and presentation.
	5

	6. 
	Research development guidelines and structure of the research work. The defense rules of the research work.
	4

	7. 
	Copyright and intellectual property protection.
	2


Independent study

	Assignment
	Hours

	Preparing for the test
	8

	Preparing 3 presentations
	24

	Study research paper
	8

	Preparing for the exam
	8


	Form of Evaluation:  
	Exam


Evaluation requirements:

	The final grade is comprised of the following components:

(1) participation in classes (seminars, discussions) (10%),
(2) activity in practical classes and home works (40%),
(3) test (20%), 
(4) exam result (30%).


Literature

I Textbooks

1.  Bryman, A. (2011). Business Research Methods. (3rd ed.) Cambridge; New York, NY: Oxford University Press. 765 p.

2.  Matthevs, B., Ross, L. (2014). Research methods: a practical guide for the social sciences. New York, NY: Pearson Longman. 520 p.
3.  Saunders, M., Lewis, P. (2017). Doing Research in Business and Management. Harlow: Pearson Professional Limited. 280 p. 
II Additional literature  

1. Bryman, A. (2012).  Social Research Methods. (4rd ed.) Oxford; New York: Oxford University Press. 808 p. 

2. Collis, J., Hussey, R. (2017). Business research: a practical guide for undergraduate & postgraduate students. (4rd ed.) Hampshire, [UK]: Palgrave Macmillan. 376 p.

3. Copyright Law in Latvia. The Saeima has adopted Law on 6 April 2000.

4. Quinlan, K. (2011). Business Research Methods. Dublin City University. 489 p. Retrieved 12.11.2017 from http://cws.cengage.co.uk/quinlan/students/ stu_mcqs.htm 

5. Saunders, M., Lewis, P., Thornhill, A. (2012). Research Methods for Business Students. Harlow: Pearson Professional Limited. 728 p.

III Internet resources 

1. APA style: http://www.apastyle.org/learn/index.aspx
2. RTA library online databases: http://www.rta.lv/en/library/library_ resources/library _onlinedatabases/
Course title: TOUR GUIDING METHODOLOGY

Course code (RAIS): Ekon1002

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Seminar, practical work hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer:  Mg.oec. Iveta Balčūne, guest lecturer

Course prerequisites: Basics of tourism management 
Abstract: The course aims to provide knowledge about the basics of excursion/tour guiding methodology, functions, classification, and techniques of excursion.

Learning outcomes 

	After completing the course, students are able to:
	Methods of assessment

	· understand, explain, and discuss on the basics of excursion tour methodology, 
· prepare simple route for excursion.
	Exam 


Course content

	No.
	Themes
	Contact hours 

	1. 
	Excursion functions.
	6

	2. 
	Classification of excursions.
	4

	3. 
	Methods of preparation and conduction of excursions.
	8

	4. 
	Preparing a route for excursion in specific object.
	10

	5. 
	Tour guide’s contact with group.
	4


Independent study

	Assignment
	Hours

	Preparing 2 presentations
	24

	Preparation for exam
	16

	Studying research  materials
	8


Method of Evaluation: Exam 

	Evaluation requirements:


	The final grade is comprised of the following components:

1. Participation in classes (seminars, discussions) (10%) 

 2. Activity in practical classes and home assignments, theory, SWOT analyses about the excursion object (40%)

3. Practical assignment – preparing excursion route in the object (50%)


Literature

I Text books

1. Tourism and cultural change. Constructing cultural tourism. John Ruskin and the Tourist Gaze, Scotland 2014.
2.  Tourism and cultural change. Spices and Tourism. Destinations, attractions and Cuisines.
3. Cultural heritage and tourism. Dallen J.Timothy, 2011.
II Additional literature

1. Trends in European Tourism planning and organisation, 2013.
2. Sustainable tourism. David Weaver, 2006.
3. Hospitality business organization. Dalia Prakapiene, Gitana Valukoniene, 2015.
4. Tourism management. Managing for change, 2007.
5. Tourism principles and practice. Third edition. John Fletcher, Cooper.
III Internet sources

1. https://files.eric.ed.gov/fulltext/EJ1115895.pdf
2. http://atyrauhistoryen.weebly.com/excursion-tour-methodology.html
3. http://psna.ru/index.php?p=ekskursovod&st=en4



Course title: STATISTICS II

Course code (RAIS): Ekon2051

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer: Mg.soc.sc., lecturer Aļona Klodāne

Course prerequisites: Basics of Statistics I, Mathematics
Abstract. The course deals with the following Themes: statistical observation, types of relative indicators, statistical analysis of time series, economic indexes, change analysis of a statistical data set, organisation of statistics in Latvia, and statistics on social and economic activities. Aim of the course is to provide students theoretical and methodological base for collection and analysis of statistical data, organizing applied research for examining social and economic phenomena and processes.
Learning outcomes
	After completing the course, students will be able to:
	Methods of assessment

	· comprehend the basic principles of data collection, grouping, analysis, and depiction, and identify numerical causal relationships;
	Examination, presentation 

	· have understanding of the legal framework for statistics in Latvia, classification of economic information, types of key socio-economic statistical reports, and methods employed in the reports;
	Examination, 

presentation 

	· analyse and interpret statistical information, compute absolute, relative, and average indicators;
	Examination, tests, assignments

	· create, analyse, explain, depict data in a table or a graph, and forecast time series;
	Examination, tests, assignments

	· create, calculate and interpret economic indexes and employ the index method in analysis of social and economic information.
	Examination, tests, assignments


Course content

	No.
	Themes
	Contact hours

	1. 
	Statistical data collection or statistical observation methodology.
	2

	2. 
	Kinds and calculation of relative indicators.
	2

	3. 
	Kinds and elements of time series. Level shifts in time series. Ways of calculating the mean levels of a time series.
	4

	4. 
	Main trends or trend analysis in a time series.
	4

	5. 
	Forecasting time series. Seasonal fluctuation analysis in a time series.
	4

	6. 
	Kinds and elements of economic indexes. Individual indexes. Methods of calculating total indexes: aggregate indexes and average indexes.
	4

	7. 
	Index series. Average value indexes. Territorial indexes.
	4

	8. 
	Absolute and relative individual indicators of structural change for distributional time series.
	3

	9. 
	Statistical tables and visual (graphical) representation of statistical data.
	1

	10. 
	Gini coefficient.
	2

	11. 
	Legislation on statistics in Latvia and national statistical institutions.
	1

	12. 
	Classification of and a methodology for collection of national statistical information. Classification of and a methodology for collection of statistical information on economic activities.
	1


Independent study

	Assignment
	Hours

	Preparing for the tests
	8

	Literature analysis and preparing for the assignments
	15

	Presentation on theoretical topic and practical issue
	15

	Preparing for the Exam 
	10


Method of evaluation: Exam

Evaluation requirements:

	The final grade is comprised of the following components:

1) Exam (theory) - 50%

2) By choice: (i) problem-solving assignment at the exam (50%), or (ii) test and 3 individual assignments completed during the semester (50%). The test is compulsory, while the assignments are optional. 

If the final mark of the test and assignments is unsatisfactory, the student must solve cases in the examination.


Literature

I Textbooks

1. Barrow, M. (2006). Statistics for Economics, Accounting and Business Studies. (4th ed.) Harlow, Pearson Education. 
2. Brase, C.H., Brase, C.P. (2003). Understandable statistics: concepts and methods. (7th ed.) Boston: Houghton Mifflin. 750 p. 
3. Farber, B., Larson, R. (2012). Elementary statistics: picturing the world. (5th ed.) Boston: Pearson Prentice Hall.  786 p. Retrieved from https://raisehydra.files.wordpress.com/2015/01/elementary-statistics-picturing-the-world-5th-ed-r-larson-b-farber-pearson-2012-bbs.pdf
4. Larson, R. (2006). Elementary statistics: picturing the world. (3rd ed.) Upper Saddle River, NJ: Pearson Prentice Hall. 615 p.
5. Moore, D.S. (2004). The basic practice of statistics. (3rd ed.) New York: W.H.Freeman and Company. 691 p.
II Additional literature
1. Abebe, A., Daniels, J, et.al (2001). Statistics and Data Analysis. Western Michigan University. 245 p. Retrieved from http://www.stat.wmich.edu/s160/hcopy/book.pdf
2. Aczel, D.A. (1989). Complete Business Statistics. Boston, Irwin. 1046 p.
3. Lapin, L.L. (1993). Statistics for Modern Business Decisions. (6th ed.) Orlando, Dryden Press. 1265 p.
4. Fleming, M.C., Nellis J.G. (1996). The Essence of Statistics for Business. 2nd Ed., Prentice Hall Europe, Hempstead, UK, 
5. Mcclave, J.T., Sincich,T. (2000). Statistics. (8th ed.) Prentice-Hall Inc, Upper Saddle River, NJ. 
III Internet sources
1. European Union Statistics EUROSTAT – http://epp.eurostat.ec.europa.eu
2. Central Statistical Bureau of the Republic of Latvia – http://www.csb.gov.lv 
Course title: MACROECONOMICS 
Course code (RAIS) : Ekon2009
KP: 4
ECTS: 6
Total hours: 160
Lecture hours: 32
Seminars, practical hours: 32

Independent study hours: 96

Approved on: 15.12.2017.

Responsible institution: Faculty of Economics and Management 

Course developed by: Dr.oec., docent Jelena Lonska

Course prerequisites: Basics in Microeconomics, Mathematics and Economics
Abstract of the course: The course aims at teaching students the basic theoretical principles and economic relationships at the macroeconomic level, as well as at identifying their practical use, analyzing macroeconomic problems and making independent conclusions about the economic development and growth of the selected countries based on the knowledge acquired, analysing and assessing economic processes at the macroeconomic level, enriching knowledge and understanding of the role of the government’s economic policies in fostering entrepreneurship and economic growth. The course encourages students to apply economic principles, theories and tools to everyday economic problems, to identify and explain economic theories, principles, concepts and methods.
Learning outcomes

	After completing the course, students will be able to:  
	Methods of assessment

	· comprehend the nature of the basic macroeconomic indicators, their calculation methods and identify economic trends and the causes of their changes;
	Practical classes, test, exam

	· analyse the aggregate demand and supply and identify the conditions for macroeconomic equilibrium and the prospects for economic growth;
	Practical classes, test, exam

	· assess economic cycles, the association of inflation and unemployment with business activity and the role of national economic policies in developing entrepreneurship; 
	

	· analyse the world’s economy and international integration. 
	Practical classes, test, exam


Course content

	No.
	Themes
	Contact Hours 

	1. 
	Introduction to Macroeconomics: The difference between microeconomics and macroeconomics. The essence of macroeconomics. The roots of macroeconomics (The Classic school of economics, Keynesian Economics and «effective demand concept»). Factors of production. Circular flow models of the economy. The main objectives of the macroeconomic policy.
	4

	2. 
	Key Macroeconomic Indicators: Gross Domestic Product (GDP). Gross National Product (GNP). Calculating GDP. Use of GDP as an economic indicator. Price indices. Economic growth.
	8

	3. 
	Macroeconomic Equilibrium: Economic (business) cycles. Aggregate Demand, affecting factors. The Aggregate Demand curve. Aggregate Supply, affecting factors. The Aggregate Supply curve. AD-AS model.
	6

	4. 
	Consumption, Savings and Investment: Household consumption and saving. The average propensity to consume. The marginal propensity to consume, its affecting factors. The average propensity to save. The marginal propensity to save, its affecting factors. Investment, its affecting factors. The investment multiplier. Determining the equilibrium of GDP.
	6

	5. 
	Inflation and Unemployment: Inflation, the rate of inflation. Types of inflation. Causes of inflation. Unemployment, the unemployment rate. Types of unemployment. The costs of unemployment. The relationship between the unemployment rate and inflation: the Phillips curve.
	6

	6. 
	Fiscal Policy and Economic Regulation by the State: State fiscal policy. The government spending multiplier. The tax multiplier. Expansionary and contractionary fiscal policy. State social policy. Income inequality, the Lorenz curve, the Gini coefficient. State tax system. State budget system.
	8

	7. 
	Money, Monetary Policy, Bank System: Money, its types and functions. Money history. Money demand and supply. The money market. The banking system. Bank deposits and money creation process. The deposit and the money multipliers. Monetary policy.
	8

	8.
	IS-LM Model: IS curve: the market for goods and services, LM curve: the money market, Fiscal policy in the IS-LM model, Monetary policy in the IS-LM model.
	4

	9.
	International Economic Relations: International trade. International trade theories. The marginal propensity to import. The investment multiplier in the open economy. International trade policy: free trade and protectionism. International trade regulation. The balance of payments.
	8

	10.
	Seminar: Key Macroeconomic Indicators.
	4

	11.
	Control Test.
	2


Independent study
	Assignment
	Hours

	Preparation of research presentation 
	20

	Literature reading and analyzing
	20

	Preparation for written control test
	20

	Preparation for written final exam
	36


	Method of evaluation:
	Exam

	Requirements for evaluation:
	The final grade is comprised of the following components:
· Participation in lectures and activities in practical classes (20%),
· 1 research presentation (15%), 
· 1 control test (15 %), 
· Written exam (50 %)


Literature 

I Textbooks:

1. Ragan T.S. Christopher, Lipsey R.G. (2007). Macroeconomics (11th Canadian ed., Study ed.). Pearson Addison Wesley: Toronto, Ontario. 
2. Case K.E., Fair R.C., Strain J.F., Veall M.R. (1998). Principles of Macroeconomics (1st Canadian ed.). Prentice-Hall: Scarborough, Ontario.
3. Hall R.E., Taylor J.B. (1988). Macroeconomics. Theory, Performance, and Policy (2nd ed.). W.W.Norton & Company, Inc.: New York.
II Additional  literature 

1. Levi M.D. (2014). The Microeconomic Environment of Business: Core Concepts and Curious Connections. World Scientific Publishing Co.Pte. Ltd.: Singapore, Toh Tuck Link.
2. Glanville A., Glanville J. (2011). Economics from global perspective, 3rd.ed. Glanville books Ltd. 
3. Lipsey R.G., Crystal A. K. (2010). Economics 10th. Edition. Oxford University Press.
4. Mankiw N. G., Taylor M.P. (2009). Macroeconomics, 7th ed. Worth Publishers.
III Internet sources

1. http://www.macroeconomics.lv/
2. https://www.khanacademy.org/economics-finance-domain/macroeconomics
3. https://www.bank.lv/en/
4. http://epp.eurostat.ec.europa.eu
5. http://www.unece.org
6. http://www.csb.gov.lv/en
7. http://www.heritage.org/index/
Course title: MARKETING
Course code (RAIS): Ekon2015
KP: 4

ECTS: 6

Total hours: 160

Lecture hours: 32

Practical work, seminar hours: 32

Independent study hours: 96

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer:  Mg.oec. lecturer Iveta Dembovska

Course prerequisites:  Introduction to Entrepreneurship
Abstract:  The aim of the course is to develop students’ knowledge in the basic concepts of marketing, marketing management philosophies, marketing thinking and practice. 

This course provides knowledge in the research of the marketing environment, measuring and forecasting the market demand, market segmentation, competitor analysis, marketing mix elements, marketing strategies, advertising, sales promotion and public relations, marketing plan.  

Learning outcomes

	After completing the course, students will be able to:
	Methods of assessment

	· define and understand the key terms and concepts used in marketing. Be open to new ways of thinking and appreciate the importance of intellectual curiosity and reflection as the foundation for continuous learning. Identify, define and analyze problems and recommend creative solutions with real-world constraints;
	Independent assignment, exam

	· apply economic, political, legal, commercial and business theories and concepts to problems and practice. Develop coherent arguments when recommending solutions and critically evaluating theories in major fields of study;
	Independent assignment, marketing plan,  exam

	· use the models presented to analyse the markets available to a business and assess the impact of competitors;
	Independent assignment, marketing plan,  exam

	· understand and be able to apply the vital concept of market segmentation, understand the marketing mix, the roles of each element and their limitations, understand how marketing research can be carried out;
	Independent assignment, marketing plan,  exam

	· develop marketing plan.
	Independent assignment, marketing plan,  exam


Course content

	No.
	Themes
	Contact hours

	1. 
	Marketing concept, elements, marketing management philosophies, the global marketplace.
	4

	2. 
	The marketing environment, the company’s microenvironment, the company’s macroenvironment. The marketing process: strategy, marketing and planning.
	4

	3. 
	Marketing research. The marketing information system. Measuring current market demand, forecasting future demand. Market research ethics.  
	6

	4. 
	Segmentation and positioning. Market segmentation, levels of market segmentation. Segmenting consumer markets. Segmenting business markets.  Product positioning.
	4

	5. 
	Competitor analysis. Competitive strategies.
	4

	6. 
	Product and branding strategy. Levels of product, product classifications, product decisions. Branding strategy.
	6

	7. 
	New-product development and product life-cycle strategies.
	4

	8. 
	Pricing: internal and external factors affecting pricing decisions, general pricing approaches, new- product pricing strategies. Price changes.
	6

	9. 
	Integrated marketing communication strategy. The changing communications environment. Steps in developing effective communication. Setting the total promotion budget and mix.
	4

	10. 
	Advertising, sales promotion and public relations. Personal selling and direct marketing.
	8

	11. 
	Place: Supply chains and value delivery network, the nature and importance of marketing channels. Channel design decisions.
	6

	12. 
	The marketing plan: executive summary, marketing audit, SWOT analysis, objectives and issues, marketing strategy, marketing mix, action programmes, budgets, controls, implementation.
	8


Independent study

	Assignment
	Hours

	Analysis  of the marketing types in the company 
	10

	Analysis of marketing management philosophies (practical analysis without theory)
	10

	Analysis of the external and internal environment of the company (practical analysis of data without theory)
	10

	Develope a marketing plan and defend it
	50

	Preparing for the tests and exam
	16


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components: 

· test grade - 30%, 

· marketing plan/research paper – 30%, 

· exam grade - 40%.

G= 0,3P+ 0,3MP+ 0,4E, where

G- final grade, P- independent assignment, MP-marketing plan, E-exam grade.


Literature

I Textbooks
1. Alvin C. Burns, Ronald F. Bush. Marketing Research. 7th Revised edition. Prentice Hall. ISBN-13: 9780133074673, 2012.
2. Malcolm G., Ph.Kotler, M. Brady, K. L. Keller, T. Hansen. Marketing Management. New edition,Pearson Education Limited,  2016. ISBN-13: 9781292093239.
II Additional literature

1. Carl McDaniel, Roger Gates. Marketing Research. John Wiley & Sons Inc. ISBN-13: 9781118074619, 2011.
2. V.Kumar, Werner Reinartz. Customer Relationship Management 2nd ed.  Springer-Verlag Berlin and Heidelberg GmbH & Co. K ISBN-10: 364220130X, 2012.

III Internet sources

1. American Marketing Association. Resource library. http://www.marketingpower.com/ResourceLibrary/Pages/default.aspx
2. EBSCO Publishing database. http://www.epnet.com/database.html
3. Business Marketing Association. http://www.marketing.org/i4a/pages/index.cfm?pageid=1
4. Customer relationship management terms. http://www.webopedia.com/TERM/C/CRM.html
Course title: TAX SYSTEM
Course code (RAIS): Ekon1017

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017

Responsible unit: Faculty of Economics and Management

Course developer: Mg.oec. Lecturer Anita Puzule

Course prerequisites: Macroeconomics.
Abstract: The course aims to provide knowledge of tax system applicable in the Republic of Latvia, the procedure of tax calculation, collection and payment, and the assessment of taxes payable by natural and legal persons. By completing the course, students have awareness about Latvian tax system and skills to calculate taxes and set payment deadlines, as well as to evaluate factors affecting taxes.

Learning outcomes 

	After completing the course, students will be able to:
	Methods of assessment 

	· understand the regularities of the concept of taxes and taxation;
	Practical classes, independent assignment, exam.

	· know the taxpayers' duties and rights;
	Practical classes, independent assignment, exam

	· analyze and interpret rules for the application of types of taxes and oriented in tax legislation;
	Practical classes, home assignment, independent assignment, seminars, exam

	· assess the elements of taxation and the factors affecting them.
	Practical classes, home assignment, independent assignment, group works, case study, exam


Course content

	No.
	Themes
	Contact hours

	1. 
	Theoretical aspects of taxation.
	2

	2. 
	Tax administration institutions.
	2

	3. 
	International double taxation.
	2

	4. 
	Tax and fee system of the Republic of Latvia.
	2

	5. 
	Corporate income tax.
	4

	6. 
	Personal income tax.
	4

	7. 
	Mandatory state social insurance contributions.
	2

	8. 
	Value added tax.
	2

	9. 
	Lottery and gambling tax.
	2

	10. 
	Excise tax.
	2

	11. 
	Natural resources tax.
	2

	12. 
	Immovable property tax.
	2

	13. 
	Custom duties.
	2

	14. 
	Other taxes.
	2


Independent study

	Assignment
	Hours

	Compare a specific tax in the Republic of Latvia and X. country 
	16

	Preparing for the test
	8

	Studying tax laws
	16

	Prepering for the exam
	8


	Method of Evaluation  
	Exam


Evaluation requirements
	The final grade is comprised of the following components:

(1) participation in classes (seminars, discussions) (10%),
(2) activity in practical classes and home works (40%),
(3) exam result (50%).


Literature

I Textbooks

1. European Union (2017). Taxation Trends in the European Union. Luxembourg: Publications Office of the European Union. 286 p.

2. Frecknall-Hughes, J. (2015). The theory, principles and management of taxation: an introduction. New York: Routledge. 163 p.

3. Kaplow, L. (2010). The theory of taxation and public economics. Princeton, N.J.: Princeton University Press. 496 p.  

1. II Additional literature   

2. Ketners, K., Pētersone, M. (2014). Tax Policy in European Union. Rīga: RTU Izdevniecība. 205 p. 

3. Krastiņš, A., Ketners, K. (2014). Sustainable development of tax and customs administration within the European Union: collective monograph. Riga: RTU Press. 186 p. 

4. Mccluskey, W.J., Franzsen, R.  (2016). Land value taxation: an applied analysis. London and New York:  Routledge. 278 p.
5. Miller, A., Oats, L. (2012). Principles of international taxation. - 3rd ed. Haywards Heath, West Sussex: Bloomsbury Professional Ltd. 649 p.

6. PWC (2016) Worldwide Tax Summaries Corporate Taxes 2016/17. Ireland: PWC. 715 p.

III Internet sources 

1. Ministry of Finance website:  http://fm.gov.lv/en/

2. State revenue service website: https://www.vid.gov.lv/en

3. Legislation of the Republic of Latvia website: http://www.likumi.lv
4. RTA library online databases: http://www.rta.lv/en/library/library_resources/library _online_databases/

Course title: MANAGEMENT ACCOUNTING

Course code (RAIS): Ekon3038
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer: Mg.oec., lecturer Andris Pelšs
Abstract:  The course deals with the basics of statistical data obtaining and analysis: the basics of the statistical research (observation) method, the types of statistical indicators, the basic principles of probability theory, sampling, statistical hypothesis, variance, regression and correlation analysis.

Learning outcomes 

	After completing the course, students will be able to:
	Methods of assessment

	· demonstrate understanding of the concept of management accounting and laws;
	Exam



	· group costs for different accounting purposes, calculate and analyze cost information, understanding of management accounting theory and methodologies;
	Practical works

Test, exam

	· accept and justify decision-making and based on cost accounting and control.
	Practical works

Test, exam


Course content

	No.
	Themes
	Contact hours

	1. 
	The role and place of management accounting in the company. Cost classifications.
	L2

P2

	2. 
	Direct cost accounting.
	L2

P2

	3. 
	Overhead cost accounting and allocation principles.
	L2

P2

	4. 
	Job and process costings.
	L2

P2

	5. 
	Analysis: Cost - Volume - Profit. Acceptance of decisions on expansion of activity and reduction of prices.
	L2

P2

	6. 
	Relevant costs. Segment analysis. Price discrimination. Alternative costs.
	L2

P2

	7. 
	Investment decisions. Net present value. Internal rate on return.
	L2

P2

	8. 
	Budgeting process. Functional and financial budgeting.
	L2

P2


Independent study

	Assignment
	Hours

	Preparation for written final exam
	32

	Preparation for written control test
	8

	Preparation for practical works
	8


	Method of Evaluation  
	Exam


Evaluation requirements:

	The final grade is comprised of the following components:

1. Tests - 40%

2. Home assignments 

3. Exam grade -  60%


Literature

I Text books

1. Colin Drury. Management and cost accounting. 3 rd ed. - London: Chapman & Hall, 1992. -874 p.
2. Garrison R. Managerial Accounting: Concepts for planning,control, decision making. - 6 th ed. - Homewood: IRWIN, 1991. - 810 p.
1.  II Additional literature 

2. Pelšs A., Vadības grāmatvedība I daļa, KIF “Biznesa Komplekss”, Rīga, 2001.
3. Pelšs A., Vadības grāmatvedība II daļa, KIF “Biznesa Komplekss”, Rīga, 2001.
4. Vītola Ī., Soopa A. Vadības grāmatvedība., Jelgava, 2002.
III Internet sources
1. www.sciencedirect.com
Course title: ENVIRONMENTAL PROTECTION
Course code (RAIS): VidZ2007
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours:16

Independent work: 48

Approved on: 15.12.2017.

Responsible unit: Engineering Faculty

Course developer: Mg.chem., lecturer Erika Teirumnieka

Abstract: Aim – raise awareness of the processes in environment, students will be able to assess both the individual and society's impact on the. During the study course given knowledge about changes in the environment and to human life and the biosphere. Matters relating to environmental problems in technological solutions. Information is provided on environmental management principles and analyzes the regulatory aspects related to the environment and sustainable development.

Learning outcomes:

	After compleating the course, students will be able to:
	Methods of assessment 

	Understanding of environmental issues, environmental pollutants, sources.
	Practical work, presentation, test

	Understands sustainable use principles.
	Practical work, test

	Able to make a general assessment of technological processes on the environment Environmental Impact Assessment Law.
	Practical work, test

	Able to comply with environmental protection principles in the planning of their professional activities.
	Presentation, test


Course content:

	No
	Themes 
	Contact hours

	1. 
	Introduction in environmental protection. Terminology.
	2

	2. 
	Principles of environmental protection.
	4

	3. 
	Problems in environmental and this solution. Pollutions in environmental.
	4

	4. 
	Environmental pollution reduction possibilities and technologies.
	4

	5. 
	Pollution of atmosphere, sources, determination of pollution, low.
	2

	6. 
	Pollution of soil, sources, determination of pollution, low.
	2

	7. 
	Pollution of water, sources, determination of pollution, low.
	2

	8. 
	Toxic substances in environmental. Classification of toxic substances.
	2

	9. 
	Environmental management: legislation, policies, institutions.
	4

	10. 
	Natural and environmental resources. Classification of natural resources.
	2

	11. 
	Environmental technologies, development principles.
	2

	12. 
	International cooperation in environmental protection and sustainable development.  
	2


Independent study:

	Independent work
	 Hours
	Forms of evaluation

	Development of presentations
	16
	Oral presentation in class

	1-st task fulfillment (calculation of individual CO2 emissions)


	 4
	Verification of submitted work (pass if 60% is executed correctly)

	2-end task fulfillment (find 5 news about environmental problems in in internet and prepare summaries)
	8
	Verification of submitted work (pass if 60% is executed correctly)

	3-th task fulfillment (find 10 arguments about necessity to protect environmental)
	8
	Verification of submitted work (pass if 60% is executed correctly)

	Preparation for the study course exam
	12
	Exam


Form of assessment: exam

Evaluation requirments:
	Overall rating is based on:

1. Practical work (30%) 

2. Individual work, test (30 %);

3. Test   (40 %)


Literature:

1. I Textbooks
2. Kļavins, M., Environmental and Sustainable Development, Academic Press of University of Latvia, Riga, 2010.

3. Barry C., Martha K., Environmental Economics, New York, NY McGraw-Hill/Irwin, 2013.
4. Botkin, Daniel B. Environmental Science, John Wiley & Sons, Inc., 2005. 

5. Environmental management systems and certification, B.4. The Baltic University Press, 2006. 

II Additional reading books

1. vanLoon, Gary W. Environmental chemistry, Oxford University Press, 2011. 

2. Kļaviņš, Māris Chemistry of surface waters in Latvia University of Latvia, 2002. 

3. Harris, Jonathan M. Environmental and natural resource economics, M.E. Sharpe, 2013. 
III Internet sources

1. http://www.varam.gov.lv/eng
2. https://www.meteo.lv/en/ 

3. https://www.daba.gov.lv/public/eng/
4. http://ec.europa.eu/environment/nature/natura2000/index_en.htm
5. http://www.helcom.fi/
6. https://www.greenpeace.org/usa/

7. www.rta.lv,  RTA library database: EBSCO, SAGE Journals, Scopus.

Course title: BUSINESS FINANCE
Course code (RAIS): Ekon2021
KP: 4

ECTS: 6

Total hours: 160

Lecture hours: 16

Practical work, seminar hours: 48

Independent study hours: 96

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer:  Dr.oec., professor Iveta Mietule
Course prerequisites: studiju kurss: Ievads grāmatvedībā
Abstract:  The subject aim is to provide understanding of the peculiarities of financial flow, finance management and financial planning in industry. The course aims on analyzing problems and causes, finding solutions in financial planning, financial analysis, and raising the company's profitableness. The course focuses on application of the obtained knowledge and skills: practical assignments are based on real business and economy cases.   

Learning outcomes 

	After completing the course, students will be able to:
	Methods of assessment

	· understand business finance structure and organization and profit formation mecanisms;
	Seminars (presentation)

Case study

Final Exam

	· analyze the situation, substantiate the proposed decisions;
	Seminars (presentation)

Case study

Final Exam

	· analyze financial statements, propose solutions based on analysis;
	Tasks

Case study

Final Exam

	· prepare financial budget and discuss about budget possions with team members.
	Tasks

Seminars (presentation)

Final Exam


Course content

	No.
	Themes
	Contact hours 

	1. 
	The business finance environment.
	4

	2. 
	Financial decisions and functions.
	4

	3. 
	Working capital management.
	8

	4. 
	Capital structure and management; profits management, dividend policy.
	8

	5. 
	Company’s long-term investment management: evaluation of investment projects.
	8

	6. 
	Financial statement and its interpretation.
	8

	7. 
	Analysis of financial statement.
	8

	8. 
	Financial planning and budgetary preparation.
	8

	9. 
	Practical compilation of company’s financial plan for business idea.
	8


Independent study

	Assignment
	Hours

	Research and analysis of theoretical literature
	28

	Preparation of 2 presentations 
	20

	Compilation of financial plan
	26

	Preparation for the final exam 
	22


	Method of Evaluation  
	Exam


Evaluation requirements:

	The final grade is comprised of the following components:

1. Participation in classes (seminars, discussions) -  40 %,

2. Home assignments - 30 %

3. Final exam - 30 %


Literature

I Textbooks 

1. Scott B. Smart, John Graham. Introduction to financial management. South-Western/Cengage Learning. 2013.
2. Raymond M. Brooks. Financial management. Core concepts. Pearson. 2013.
3. Graham S. Introduction to financial management. South-Western/Cengage Learning. 2012.
II Additional literature

1. Research in International Business and Finance, https://www.sciencedirect.com
https://www.entrepreneur.com 

III Internet sources

1. www.ebscohost.com 
2. www.scopus.com 
Course title: PERSONNEL MANAGEMENT

Course code (RAIS): VadZ3003

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer:  Dr.oec., asoc. professor Iluta Arbidāne

Course prerequisites:  Basics of Management

Abstract: The course will provide students with knowledge and practical skills necessary for professional activity. The course provides understanding of the role of employees in modern business environment and the impact of working environment on the personnel. During the course, students learn to perform all the necessary tasks of personnel management: advertising vacancies, recruitment, selection and employment, personnel assessment and motivation, staff training and qualification upgrading. Students gain specific knowledge of labour resources and the legal framework, analyze the latest personnel management theories and concepts. The learners gain specific knowledge of staff development system in a continuously learning organization: need for planning, selection, adaptation, evaluation of jobs and employees, development of motivation system. Various teaching/ learning methods are used in the study process to develop students’ core competencies training them to analyze and evaluate information, make decisions, communicate, and work in groups.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· describe the nature and functions of personnel management;
	Seminars

Written report

Test

Final Exam

	· evaluate international socio-cultural, political-legal environment and its impact on staff management;
	Interactive lesson

Seminars

Practical work

	· identify and describe employee’s selection, motivation, and evaluation methods and techniques;
	Seminars

Case study

Final Exam

	· select and apply employee’s competency assessment tools.
	Case study

Final Exam

	· describe the essence and content of  the system of management impact measures;
	Case study

Test

Final Exam

	· describe personnel development milestone, methods, and techniques.

	Test

Case study

Final Exam


Course content

	No.
	Themes
	Contact hours

	1. 
	Personnel management concept, influencing factors, and personnel management entities.
	2

	2. 
	Personnel management environment, functions, development and prospects.
	4

	3. 
	Strategic aspects of personnel management (human resource management strategy and its link to the organization’s strategic objectives, personnel management policy).
	4

	4. 
	Personnel management information support operations (personnel records, statistics, workanalysis).
	4

	5. 
	Need for personnel planning, selection, employment, and adaptation.
	4

	6. 
	Personnel motivation, assessment, training, and career planning.
	4

	7. 
	Job remuneration, additional benefits, and safety of the employees.
	4

	8. 
	The system of personnel managerial means (staff awareness, motivation, communication, delegation and control, recognition and criticism, instruction, group work organization, etc.).
	4

	9. 
	International personnel management.
	2


Independent study

	Assignment
	Hours

	Individual project (essay and its presentation)
	20

	Preparation for seminars
	15

	Studies of literature
	7

	Preparing for the exam
	8


	Method of Evaluation: 
	Exam


Evaluation requirements:

	The final grade is comprised of the following components:

1. Individual project - 30%
2. Classroom  assignments - 20%
3. Exam - 50%


Literature

I Textbooks

1. Lepak D., Gowan M., (2016) Human Reources Management. Pearson Education
2. Paul Banfield and Rebecca Kay (2012) Introduction to Human Resource Management, Second Edition. Oxford. 

HYPERLINK "http://www.amazon.co.uk/Introduction-Human-Resource-Management-Banfield/dp/0199581088" \hhttp://www.amazon.co.uk/Introduction-Human-Resource-Management-Banfield/dp/0199581088

 HYPERLINK "http://www.amazon.co.uk/Introduction-Human-Resource-Management-Banfield/dp/0199581088" 


II Additional literature

1. Belcourt M., Bohlander G., Snell S. (2005) Managing human resources, 4th Canadian Edition, Thomson Nelson.
2. National Restaurant Association Manage First: Hospitality Human Resources Management & Supervision with Answer Sheet 2nd Revised edition (2012). Prentice Hall http://www.abebooks.com/9780132175258/ManageFirst-Human-Resources-Management-Supervision-0132175258/plp
3. Boella M., Goss-Turner S. (2013) Human Resource Management in the Hospitality Industry: A Guide to Best Practice 9th Revised edition. 

HYPERLINK "http://www.ebooks.com/searchapp/searchresults.net?page=1&term=PublisherID:38931&publisherName=Taylor+and+Francis" \hTaylor and Francis

HYPERLINK "http://www.ebooks.com/1143774/human-resource-management-in-the-hospitality-industry/boella-michael-goss-turner-steven/" \h http://www.ebooks.com/1143774/human-resource-management-in-the-hospitality-industry/boella-michael-goss-turner-steven/
III Internet sources

	1. FreeBookCentre.net
	http://www.freebookcentre.net/Business/Management-and-Leadership-Books.html 

	2. EBSCO Publishing data bases
	http://www.epnet.com/database.html  

	3. Human Resources Managenent Suty Guide
	 http://www.managementstudyguide.com/human-resource-management.htm   http://www.managementstudyguide.com/human-resource-management.htm


Nozares profesionālās specializācijas kursi

Course title: REGIONAL ECONOMICS 
Course code (RAIS): Ekon2005
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017

Responsible unit: Faculty of Economics and Management
Course developer:  Mg.soc.sc., lecturer Daina Znotiņa 

Course prerequisites: Economics 
Abstract: Students will discover the notion of regional economics and historical development of regional economics as a science; they will become familiar with current economic situation in the regions, development trends, and factors affecting regional development. The course deals with the regional economic development of Latvia and the European Union, tools of regional policy development, impact of a Special economic zone and the EU Structural Funds on regional development of Latvia. 

Learning outcomes 

	After completing the course, students will be able to to
	Methods of Assessment

	· demonstrate specialized knowledge in regional economics, which are at the top of knowledge in this field and which are the  base for original thinking;
	Seminars (presentation)

Exam

	· demonstrate critical awareness about  things connected by knowledge problems in regional economic sphere and on the margin of different areas;
	Seminars (presentation)

Case study

Exam

	· demonstrate specialized skills in solving problems  of regional economics needed for research and innovation;
	Seminars (presentation)

Case study

Exam 

	· create new knowledge and  procedures  and to integrate knowledge from different fields;
	Seminars (presentation)

Case study

Exam 

	· use new strategically approaches, new responsibilities in contribution of development of regional economics knowledge and skills.
	Seminars (presentation)

Case study

Exam


Course content

	No.
	Themes
	Contact hours 

	1. 
	An introduction to regional economics.
	4

	2. 
	Theoretical fundamentals of regional economics.
	4

	3. 
	Spatial development planning.
	4

	4. 
	Region as an economical space. Reasons of regions’ disparities. Entrepreneurship in regions.
	4

	5. 
	Regional policy of European Union (EU). Influence of EU funds on the development of EU countries.
	8

	6. 
	Trends of regional development.
	8


Independent study

	Assignment
	Hours

	Preparation of report, presentation and defence 
	20

	Preparation for practical classes 
	16

	Preparation of the exam 
	12


	Method of Evaluation  
	Exam 


Evaluation requirements:

	The final grade is comprised of the following components:

1. Participation in classes (seminars, discussions) – 2 points, 

2. Home assignments – 3 points,

3. Test grade – 5 points 


I Text books 
1. Capello, R. (2015) Regional Economics. Routledge, 354 Pp. ISBN 9781138855885

2. Stimson, Robert J., Stough, Roger R., Roberts, Brian H.(2006) Regional Economic Development. Analysis and Planning Strategy. //London/Geography-Regional/A Spatial Science, 2-nd ed. 452 p.
3. Armstrong,  M., Taylor J. (2000) Regional Economics and Policy, 3rd Edition. Wiley-Blackwell, 448 p. ISBN: 978-0-631-21713-8
4. Hague, C.  (2011) Regional and local economic development. Palgrave Macmillan, 2011. 344 p.

5. Armstrong,  M., Taylor J. (2000) Regional Economics and Policy, 3rd Edition. Wiley-Blackwell, 448 p. ISBN: 978-0-631-21713-8
II Additional literature
1. Reports on the Economic Development of Latvia

2. The National Economy of Latvia: Macroeconomic Reviews

3. Informative Reports on Medium and Long-term Labour Market Forecasts

III Internet sources

1.  https://www.em.gov.lv/en/ 

2. http://www.csb.gov.lv/en 

3
. http://www.varam.gov.lv/eng  

4.  http://search.ebscohost.com
5. http://ww.scopus.com 

Course title: SOCIOLOGY
Course code (RAIS): Soci2003

KP: 2

ECTS: 3

Total hours:  80

Lecture hours:  16

Practical work, seminar hours:  16

Independent study hours: 48

Approved: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer:  Mg.phil., Mg.paed. Veronika KORKLA

Course prerequisites: General knowledge of secondary education.


Abstract. Sociology studies enable students to build a comprehensive picture of the structure of society, its functioning and development, the existing social relations and social togetherness. Students learn the sociological research methods and research procedures. Sociological knowledge and skills of empirical research help to understand the social processes taking place in society and, consequently, develop their professional culture.

Learning outcomes

	After completing the course, the student will be able to:
	Methods of Assessment

	· understand the basic principles of individual, society and social groups’ development and interaction;
	Practical activities (test, presentation, report); exam

	· identify correlations of social processes;
	Practical activities (case studies, report, discussion); exam

	· be aware of sociological research methods and to choose the appropriate methods for conducting empirical research, as well as to know the basic research techniques (observation, content analysis, interview, survey);
	Practical activities (test, presentation); exam

	· implement a sociological research and interpret the obtained results.
	Practical activities (empirical research, presentation); exam


Course content

	No.
	Themes
	Contact hours 

	1. 
	The circumstances of origination of sociology as a science. Research subject of sociology. Levels of analysis of society in sociology. Society and the state. Typology of societies. Sociological understanding of social development.
	2 (L)

2 (Pr)

	2. 
	Social stratification of Society. Stratification theory. Inequality, poverty. Socio-spatial and socio-ethnic communities of people. Social mobility. Forms of mobility, migration – a form of social mobility. Social organizations and social institutions, their role in socialization of an individual. Organization and a group. Bureaucracy. Social systems and an individual. Social interaction. Family functions in society. Biological and social differentiation of genders.
	4 (L)

4 (Pr).

	3. 
	The concept of culture in sociology, its most important features. Structure and content of culture, diversity of cultural models. Dominant culture and subculture, structure and content of subculture. Subcultures in contemporary Latvia.
	2 (L)

2 (Pr)

	4. 
	Organisation and methods of sociological research. Quantitative and qualitative approach to social research process (selection of the method). Methods for compilation of social facts: observation, survey, experiment, content analysis. Sociological research programme, sampling, field study.
	2 (L)

4 (Pr)

	5. 
	Sociological research instruments – concept definition, choice of measurement scales, survey question composition.
	2 (L)

4 (pr)

	6. 
	Data processing and interpretation: Coding of information and preparation for processing. Compilation, analysis and interpretation of the results.
	2 (L)

2 (Pr)


Independent study

	Assignment
	Hours

	Report
	12

	Preparation for seminars 
	8

	Sociological research tools (case studies and presentation of the results)
	6

	Developing of empirical research (procedure and presentation of the results)
	22


Method of Evaluation:   Exam

Evaluation requirements:

	The final grade is comprised of the following components:

1. Participation in classes (seminars, discussions, case studies etc.) - 25 %,

2. Home assignements and independent assignments – 30%,

3. Exam – 45%


Literature 

I Text books
1. Bryman, A. (2012) Social Research Methods.  – Oxford University press
2. Knuttila, M. (2005) Introducing sociology. - Oxford University press
3. Little, W. (2014) Introduction to Sociology -   OpenStax College.
4. Macionis, J.J. (2015) Sociology (14th ed.) – Pearson Education, New Jersey.
II Additional literature
1. Del Balso, M. (2011) First steps: a guide to social research.- 5th ed. – Toronto.
2. Berg, Bruce L. (2004) Qualitative research methods for the social science. -  Pearson
3. Vander, Zanden J.W. (1996) Sociology: the Core. 7th edition – New York: Mcgraw-Hill
III Internet sources

1. Introduction to Sociology (2010):              http://upload.wikimedia.org/wikipedia/commons/1/16/Introduction_to_Sociology-v2.0.pdf


2. Introduction to Urban Sociology and Urban Studies: 

 HYPERLINK "http://www.nwmissouri.edu/nwcourses/martin/urban/introduction/" http://www.nwmissouri.edu/nwcourses/martin/urban/introduction/


3. Key Theoretical Concepts in Sociology: 

 HYPERLINK "https://www.thoughtco.com/major-sociological-studies-and-publications-3026649" https://www.thoughtco.com/major-sociological-studies-and-publications-3026649


4. New media journal of sociology and society: 

 HYPERLINK "http://www.sociology.org/" http://www.sociology.org/


5. Sociology. Brief Edition: 

 HYPERLINK "http://2012books.lardbucket.org/pdfs/sociology-brief-edition-v1.1.pdf" http://2012books.lardbucket.org/pdfs/sociology-brief-edition-v1.1.pdf


 

Course title:  BASICS OF ACCOUNTING
Course code (RAIS): Ekon1046
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 8

Practical work, seminar hours: 32

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer:  Dr.oec., professor Iveta Mietule
Course prerequisites: General knowledge of secondary education
Abstract: The course aims at the concept of accounting information and its processing, providing basics of management accounting. The course is designed to help students understand concepts and qualities of the accounting assets, equity, and liabilities. During the studies, students learn to register economic facts in the accounts, systematize them, perform corrective entries, close the income and expense accounts, and to prepare financial report. 

Learning outcomes 

	After completing the course, students will be able to
	Methods of Assessment

	· know the requirements for accounting information and general accounting principles;
	Seminars (presentation)

Case study

Final Exam

	· analyze essence of assets, equity, liabilities, income and costs;
	Tasks

Case study

Final Exam

	· register accounting data by a double-entry in accounting registers, systematise and summarize them;
	Tasks

Case study

Final Exam

	· perform accounting procedures at the end of the period.
	Tasks

Final Exam


Course content

	No.
	Themes
	Contact hours 

	1. 
	Accounting, its contents and tasks; accounting organization principles and accounting legislation.
	8

	2. 
	Information needs of stakeholders.
	8

	3. 
	Accounting objects and structure of the accounting balance sheet.
	8

	4. 
	Concepts and characteristics of assets, equity, and liabilities.
	8

	5. 
	Double entry theory and practice; accounting equation. T-accounts.
	8

	6. 
	Incomes and costs.
	8

	7. 
	Fixed asset accounting and depreciation methods.
	8

	8. 
	The statement of financial position and the income statement.
	8


Independent study

	Assignment
	Hours

	Theoretical literature analysis 
	20

	Study of legislation
	16

	Specific assignements
	30

	Preparation of presentation
	8

	Preparation for final exam 
	22


	Method of Evaluation  
	Exam


Evaluation requirements:

	The final grade is comprised of the following components:

1. Participation in classes (seminars, discussions) - 40 %

2. Home assignments - 30 %

3. Exam - 30 %


Literature

I Textbooks 

1. Lymer A., Azmat N. (2015) Basic Accounting. Great Britain by CPI Group. 353
2. Johal P., Vickerstaff B. (2015) Financial Accounting. Hodder Education. 229 
II Additional literature
1. International Finance Reporting Standards, www.ifrs.org
2. Law on Accounting (in different countries)

III Internet sources

1. https://www.investopedia.com/terms/a/accounting.asp2.
2. https://www.accountingcoach.com 
Course title: BUSINESS COMMUNICATION 

Course code (RAIS): Ekon2053
KP: 2

ECTS: 3

Total hours: 80 

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017

Responsible unit: Faculty of Economics and Management
Course developer:  Mg.soc.sc., lecturer Daina Znotiņa 

Course prerequisites: Records Management 
Abstract: The course provides theoretical and practical knowledge on how to apply communication processes effectively; offers to learn basics of preparing written business documents and speech preparation methods; train students’ written and oral communication skills; includes study and application of team communication skills, and use of the technologies to facilitate the communication process. 

Learning outcomes 

	After completing the course, students will be able to to
	Methods of Assessment

	· apply business communication strategies and principles to prepare effective communication for business situations;
	Seminars (presentation)

Written report

Case study

Final test 

	· identify ethical, legal, cultural, and global issues affecting business communication;
	Seminars (presentation)

Case study

Final test

	· utilize analytical and problem solving skills appropriate to business communication;
	Seminars (presentation)

Case study

Final test

	· participate in team activities leading to the development of collaborative work skills;
	Seminars (presentation)



	· select the appropriate organizational forms and channels used in developing and presenting business messages;
	Case study

Seminars (presentation)

Final test

	· compose and revise accurate business documents using computer technology;
	Written report

	· communicate via e-mail, internet, and other technologies;
	Written report

	· deliver an effective oral business presentation.
	Seminars (presentation)


Course content

	No.
	Themes
	Contact hours 

	1. 
	Basics of business communication.
	2

	2. 
	Multicultural and global communication.
	2

	3. 
	Technological, legal, and ethical considerations.
	2

	4. 
	Principles of business communication.
	2

	5. 
	Printed and electronic messages.
	2

	6. 
	Message formats.
	2

	7. 
	Positive, neutral, and social business messages.
	2

	8. 
	Negative messages.
	2

	9. 
	Persuasive messages.
	2.

	10. 
	Business research and report writing.
	2

	11. 
	Proposals, business plans, and special reports.
	2

	12. 
	Visual aids.
	2

	13. 
	Interpersonal communication and teamwork.
	2

	14. 
	Listening and nonverbal messages.
	2

	15. 
	Oral communication essentials.
	2

	16. 
	The job search and resume.
	1

	17. 
	Employment communication and interviewing.
	1


Independent study

	Assignment
	Hours

	Development of the report (public defense)
	20

	Preparation for practical classes 
	16

	Preparing for the exam
	12


	Method of Evaluation:  
	Exam


Evaluation requirements:

	The final grade is comprised of the following components:

1. Participation in classes (seminars, discussions) – 2 points

2. Home assignments – 3 points

3. Test grade – 5 points 


Literature 

I Text books 
1. THILL, J., BOVÉE, C. (2017). Excellence in Business Communication (12th ed.). Pearson Education International

2.  LEHMAN, C. M., DUFRENE, D. D. (2013) Business communication. - South-Western Cengage Learning

3. ADLER, R.B., ELMHORST J., LUCAS K. (2013) Communicating at Work: Strategies for Success in Business and the Professions 11th Edition. The McGraw Hill Companies

II Additional literature
1. BENFIELD, R.E. Business Communications 4th Edition, 2014. Harvard Business Publishing/McGraw-Hill. 

2. JANDT, F. E. (2013) An introduction to intercultural communication: identities in a global community. - 7th ed. - Thousand Oaks, Calif.: Sage Publications.

3. MAUDE, B. (2011) Managing cross-cultural communication: principles and practice. Palgrave Macmillan; New York. 

4. SCHEIN, E. H. (2010) Organizational Culture and Leadership. John Wiley & Sons, 464 pages. 

5. KEYTON, J. (2010) Communication and Organizational Culture: A Key to Understanding Work Experiences. SAGE Publications, 232 pages. 

III Internet sources

1. http://search.ebscohost.com
2. http://ww.scopus.com 
Course title: INTERNATIONAL LAW

Course code (RAIS): JurZ3040

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 24

Practical work, seminar hours: 8

Independent study hours: 48

Approved on: 15.12.2018.

Responsible unit: Faculty of Economics and Management

Course developer:  Mg.iur. lecturer Iveta Adijāne

Course prerequisites: General knowledge of secondary education

Abstract:  The course analyzes the most significant features of the international legal system – major institutions and international legal norms. The course teaches students what international law is, the role it plays in the modern world, how it can be applied. During the course, students obtain an understanding of the specific features of the international legal regulations with respect to the other types of regulation, the structure of the international law, the main institutions of the international law, the nature and type of the different members in the international community.

Learning outcomes 

	After completing the course, students will be able to:
	Methods of Assessment

	· understand historical formation and evolution of the international community, the concept and the content of the international law;
	Test

Report Presentation

Examination

	· understand the international treaties and  demonstrate knowledge of the general principles of the law and the resolutions of the international organizations;
	Test

Report Presentation

Examination

	· understand the state as a subject of the international law and to demonstrate knowledge of the recognition of states;
	Test

Report Presentation

Examination

	· understand the Law of the Sea;
	Test

Report Presentation

Examination

	· understand the international regimes for the protection of general interests of the international community: the maintenance of peace and security;
	Test

Report Presentation

Examination

	· demonstrate knowledge the international protection of human rights. compare and analyze the protection of human rights in europe and in Latvia;
	Test

Report Presentation

Examination

	· understand the peaceful settlement of international disputes. know the international responsibility;
	Test

Report Presentation

Examination

	· understand diplomatic and consular rights;
	Test

Report Presentation

Examination

	· understand the international economic law.
	Test

Report Presentation

Examination


Course content

	No.
	Themes
	Contact hours 

	1. 
	Historical formation and evolution of the international community. Nature and structure of the international community. The organization of the international community. The concept of public international law. The content of international law. Classification of international obligations.
	4

	2. 
	The international treaties: concept, types and the conclusion of treaties. The international practice: Elements and Relations with international treaties. The general principles of law. The resolutions of international organizations. The mission and work of the United Nations. The Charter of the United Nations.
	4

	3. 
	The subjects of international law. The State as a subject of international law. The recognition of states. The principle of sovereign equality. The principle of non-intervention. The immunity of the State. State succession.
	4

	4. 
	The Law of the Sea. The territorial sea. The contiguous zone. The continental shelf. The exclusive economic zone. The high seas.
	4

	5. 
	The international regimes for the protection of general interests of the international community: the maintenance of peace and security. The principle of prohibition of the use of force. Self-defense. Collective security: Action of the United Nations in case of threats to peace, breaches of peace and acts of aggression; Peacekeeping operations.
	4

	6. 
	The United Nations Charter and the Universal Declaration of Human Rights. The International Covenants on Human Rights. The protection of human rights in Europe. The protection of human rights in Latvia.
	4

	7. 
	The peaceful settlement of international disputes. Means of dispute settlement. Diplomatic means. International arbitration. The International Court of Justice. The international responsibility of the State for internationally wrongful acts: Elements, Circumstances excluding wrongfulness, Invocation, Content. The international responsibility of the individual. The International Criminal Court.
	4

	8. 
	The diplomatic and consular rights. Categories of Persons Entitled to Privileges and Immunities. Vienna Convention on Diplomatic Relations. The general legal aspects of diplomatic relations; staff, premises, and facilities of missions; inviolability of missions; diplomatic agents; consular relations; special missions; and crimes against internationally protected persons.
	2

	9. 
	The international economic law. The international economic law - international trade, multilateral legal institutions for governing international commerce. The domestic law applicable to international business transactions.
	2


Independent study:

	Assignment
	Hours

	Development of the report
	8

	Preparation for seminars
	6

	Preparation of presentations
	8

	Preparation for the test
	8

	Preparation for the final exam
	18


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components:


100% FE  = 40%(T+R+2P) + 60%  E, where

FE - final evaluation

T -    test evaluation

R -  report (analysis  the professional literature and other information)

P –presentation evaluation

E - exam evaluation


Literature

I Textbooks

1. Brownly I. Principles of Public International Law. 7th ed. Oxford University Press, 2009.
2.  Malanczuk P. Akehurst's Modern Introduction to International Law. London: Routledge, 1997.
3. Shaw M. International Law. 6th ed. Cambridge University Press, Cambridge, 2008.
4. Evans M.D. International Law. 3rd ed. Oxford University Press, 2010.
 II Additional literature

1. Aust Anthony. Modern treaty law and practice / Anthony Aust. - Cambridge: Cambridge University Press, 2000.
2. Allott Philip. The concept of international law / Philip Allott // The role of law in international politics : Essays in international relations and international law. - London: Oxford University Press, 2000.
3. Arend Anthony Clark. Legal rules and international society / Anthony Clark Arend. - Oxford : Oxford University Press, 1999.
4.  Baratta Roberto. Should invalid reservations to human rights treaties be disregarded? /Roberto Baratta // European Journal of International Law. - (2000). - Vol.11 Nr.2 p.413-425.
5.  Brownly I. Principles of Public International Law, 7th edn Oxford University Press, 2009.
6. Bruno Simma ed. The UN Charter. Commentary. London: Oxford University Press, 2nd. ed.), 2002.
7. Churchill R.R., Lowe A.V. The Law of the Sea, 3rd ed., Manchester University Press, 1999.
8. Klabbers Jan, An introduction to International Institutional Law, Cambridge, 2002.
9. Loibl Gerhard. International economic law / Gerhard Loibl // International law. - Oxford : Oxford University Press, 2003. - p.689-720.
10. Lowenfeld Andreas. International economic law / Andreas F. Lowenfeld. - Oxford : Oxford University Press, 2002. - xliv,776 p. - (International economic law Series). - Ind.: p.767-776. ISBN 0198256671.
11. Malcolm D.E. International Law. Oxford University press, 2006, 833 pp.
12. Meron Theodor. The Humanization of Humanitarian Law / Theodor Meron // American Journal of International Law. - (2000). - Nr.2, p.230-279.
13. Montevideo Convention on the Rights and Duties of States: Signed at Montevideo, 26.12.1933. Entered into Force 26.12.1934. Available: 

HYPERLINK "http://www.taiwandocuments.org/montevideo01.htm" \hhttp://www.taiwandocuments.org/montevideo01.htm

 HYPERLINK "http://www.taiwandocuments.org/montevideo01.htm" 


III Internet sources

	1. European Journal of International Law
	http://www.ejil.org/

	2. United Nations
	http://www.un.org/ 

	3.European Court of Human Rights
	https://www.echr.coe.int 

	4. European Parliament
	http://www.europarl.europa.eu/news/en 

	5.EBSCO Publishing database
	http://www.epnet.com/database.html http://www.epnet.com/database.html


Course title:  FINANCE ACCOUNTING

Course code (RAIS): Ekon2018

KP: 4

ECTS: 6

Total hours: 160

Lecture hours: 32

Practical work, seminar hours: 32

Independent study hours: 96

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer:  Dr.oec., asoc.prof. Iluta Arbidāne

Course prerequisites: Basics of accounting
Abstract: The course will provide students with knowledge and practical skills necessary for professional activity. The course provides an introduction to financial accounting. The course gives students the necessary background to: (1) understand the concepts and measurements that underlie financial statements, (2) develop the skills needed to analyze financial statements effectively, and (3) gain an understanding of the choices enterprises make in reporting the results of their business activities. Students will be exposed to the decisions the companies make relating their operating, capital investment, and financing policies. Emphasis is placed on understanding both the mechanical elements of financial accounting and the discretion managers have when reporting financial results. At the end of the term, students should have the requisite accounting knowledge needed to forecast financial statements and to value firms. The course uses interactive case discussions based on analysis of actual companies' financial statements. Students will be encouraged to work in groups, although there is no mandatory group project and all assignments must be individually prepared.

Learning outcomes

	After completing the course, students will be able to: 
	Methods of Assessment

	· describe the system of accounting standards and principles and demonstrate the accrual method of accounting and the accounting cycle;
	Seminars. Written report

Test

Final Exam

	· describe the system of accounting standards and principles and demonstrate the accrual method of accounting and the accounting cycle;
	Seminars. Written report

Test

Final Exam

	· prepare a balance sheet, income statement, statement of changes in equity, and a statement of cash flows using both the indirect and direct method;
	Seminars

Case study

Final Exam

	· identify the objectives and procedures of internal control;
	Case study

Final Exam

	· account short term investments and receivables, including bad debts;
	Case study

Test

Final Exam

	· account the purchase, depreciation, and derecognition of tangible and intangible long-term assets;
	Test

Case study

Final Exam

	· log shareholder's equity transactions for share issue, repurchase, and both cash and stock dividends.
	Seminars

Case study

Final Exam


Course content

	No.
	Themes
	Contact hours

	1. 
	Introduction to finance accounting.
	4

	2. 
	Overview of corporate financial reporting, transaction analysis and accounting entries.
	6

	3. 
	Merchandising and inventory.
	8

	4. 
	Internal control, cash, and receivables.
	8

	5. 
	Long-term assets and current liabilities.
	8

	6. 
	Long-term liabilities.
	8

	7. 
	The cash flow statement.
	8

	8. 
	Financial results of the accounting.
	8

	9. 
	Financial reporting standards.
	6


Independent study

	Assignment
	Hours

	Preparation for seminars and practical classes
	40

	Literature studies
	15

	Individual tasks
	25

	Preparing for the exam
	16


	Method of Evaluation:
	Exam

	Evaluation requirements: 


	The final grade is comprised of the following components:

1. Home assignments: 20%
2. Class room assignments: 30%
3. Exam: 50%


	Literature

I Textbooks                      


1. Wayne Label., (2013) Accounting for Non-Accountants: The Fast and Easy Way to Learn the Basics 3nd Sourcebooks, Inc.

2. McLaney E., Atrill P., (2016) Accounting and Finance an introdaction. Pearson

3. Guilding Ch., (2009) Accounting Essentials for Hospitality Managers. Elsevier Ltd

II Additional literature 

1. Charles T. Horngren, Walter T. Harrison,  M. Suzanne Oliver, (2011) Accounting (9nd Edition). Prentice Hall

III Internet sources 

1. EBSCO Publishing, Emerald Management e-Journals Collection, Taylor & Francis 

2. FreeBookCentre.net 

 HYPERLINK "http://www.freebookcentre.net/Business/Accounting-Books.html" http://www.freebookcentre.net/Business/Accounting-Books.html


3. Financial accounting and reporting standards. http://www.fasb.org/home 




Course title: LEADERSHIP

Course code (RAIS): VadZ2196

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer:  Dr.oec.,asoc.prof. Iluta Arbidāne

Course prerequisites: Basic of management, Personnel management
Abstract: The course will help students to understand variety of leadership theories and models, discuss leadership traits and characteristics, highlight the relation between leadership and organizational culture, analyze the role of career for motivation of the employees’ performance, career planning, and development processes, evaluate strategic career management.

Learning outcomes

	After completing the course, students will be able to 
	Methods of Assessment

	· describe different leadership theories, models and styles;
	Seminars

Written report

Test

Final Exam

	· apply professional leadership and ethical principles when deciding operational problems;
	Interactive lesson

Seminars

Practical work

	· analyze and evaluate leadership as impact process on other individuals and its influence on the activities of company;
	Seminars

Case study

Final Exam

	· explain cultural differences of leadership and career development from an international perspective;
	Case study

Final Exam

	· evaluate leadership dynamics, improving the company’s performance;
	Case study

Test

Final Exam

	· describe the importance of  career development from different perspectives.
	Test

Case study

Final Exam


Course content

	No.
	Themes
	Contact hours 

	1. 
	Leadership concept, approaches to leadership.
	4

	2. 
	Leader’s traits and characteristics.
	4

	3. 
	Leadership theories, models and styles.
	6

	4. 
	Culture and leadership. Leadership ethics.
	6

	5. 
	Future leadership.
	4

	6. 
	Career concept and its importance on organizational develoment. Career planning and development.
	4

	7. 
	Cultural differences of leadership and career assessment.
	4


Independent study

	Assignment
	Hours

	Individual project (Essay and presentation)
	20

	Preparation for seminars
	15

	Literature studies
	7

	Preparation for the exam
	8


	Method of Evaluation:
	Exam

	Evaluation requirements:


	The final grade is comprised of the following components:

1. Individual project - 30%
2. In-class assignments - 20%
3. Exam -50%


Literature:

I Textbooks 

1. Edited by Michael G. Rumsey, (2012) The Oxford Handbook of Leadership. OUP USA Oxford Library of Psychology

2.  Jeffrey H. Greenhaus, Gerard A. Callanan, Veronica Maria Godshalk. (2010) Career Management 4th Revised edition. SAGE Publications Inc.

II Additional literature 

1. Annabel Beerel. (2009) Leadership and Change Management.  SAGE Publications; 

 HYPERLINK "http://www.ebooks.com/743624/leadership-and-change-management/beerel-annabel/" http://www.ebooks.com/743624/leadership-and-change-management/beerel-annabel/


2. James M. Kouzes; Barry Z. Posner. (2012) The Leadership Challenge How to Make Extraordinary Things Happen in Organizations. Wiley. 

 HYPERLINK "http://www.ebooks.com/861675/the-leadership-challenge/kouzes-james-m-posner-barry-z/" http://www.ebooks.com/861675/the-leadership-challenge/kouzes-james-m-posner-barry-z/


 III Internet resources

	1. FreeBookCentre.net
	http://www.freebookcentre.net/Business/Management-and-Leadership-Books.html

	
2. EBSCO Publishing data bases
	http://www.epnet.com/database.html

	
3. Human Resources Managenent Suty Guide
	 http://www.managementstudyguide.com/human-resource-management.htm http://www.managementstudyguide.com/human-resource-management.htm


Course title: TOURISM BUSINESS MANAGEMENT

Course code (RAIS): VadZ2015
KP: 4

ECTS: 6

Total hours: 160

Lecture hours: 32

Practical work, seminar hours: 32

Independent study hours: 96

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer:  Mg.oec., lecturer Iveta Dembovska

Course prerequisites: is designed to teach the elements of tourism management, tourism demand, tourism offer, types of tourism enterprises, their classification, types of organizational structures of tourism business management, the essence of personnel management, types of business planning and plans, business plan design methodology, as well as tourism policy in Latvia.

Learning outcomes

	After completing the course, students will be able to
	Methods of Assessment

	· demonstrate basic and specialized knowledge characteristics of tourism business, understanding of key concepts and regularities;
	Test

Examination

	· use the theoretical foundations of tourism business, study tourism business processes, implement measures to ensure the long-term functioning of tourism enterprises, harmonize the systems of tourism business operations;
	Test

Report Presentation

Examination

	· independently obtain, use and analyze the information relevant to the tourism business sector;
	Practical assignments

Examination

	· make decisions and solve the problems of tourism business;
	Practical assignments

Examination

	· demonstrate understanding of the professional ethics of the tourism company;
	Examination 

Presentation

	· evaluate the impact of tourism business management on the environment, society, and participate in the development of tourism business;
	Practical assignments

Examination 

Report

Presentation

	· develop a business plan;
	Practical assignments

Examination

	· formulate and analyze the tourism business problems in a specific time period, demonstrate a scientific approach to problem solving.
	Practical assignments

Examination


Course content

	No.
	Themes
	Contact hours 

	1. 
	History of tourism. Definitions and historical development of tourism. Definitions of entrepreneur and entrepreneurship. Business process.
	4

	2. 
	Introduction to tourism demand, determinants of tourism demands. Motivation and tourism demand. Measuring the tourism demand.
	4

	3. 
	Tourism business concepts. Tourism business environment.
	4

	4. 
	Legal requirements for the establishment of a tourism company. Starting a tourism business. Business ideas. Tourism business legislation.
	4

	5. 
	Types of tourism companies.
	4

	6. 
	Assessment of tourism demand for business development. Tourism statistics (national and international). Emerging trends and new thrust areas of tourism.
	4

	7. 
	Offer evaluation for business development.
	4

	8. 
	Tourism business resources and their analysis.
	4

	9. 
	Creation of a tourism product.
	4

	10. 
	Assessment  of tourism product’s sustainability.
	4

	11. 
	Assessment of the competitiveness of the tourism enterprise
	4

	12. 
	Types of organizational structure of tourism business.
	4

	13. 
	Personnel service at a tourism enterprise.
	4

	14. 
	Tourism business planning. Planning: purpose, nature, importance, process, methods. Decision making: needs, types, process, techniques.
	4

	15. 
	Tourism company’s business plan.
	4

	16. 
	Taxes in tourism business.
	2

	17. 
	Risks in tourism business and risk analysis.
	2


Independent study

	Assignment
	Hours

	Literature analysis
	20

	Development  and presentation of business plan 
	50

	Preparing for the  tests
	10

	Preparing for the exam
	16


	Method of evaluation:
	Exam

	Evaluation requirements:
	The  final grade is comprised of the following components:


100% FE  = 60%(T+R+PA+P) + 30%  E , where

FE- final evaluation

T-    test evaluation

R-  report(analysis  the industry literature and other information sources)

PA- average of practical assignments; 

P –business plan

E- exam evaluation


Literature

I Textbooks
1. Jovo Ateljevic, Stephen Page. Tourism and Entrepreneurship., Routledge, 2015. ISBN-13: 9781138130869
2. Michael Rimmington, Clare Williams, Alison Morrison.  Entrepreneurship in the Hospitality, Tourism and Leisure Industries. Taylor & Francis Ltd, 2016. ISBN-13: 9781138139718
3. Evans, Nigel.  Strategic management for tourism, hospitality and events. 
Routledge, 2014. 412 p.ISBN 9780750648547
II Additional literature

1. Bhandari, Kalyan.  Tourism and national identity . Channel View Publ., 2014. 154 p.  ISBN 9781845414474

2. Trends in European tourism planning and organisation. Bristol, Channel View Publications, 2013. 367 p. ISBN 9781845414108

3. Tribe, John The economics of recreation, leisure and tourism.  London, Routledge, 2011. 500 p.  ISBN 9780080890500

4. Dwyer, Larry. Tourism economics and policy.  Channel View Publications, 2010. 855 p. ISBN 9781845411510

Internetresourses:

1. EBSCO Publishing database. http://www.epnet.com/database.html
2. Global Tourism association. http://www.gbta.org/Pages/default.aspx
3. World Tourism association.  http://www2.unwto.org/
Course title: TOURISM ANALYSIS 

Course developer:  Dr.sc.ing., professor Irēna Silineviča
Course code (RAIS): Ekon3075

KP:3

ECTS : 4.5

Total hours: 120

Lecture hours:16

Practical work, seminar hours: 32

Independent study hours: 72

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer:  Dr.sc.ing., professor Irēna Silineviča

Abstract:  The course provides knowledge on theoretical fundamentals of  Tourism management, and role of tourism analysis in tourism planning. The internal and external environment analysis is provided on three levels: national, regional, and company level. The course is focused on creation of the competitive advantage as the main factor in tourism development process.

Learning outcomes:

	After completing the course, students will be able to:
	Methods of Assessment
 

	· demonstrate specialized knowledge in tourism analyses that is at the top of knowledge in the  field and is the  base for original thinking;
	Case studies

Report Presentation

Examination

	· demonstrate critical awareness about things connected by knowledge problems in tourism management sphere;
	Case studies

Report Presentation

Examination

	· compare, analyze and evaluate the practical aspects of various hotels, provide their own ratings and recommendations.
	Assessment of practical assignments

Examination


Course content

	No.
	Themes
	Contact hours

	1.       
	Introduction to Tourism analysis and its role in  the tourism management process.
	2

	2.       
	Strategy definition. Components of strategy. Mission and vision statements. Stockholders’  and stakeholders’ approaches to setting the strategic goals. The elements of strategy. Levels of  strategic decisions.
	6

	3.       
	Analysis of tourism industry. Impact of tourism on national economics, social life, and ecological environment. Internal and external environment analysis.
	8

	4.       
	Role of public and private sectors in tourism development. The state role in tourism development in Latvia. The role of municipalities in tourism development. International tourism.
	8

	5.       
	Analysis of regional tourism in Latvia. Tourism regions. Planning of regional tourism. Internal and external environment analysis of regional tourism. Regional development programs, the role of tourism in these programs.
	6

	6.       
	Analysis of tourism enterprises. Internal environment. Choice of the place for tourism business. Personnel analysis and planning. Organizational culture.
	10

	7.       
	External environment analysis. The role of tourism in local economy. Workplaces, taxes. Municipal development programs, the role of tourism in these programs.
	8


Independent study:

	Assignments
	Hours

	Case study. Evaluate the formulations on vision, mission, and goals of Tourism marketing strategy. Report.


	8

	Case study. Formulate the main external

 factors and  their likely influence on the company. Report.


	8

	Case study. Formulate the main resources, core competencies, organizational culture, and stakeholders of the tourism company. Formulate the competitive advantage of this company. Presentation.
	8

	Assessment using SWOT matrix. Report.
	4

	Strategy formulation on the base of SWOT

analysis. Presentation.
	8

	Research and analysis of theoretical sources
	16

	Preparation for the exam
	20


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components:

1) participation in classes (seminars, discussions) (max 5 points),

2) assessment of exam (max 2 points),

3) home assignments, presentations (max 3 points)


Literature

I Textbooks

1.  Evans, N.,Campbell,D.,Stonehouse,G.(2010).Strategic Management for Travel and Tourism.UK:Oxford,Butterworth Heinemann

2. Smith,St(2013).Tourism Analysis 2-nd ed. USA, New York.Routledge

II Additinal literature

1. Understanding Services Management /ed. by W. J.Glynn, James G.Barnes.ISBN 0-471-96066-7.

III Internetresourses

1.  www.eiropa.lv
2. 

HYPERLINK "http://www.em.gov.lv"
www.em.gov.lv
 

3. www.csb.lv
4. 
EBSCO data basis

Course title: CATERING BUSINESS MANAGEMENT 

Course code (RAIS): VadZ3039

KP: 4
ECTS: 6

Total hours: 160

Lecture hours: 32

Practical work, seminar hours: 32

Independent study hours: 96

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer:  Mg.soc.sc. lecturer Inese Silicka
Course prerequisites: Basic of Entrepreneurship; Personnel Management; Tourism analysis; Marketing
Abstract: The course provides knowledge of the catering enterprises in the hospitality industry. The course covers the following areas: classification of catering enterprises; development of   public catering and development trends in Europe, globalization, changing traditions; catering sector in Latvia. Students are provided the knowledge of the catering service process. In the course, students deal with the elements comprising a catering business environment, as well as with the principles of business planning, organization, and financing, emphasizing the importance of the market research when making decisions concerning economic activities.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· demonstrate basic and specialized knowledge about the characteristics of catering business management, and a critical understanding of this knowledge regarding the awareness of key concepts and regularities;
	Seminars, Group work, Practical classes, Report, Lectures, Test, Exam

	· use the mastered theoretical foundations and skills to perform professional, artistic, innovative or research activity;
· access, select and analyze information and use it;
· make decisions and solve problems in the catering business administration;

	Lectures, Group work, Presentations, Seminars, Exam, 

Practical classes

	· define and describe analytically the information, problems and solutions in the catering business, explain them, and discuss the arguments with both professionals and non-professionals;
	Practical assignments, Exam

	· apply theoretical and practical knowledge and skills in the effective management of the company and its structural units;
· plan, forecast, and to organize efficient work of the company in accordance with the objectives set out in the economic environment and according to the labor market situation;
	Practical assignments, Exam

	· provide the compliance with requirements of labor protection and fire safety laws and regulations in the company;
	Practical assignments, Exam

	· demonstrate knowledge necessary for performing basic tasks of professional activities; organization of production and service. 
	Presentation of technological project


Course content

	No.
	Themes
	Contact hours

	1. 
	Introduction. Public catering development and development trends in Europe.  Globalization and change of traditions. Public catering sector in Latvia.
	4

	2. 
	Classification of catering enterprises, their functions, and legal support.
	6

	3. 
	Organization of production process. Organization of catering service. Organization of supply (purchasing procedure, buying drinks and its specificity, product receipt, storage and dispensing, food and beverage inventory. Key principles of menu development (types, content, etc.). Food and drink production methods. Planning of catering services, catering service methods and their classification. Beverage service methods and their classification.
	26

	4. 
	Control. The essence of control. The need for control and monitoring of food and beverage production. Food and beverage control methods. Food and beverage revenue, expenditure control and monitoring systems.
	4

	5. 
	Financial aspects. Considerations in formation of price, menu prices, profit improvement measures.
	6

	6. 
	Marketing management of a catering enterprise.
	6

	7. 
	Quality management in catering enterprises.
	8

	8. 
	Catering management aspects in hotels and restaurants.
	4


Independent study: 

	Assignment
	Hours

	Literature studies (latest ideas, selection of literature). Presentation. 
	15

	Preparation for 4 seminars. Presentations. Participation in discussions. 
	31

	Preparation for practical classes (results demonstrated in the study lab)

	20

	Preparation for the final exam: Development of the technological project for the new catering enterprise and its presentation at the exam.
	30


	Method of evaluation:
	Exam

	Evaluation requirements:
	The evaluation of the course consists of two parts - regular assessment during the semester, which comprises 50%, and summative assessment at the end of the course for examination, where a student can still get a maximum of 50 %.

The regular assessment includes participation in lectures, 8 practical classes, which provide practical work during classes (marked with P in the calendar Plan ), 7 group work classes and one seminar.

The exam is in written form and includes development and presentation of the technological project of a certain catering company.

The final grade is comprised of the following components: 

100% FE  = 50%(T+R+PA+P) + 50%E , where

FE- final evaluation

T-    test evaluation

R-  report (analysis of the professional literature and other information sources)

PA- average evaluation of the practical assignments; 

P – evaluation of presentation 

E - exam evaluation


Literature

I Textbooks

1.  Saxena R. P . Food Services and Catering Management: Centrum Press ISBN-10: 938054085X, 2010 
3. Singaravelavan R. Food and Beverage Services : OUP India ISBN-10: 0198065272 ISBN-13: 9780198065272, 2012.

II Additional literature

1.  Gregoire,M.B.(2012 Food services organization: Prentice Hall. 
Scanlon,N.L.(2012)Catering Management: PDF+DRM: John Wiley & Sons Inc. 
2. Costas Katsigris, Mary Porter The bar and beverage book. - New York, 2004. 
3. Bill Hansen, Chris Thomas Off - Premise catering management. United States of America, 2010. 
4. Walker, John R., The restaurant :from concept to operation /John R. Walker and Donald E. Lundberg Hoboken, New Jersey : John Wiley and Sons, 2005. XVII, 414 lpp. 

II Internet sources

1. Food Service Europe www.foodserviceeurope.org/
2. Corporate Event Tips - Catering www.youtube.com/watch?v=rihnv-0UV64
3. Catering Organization www.webcrawler.com
4. International Hotel & Restaurant Association http://www.ih-ra.com/
5. EBSCO Publishing databasehttp://www.epnet.com/database.html

Course title: HOTEL ORGANIZATION AND MANAGEMENT I

Course code (RAIS): Ekon3007

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer: Mg.oec., lecturer Iveta Dembovska

Course prerequisites: Tourism Business Management
Abstract: To provide students with knowledge of tourist accommodation establishments, hotel types, hotel products and their types, hotel collaboration with various enterprises providing hospitality services, characteristics of contemporary hotel business.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· plan, forecast, organize hotel activities according to the set goals, the economic environment and the situation of the labor market;
	Practical assignments

Graded test 

	· understand hospitality industry goals and specifics, hotel diversity and structure, as well as the nature, types, classification, standardization and quality of the hotel;
	Report

Presentation

Graded test

	· understand the development of hotel industry in Latvia and in the world, analyze the processes taking place in the economic and international environment, and make decisions according to changes;
	Practical assignments

Graded test

	· manage hotel services, determine an appropriate organizational structure, demonstrate knowledge about the resources of the hotel and identify the needs for its efficient use;
	Practical assignments

Graded test

	· analyze, systematize, synthesize and integrate information necessary for hotel operation.
	Report

Practical assignments

Graded test


Course content

	No.
	Themes
	Contact hours 

	1. 
	Introduction. Historic review. The concept of hospitality. Hospitality industry. Hotel definitions. Hotel product. Legislation. Hotel and guest house classification, standardization. Hotel and guest house classification. Types of hotels. Hotel classification according to different parameters. Diversity of property and management.
	4

	2. 
	Hotel organization and management. Hotel structure and strategies. Hotel resources, their management. Hotel services. Hotel management.  Organizational structure. Full service hotel services. Identification of employee needs.
	6

	3. 
	Activities of certain hotel services, their organization.
Catering department management in hotels
Financial aspects. The role of the holding department in the activities of hotels. Planning and organization of the activities of the holding division. Rotational principle. Organization and structure of the department. Laundry service. Room cleaning.
	4

	4. 
	The reception department’s operation. Planning and evaluation of the reception department's activities. Room reservation. 
	6

	5. 
	Traditional four-step guest cycles. Shapes and forms depicting the guest cycle. 
	6

	6. 
	Computer systems most commonly used in the reception department. A global computer reservation system. Steps of booking process. Implementation of the internal control department of the reception department.
	6


Independent study:

	Assignment
	Hours

	Presentation on theoretical themes and practical issues
	5

	Hotel services selection
	3

	Creation of the hotel plan (first part)
	20

	Preparing for the tests 
	10

	Preparing for the exam 
	10


	Method of evaluation:
	Graded test

	Evaluation requirements:
	The final grade is comprised of the following components: 

100% FE  = 40%(R+PA+P) + 60%  DT, where
FE - final evaluation

R -  report (analysis  the industry literature and other information sources)

PA - average evaluation of practical assignments; 

P – evaluation of presentation 

DT- graded test


Literature

I Textbooks
1. Fonseca D. Hotel Management and Operations. Scitus Academics LLC, 2017.  ISBN-13: 9781681175454

2. Michael J. O'Fallon, Denney G. Rutherford.  Hotel Management and Operations. 5th Revised edition: John Wiley & Sons Ltd, 2010.
II Additional literature

1. Hadyn Ingram. Business of Hotels PDF+DRM,: Butterworth-Heinemann Ltd,2013.

Paul J. Bagdan .Guest Service in the Hospitality Industry: John Wiley & Sons Inc, 2012

2. William S. Gray, Salvatore C. Ligour

HYPERLINK "http://www.kriso.lv/cgi-bin/shop/searchbooks.html?author=Salvatore+C%2e+Ligouri&database=english2" \hi. Hotel and Motel Management and     Operations 4th Revised edition: Prentice Hall, 2012

3. Paige, Grace. The hotel receptionist. –ISBN 0-304-31872-8. EDUCATIONAL INSTITUTE of the American Hotel & Motel Association.

III Internet sources

	1. Hotel Management Network
	http://www.hotelmanagement-network.com/

	2. Hospitality Net
	http://www.hospitalitynet.org

	3. World Tourism Organization UNWTO 
	http://www. unwto.org

	4. International Hotel

HYPERLINK "http://www.google.lv/url?sa=t&rct=j&q=&esrc=s&frm=1&source=web&cd=11&cad=rja&ved=0CGsQFjAK&url=http%3A%2F%2Fwww.ih-ra.com%2F&ei=W1YkUpC4JcXVtAbx0YCwAQ&usg=AFQjCNGc4RHXQoBJNsv60rRb9h1IXR9E9Q&bvm=bv.51495398,d.Yms" \h 

HYPERLINK "http://www.google.lv/url?sa=t&rct=j&q=&esrc=s&frm=1&source=web&cd=11&cad=rja&ved=0CGsQFjAK&url=http%3A%2F%2Fwww.ih-ra.com%2F&ei=W1YkUpC4JcXVtAbx0YCwAQ&usg=AFQjCNGc4RHXQoBJNsv60rRb9h1IXR9E9Q&bvm=bv.51495398,d.Yms" \h& Restaurant Association
	http://www.ih-ra.com/‎

	5. EBSCO Publishing database

	http://www.epnet.com/database.html


Course title: HOTEL ORGANIZATION AND MANAGEMENT II

Course code (RAIS): Ekon3035
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer:  Mg.oec. lecturer Iveta Dembovska

Course prerequisites: Hotel Organization and Management I, Personnel Managament

Abstract:  During the course, students will get an understanding of the nature of hotels, their diversity, common and different offerings. Students will be introduced to the development of hotels in the world and in Latvia, legislation, classification, standardization, and quality requirements. Particular attention will be paid to hotel organization, process planning, management, operation, and control.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· understand the hotel marketing process, analyze and give your views on it;
	Test

Report Presentation

Examination

	· understand hotels market and pecularities of its development. understand the development of hotel industry in latvia and the world, as well as future trends;

	Test

Report Presentation

Examination

	· compare, analyse, and evaluate the practical aspects of the various hotels, provide their own ratings and recommendations;
	Practical assignments

Examination

	· demonstrate knowledge on the structure of hotel services and its environment;
	Practical assignments

Examination

	· assess requirements for hotel service and its variety;
	Practical assignments

Examination

	· understand organizational structure of hotel and understand the hotel management process;
	Practical assignments

Examination 

Report

Presentation

	· demonstrate knowledge on distribution of operation between departments in an accommodation enterprise when offer an accommodation product.
	Practical assignments

Examination 

Report

Presentation


Course content

	No.
	Themes
	Contact hours 

	1. 
	The reception department's operation. Guest registration. Six steps in the registration process. Registration documentation development. Collaboration between the department of admissions and other departments. Implementation of special wishes. Cases of creative approach. Complaints. Night Audit. Major features at the hotel guests. Creating and using guest history.
	8

	2. 
	Marketing department and public relations.
Hotel marketing management. The Importance of marketing in the hospitality business. Attracting customers. Customer loyalty creation. Sales channels of the hotel service. Service standards – golden rules. Internal marketing. Brief description of the company's marketing strategy. Advertising and promotion of hotel services. Room pricing methods.
	6

	3. 
	Internet usage in hotel business. Importance of the internet in the hospitality business. E-business in the accommodation sector. Basic principles to follow when creating a company's homepage. Website marketing. Customer satisfaction and its measurement in guest service companies.
	6

	4. 
	Aspects of the hotel management process. Management functions. Planning, organization, motivation, control. Hotel strategy, mission, vision, goals, tasks. Forecasting. Financial management. Budgeting.
	6

	5. 
	Personnel management aspects. Personnel search, selection, orientation, and training. Personnel professional skills. Staffing, as well as selection of new employees. Training. Future developments in hotel business. Globalization. 
	6


Independent study:

	Assignment
	Hours

	Presentations on theoretical themes and practical issues
	10

	Development of the hotel plan 
	20

	Preparing for the tests
	8

	Preparing for the exam
	10


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components: 

100% FE  = 40%(T+R+PA+P) + 60%  E , where

FE – final evaluation

T – test evaluation

R – report (analysis of the professional literature and other information sources)

PA – average evaluation of practical assignments; 

P – evaluation of presentation 

E – exam evaluation


Literature

I Textbooks
1. Fonseca D. Hotel Management and Operations. Scitus Academics LLC, 2017.  ISBN-13: 9781681175454
2. Michael J. O'Fallon, Denney G. Rutherford.  Hotel Management and Operations. 5th Revised edition: John Wiley & Sons Ltd, 2010.
II Additional literature

1. Hadyn Ingram. Business of Hotels PDF+DRM,: Butterworth-Heinemann Ltd,2013.

2. Paul J. Bagdan .Guest Service in the Hospitality Industry: John Wiley & Sons Inc, 2012

3. William S. Gray, Salvatore C. Ligouri. Hotel and Motel Management and     Operations 4th Revised edition: Prentice Hall, 2012

4. Paige, Grace. The hotel receptionist. –ISBN 0-304-31872-8. EDUCATIONAL INSTITUTE of the American Hotel & Motel Association. Association.

III Internet sources

	1. Hotel Management Network
	http://www.hotelmanagement-network.com/

	2. Hospitality Net
	http://www.hospitalitynet.org

	3. World Tourism Organization UNWTO 
	http://www. unwto.org 

	4. International Hotel

HYPERLINK "http://www.google.lv/url?sa=t&rct=j&q=&esrc=s&frm=1&source=web&cd=11&cad=rja&ved=0CGsQFjAK&url=http%3A%2F%2Fwww.ih-ra.com%2F&ei=W1YkUpC4JcXVtAbx0YCwAQ&usg=AFQjCNGc4RHXQoBJNsv60rRb9h1IXR9E9Q&bvm=bv.51495398,d.Yms" \h 

HYPERLINK "http://www.google.lv/url?sa=t&rct=j&q=&esrc=s&frm=1&source=web&cd=11&cad=rja&ved=0CGsQFjAK&url=http%3A%2F%2Fwww.ih-ra.com%2F&ei=W1YkUpC4JcXVtAbx0YCwAQ&usg=AFQjCNGc4RHXQoBJNsv60rRb9h1IXR9E9Q&bvm=bv.51495398,d.Yms" \h& Restaurant Association
	http://www.ih-ra.com/‎ 

	5. EBSCO Publishing database

	http://www.epnet.com/database.html


Course title: PROJECT MANAGEMENT

Course code (RAIS): Vadz3061

Science branch: Management

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer:  Mg.soc.sc. Liene Amantova –Salmane

Prerequisits: Basics of management and planning
Abstract: During the course, students learn the basics of project management: identify specific performance problems by providing reasonable suggestions and, having formulated, presented and reasoning project idea, develop a project plan, provide and evaluate the project's human and material resources, risks, benefits and the impact of the expected outcomes on the performance of the enterprise. In addition, students learn about a variety of project financing options. Methods of learning used in the study process,  develop and reinforce the ability to work in a team, skills of leadership, planning and organizing in response to changing operating conditions, and develop creativity and teach students to take responsibility for their actions and decisions.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· apply   knowledge  based on innovations in  professional performance, creating service sets and providing the services;
	Practical assignments 

Project work

	· identify company performance problems, analyze their causes and propose solutions;
	Practical assignments

Project work

	· initiate and implement development projects through environmental research,  data  analysis and prediction methods;
	Practical assignments

Project work

	· evaluate the research results critically, formulate conclusions and provide rationale suggestions.
	Practical assignments

Project work

	
	


Course content

	
	Content
	Hours

	1. 
	The concept of project management and project classification.
	2

	2. 
	Project initiation.
	4

	3. 
	Formulating project idea.
	4

	4. 
	Project team development, team roles.
	2

	5. 
	Project planning.
	4

	6. 
	Project implementation.
	4

	7. 
	Project risk and its management.
	2

	8. 
	Project completion.
	4

	9. 
	Project integration and evaluation in the organization.
	4

	10. 
	Programs and funds of the European Union.
	2


Independent studies
	Assignments
	Hours

	Identify company’s “X”  performance problems, analyze their causes and propose solutions
	9

	Environmental research,  data  analysis and prediction methods for development project 
	8

	Research and analysis of specified sections of  textbook “Project Management” (Lock, 2013) 
	15

	Preparing for colloquium “Development of project ideas for X city”
	8

	Preparing for colloquium “Project team development”
	8


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components:

100% FE = 20%Pr + 80% PrW, where

Pr – practical assignments. The practical assignments are performed by students during all the semester covering all the themes of the course. The practical assignments are obligatory.  Evaluation of the practical assignments comprises 20% of the final grade.

PrW – Project work. Students prepare the Project work in groups of 3-4 students, and it comprises 60% of the final grade. Project work is obligatory.

During the semester consultations are provided (the place and time are planned in advance). Students have the possibility to get consultations online in the Moodle environment.




Literature

I Textbook 

1. Lock, D., Project Management, Tenth Edition (2013) Gower Publishing Limited (UK), 574 p.
II Additional literature

1. A Guide to the Project Management Body of Knowledge (PMBOK guide) Fifth Edition. Project Management Institute, Four Campus Boulevard, Newtown Square, 2013. 392 p. 
2.    Hermarij, H., Better Practices of Project Management, Van Haren Publishing, 2014. 660 p. 
3. Lock, D., Scott L. Handbook of People in Project Management. Gower Publishing Ltd., 2013, 865 p 
4. Raydugin, Y. Project Risk Management: Essential Methods for Project Teams and Decision Makers, Wiley, 2013. 400 p.
5. Verzuh, E. The Fast Forward MBA in Project Management, Wiley, 2015. 497 p.
III Internet sources

1.  www.lnpva.lv

 HYPERLINK "http://www.lnpva.lv/" 

2.  www.ipma.world

3.  www.pmworldlibrary.net

4.  www.project-manager.com

Course title: Business Strategic Management  
Course code (RAIS): VadZ 3028

KP: 2
ECTS: 3
Total hours: 80
Lecture hours:16
Practical hours: 16
Independent work hours: 48
Accepting date of the study course: 15.12.2017.
Responsible unit: Faculty of Economics and Management
Course developer: Dr.sc.ing, professor Irena Silineviča
Abstract: The course  in Business Strategic Management  provides students with theoretical fundamentals of  strategic management, strategical intent, mission, goals, internal and external environment analysis,strategic directions as parts of strategy, creating of competitive advantage. The course provides students with the conceptual tools of strategic management and theoretical knowledge necessary for working up of strategies, understanding  of strategic management processes.
Learning outcomes 

	At the end of the course a student should be able

	
	Methods of Assessment 

	to demonstrate specialized knowledge in Strategic Management, which are at the top of knowledge in this  field and which are the  base for original thinking;
	Seminars (presentation)

Written report

Final Exam

	to demonstrate critical awareness about  things connected by knowledge problems in strategic management sphere 
	Seminars(presentation)

Final Exam

	to demonstrante skills in strategy formulation 
	Case studies



	to use new strategical approaches, new responsibilities in contribution of development of strategic management knowledge and skills. 
	Seminars(presentation)

Final Exam


Course content:

	Nr.
	Study topics
	Hours

	1.
	Introduction to strategic management

The Strategic management process.Strategies: What strategy is? Why do we need it? Dimensions

 of a strategy: Vision, Mission, Goals, Strategic Directions.
	4

	2
	External analysis

General external environment. Industrial environment analysis
	2

	3. 
	Internal analysis:

Resources. Capacity . Core Competencies.  Organizational Culture. Stake holders.

Formation of Competitive advantage
	6

	
	SWOT analysis
	4

	
	Formulation of  strategy

Role of stakeholders in strategic management process.  The strategy formulation concept
	6

	
	Leadership. Managers’ role in management process 
	4

	
	      Awareness of strategy implementation     
	2

	
	    Evaluation of strategies
	4

	
	
	32


Independent study assignments

	Independent study tasks
	Hours

	State 3 definitions of Strategic management by using Internet sources.

Case study.Evaluate the formulations on vision, mission, and goals in this strategy.
	4

	Case study. Formulate the main external factors and their likely influence on the firm.
	6

	Case study. Formulate the main resources, core competencies, organizational culture, and stakeholders

 of the firm. Formulate the competitive advantage of this firm. (Presentation)
	8

	Evaluate the SWOT matrix (report)
	4

	Strategy formulation on the base of SWOT analysis (presentation)
	14

	Functional managers and their responsibilities  in the management process (Report).
	6.

	Case study. Evaluate the possibilities of successful  implementation the strategy
	2

	Case study. Evaluate the strategy
	4

	
	48


	Method of evaluation:
	Exam

	Evaluation requirements:
	The total assesment consists of

1) participation in classes (seminars, discussions) (50 %), 

2) assessment of exam (20 %),

4) home assignment performance, presentations(30 %)



Literature:

1. Thompson, J., Martin,F.(2012).Strategic Management:Awareness and change-6-th ed.
2. Henry, Anthony Understanding strategic management Oxford University Press, 2008. 

3. Hitt,Ireland,Hoskinson(2003).Strategic Management.Competitiveness and Globalization.

4. Charles W.L.,Hill G.,Jones,J.(2007) Strategic Management an Integrated Approach.7-th ed.

5. Haberberg, Adrian Strategic management Oxford University Press, 2008. xxiv, 822 p.

6. Adrian Haberberg ,Alison Rieple (2007). Strategic Management. Theory and Application.

Internet resourses:

EBSCO, Web of science, SCOPUS data basis
Course title: QUALITY MANAGEMENT
Course code (RAIS): VadZ3044
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017

Responsible unit: Faculty of Economics and Management
Course developer:  Dr.sc.comm., docent Sandra Murinska
Course prerequisites: Basics of Management
Abstract:  The course is based on the Total Quality Management (TQM). It describes TQM approach to long-term success through customer satisfaction. In TQM effort, all members of an organization participate in improving processes, products, services, and the culture in which they work. It helps to reduce costs and to meet needs and exceed expectations of customers and other stakeholders. TQM encompasses the concepts of business and social excellence; it is a philosophy, methodology and system of tools that is sustainable approach to organization’s competition, efficiency improvement, leadership and partnership. The objectives of the course is to introduce the main principles of business and social excellence, to generate knowledge and skills for applying models and quality management methodology for the implementation of total quality management in any sphere of business and public sector.

Learning outcomes 

	After completing the course, students will be able to:
	Methods of Assessment

	· define what Total Quality Management is, demonstrate understanding of its evaluation strategies, cost of quality and how it is measured;
	Seminar Presentation

Final Exam

	· demonstrate skills of technical and philosophical issues  of TQM, using combination of strategy, data, and effective communication to integrate quality into all aspects of organization;
	Case Study

	· understand the essentials of customer satisfaction;
	Case Study

	· create successful systems for employee involvement;
	Seminars

	· develop strategies for continuous process improvement and implementation; to utilise quantitative and qualitative tools and techniques for quality of product or service;
	Case study



	· explain the processes of quality planning, quality assurance and control, and quality improvement.
	Seminar Presentation


Course content

	No.
	Themes
	Contact hours 

	1. 
	Definitions and fundamentals of Total Quality Management.
	2

	2. 
	Evolution of quality concepts and quality paradigms.
	4

	3. 
	Leadership and Total Quality Management; benchmarking; quality and team organization, enabling employee involvement.
	4

	4. 
	Quality inspection, quality control, quality assurance, statistical process control, E.Deming’s contribution, J.Juran’s contribution, P.Crosby’s contribution, K.Ishikawa’s contribution.
	6

	5. 
	Basic Total Quality Management tools, Pareto diagram, cause & effect diagram, fishbone diagram, histogram, control charts, scatter diagram, flow chart, check sheets, the concept of quality audit.
	4

	6. 
	Strategic planning, SWOT analysis, identifying external and internal customer needs, quality function deployment (QFD), affinity diagrams.
	4

	7. 
	Concept of Kaizen, ISO 9000 history, evolution, principles, benefits. Other standards. Differences between ISO 9000 and TQM, Just-in-Time strategy, Six Sigma’s concept. Six Sigma’s methodologies: DMAIC and DMADV, European Foundation for Quality Management (EFQM) business excellence model.
	4

	8. 
	The TQM implementation model.
	4


Independent study

	Assignment
	Hours

	Preparation for seminars and discussions
	8

	Analysis of case study on quality management
	10

	Analysis of basic Total Quality Management tools
	10

	Create successful systems for employee involvement
	10

	Preparation for examination
	10


	Method of Evaluation  
	Exam


Evaluation requirements:

	The final grade is comprised of the following components:

1. Participation in classes (seminars, discussions) – 30%

2. Evaluation of home assignments – 20%,

3. Exam evaluation – 50%


Literature

I Text books

1. Goetsch, David L., Davis, Stanley B. (2005). Quality Management. Fifth Edition. Pearson International Edition.
2. Pyzdek, T.,. Keller, Paul A. (2013). Handbook for Quality Management: A Complete Guide to Operational Excellence 2nd Revised edition. McGraw-Hill Professional.  
3. Heron, R. (2012). Quality Management ISO 9000: An Introduction. Lulu.com. 
II Additional literature 

1. Goetsch, David L.  (2006). Quality management : introduction to total quality Management For production, processing, and services. Upper Saddle River, NJ: Pearson Prentice Hall.
2. Dahlgaar Jens J., Kristensen, K.  Gopal K. Kanji. (2007). Fundamentals of Total Quality Management. London, New York: Taylor and Francis.
III Internet sources 

1. TQM course http://ocw.metu.edu.tr/course/view.php?id=62 About TQM

Course title: E-COMMERCE

Course code (RAIS): VadZ3036

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical works, seminars,  hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer: Mg.oec., lecturer I.Kotāne 

Course prerequisites: Macroeconomics, Marketing
Abstract: The course aims to provide understanding about the nature and possibilities of e-commerce, to introduce students with the experience, problems and development possibilities of e-commerce solutions in the context of globalization of economics. The course covers the following topics: e-commerce as a possibility to increase an efficiency of the company’s performance and raise profits; legal framework of e-commerce, payment options, use of marketing tools, e-commerce as one of types of e-government. 

Learning outcomes

	After completing the course, the student should be able to:
	Methods of Assessment

	· demonstrate understanding of the e-commerce concept and its characteristics;
	Practical classes, independent assignments, test,  final exam

	· use information technologies for carrying out commercial activities; 
	Practical classes, independent assignment, test,  final exam

	· evaluate providers of e-commerce services, electronic payment systems and their efficiency, security, and possible risks;
	Practical classes, independent assignment, test,  final exam

	· analyze and evaluate role and significance of e-commerce and e-government in national economics.
	Practical classes, independent assignment, test,  final exam


Course content

	No.
	Content
	Hours

	1. 
	Introduction to e-commerce.
	4

	2. 
	E-commerce platforms. E-commerce website evaluation.
	6

	3. 
	E-commerce payment system. Security.
	6

	4. 
	Marketing and e-commerce.
	8

	5. 
	Legal and ethical issues.
	4

	6. 
	E-government and e-commerce.
	4


Independent study
	Assignment
	Hours

	Comparison of online stores: choose one product and compare it in 3 online stores in accordance with the criteria provided in the presentation and the Testing Plan For An Ecommerce Site blank form.
	8

	Assessment of payment methods and safety assessment in the online stores; comparison and evaluation of security, privacy and security policy issues; analysis of contract information, and  information about guarantee and return conditions etc.
	8

	Preparing for the test
	8

	Development of an online store model 
	9

	Preparing for the exam
	15


Method of Evaluation: Exam

Evaluation requirements:

	The final grade is comprised of the following components:

(1) active participation and performance in practical classes (25%);
(2) evaluation of 1 test  (10 %);
(3) evaluation of independent assignment (15%);
(4) evaluation of final  exam (50 %). 


Literature

I Textbooks

1. GREFEN, P. (2016). Beyond e-business. Towards networked structures. Routledge, 311 p
2. SCHNEIDER, G.P. (2016). Electronic commerce. 12th ed.  Course technology, Cengage Learning. 624 p.
3. STRAUSS, J., FROST, R. (2013). E-Marketing. 7th ed. Pearson Education Limited, 496 p. 
4. TURBAN, E., WHITESIDE, J. (2017). Introduction to Electronic Commerce and Social Commerce. 4th ed. Springer International Publishing AG, 435 p.
II Additional literature

1. ANGELINE G. CLOSE (ed.) (2012). Online consumer behavior theory and research in social media, advertising, and e-tail. Routledge, 401 p.
2. CROXEN-JOHN, D., VAN TONDER, J. (2017). Ecommerce Website Optimization: Why 95% of Your Website Visitors Don't Buy, and What You Can Do About it . Kogan Page Ltd. 256 p. 
3. DERKS, D., BAKKER, A.B. (ed.). (2013). The Psychology of Digital Media at Work  Routledge, 193 p.
4. FRANKLIN, A. JENKINS, T. (2014). Web Marketing That Works. Confessions from the Marketing Trenches.  Melbourne, John Wiley & Sons Australia. 266 p.
5. TAGG, C. (2015).Exploring Digital Communication. Language in action. Routledge,  300 p. 
III Internet resources

1. RTA bibliotēkas datu bāzes: EBSCO  http://search.ebscohost.com/  un ScienceDirect Freedom Collection  http://www.sciencedirect.com/  
2. http://www.jeffbullas.com ,  http://www.socialmediaexaminer.com  u.c.
Course title: ENTREPRENEURSHIP ANALYSIS

Course code (RAIS): VadZ4013

KP: 2 

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer: Mg.oec., lecturer Inta Kotāne

Course prerequisites: Business Finances

Abstract: The course aim is to provide theoretical knowledge and to develop practical skills in application of the methods and approaches to the company’s financial and business analysis by analysing and assessing current company’s financial and business performance, as well as forecasting perspectives of the company’s development. 

The course develops understanding of methods and approaches of the financial and business analysis, application of these methods and approaches in assessment of the company’s financial and business performance.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment 

	· demonstrate understanding of terms related to the business analysis and their interrelations, to formulate and analytically describe the company’s financial information, its problems and solutions;
	Lecture, exercises,  final exam

	· analyse and assess the company’s assets, sources of assets, incomes and expenditures;
	Lecture, exercises,  final exam

	· analyse and assess the company’s production/ services implementation, labour resources;
	Lecture, exercises,  final exam

	· assess the company’s financial situation and to provide an advanced assessment of the company’s financial and business performance.
	Lecture, exercises,  final exam


Course content

	No..
	Themes
	Hours

	1. 
	Financial analysis of economic activities and its role in company’s management. The company's production and sales analysis. The company's labour resource analysis.
	8

	2. 
	Company’s assets and efficiency of their use.
	4

	3. 
	Company’s liabilities and efficiency of their use.
	4

	4. 
	Income and costs of company. Cash flow analysis.
	4

	5. 
	Analysis of company’s profitability.
	4

	6. 
	Complex assessment of financial-economic situation. Forecasting Financial Distress.
	8


Independent studies
	Assignment
	Hours

	Specific tasks: to perform the express analysis of financial statements, to assess financial stability and solvency ratios for company “X”etc. 
	28

	Preparing for the test 
	10

	Preparing for the exam
	10


Method of Evaluation: Exam 

Evaluation requirements:

	The final grade is comprised of the following components :   

1) participation in classes: 10%;              

 2) exercises (submited electronically): 30%; 

3) test (in class): 20%;

4) exam evaluation: 40%.


Literature

I Textbooks

1.    BROADBENT, M., CULLEN, J. (2011). Managing Financial Resources. 3rd ed. Routledge, 440 p.

2.
CORNWALL, J.R., VANG, D.O., HARTMAN, J.M. (2016). Entrepreneurial Financial Management. An Applied Approach. 4nd  ed. Routledge, 320 p.

3.    PEEK, E., HEALY, P. (2016). Business analysis and valuation. IFRS edition. Cengage Learning EMEA, 672 p.

II Additional literature

1.    BERK, J., DEMARZO, P. (2014). Corporate finance. 3rd ed., Pearson Education, 1141 p.

2.    FRANCIS J.CLAUSS. (2010). Corporate Financial Analysis with Microsoft Excel.  The McGraw-Hill Companies, Inc., 528 p.

3.    KLONOWSKI, D. (2014). Strategic Entrepreneurial Finance. From Value Creation to Realization. 1st ed., Routledge, 420 p.

4.    ROBERTS, R. (2015). Finance for Small and Entrepreneurial Business. 1st ed. Routledge, 149 p.

III Internet sources 

1. CrediWeb home page: https://www.crediweb.lv/?_lang=en  
2. Financial Statement Analysis App; https://www.finstanon.com/ 
3. RTA library data bases: EBSCO - http://search.ebscohost.com/ , ScienceDirect Freedom Collection  http://www.sciencedirect.com/  
Course title: EVENT MANAGEMENT 
Course code (RAIS): VadZ2001
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer:  M.soc.sc., lecturer Iveta Graudina

Course prerequisites: basics of business communication, project management, marketing, cost accounting.
Abstract:  The aim of the course is to enable the students to acquire a general knowledge about the "event management" and to become familiar with management techniques and strategies required for successful planning, promotion, implementation and evaluation of public events. 

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· understand the role and purpose(s) of special events in the organizations;
	Written report, presentation and discussion in the class

	· understand the techniques and strategies required to plan successful public events;
	Class assignments, individual assignments, presentation in the class, idea pitching

	· demonstrate knowledge and competencies required to promote, implement and conduct special public events;
	Final project: planning, organizing, and conducting a public event

	· demonstrate knowledge and competencies required to assess the quality and success of special public events.

	Report, presentation


Course content

	No.
	Themes
	Contact hours 

	1. 
	Principles of project/Event Management: From concept to reality. Understanding project management, resources, activities, risk management, delegation, project selection, role of the Event Manager, project team. 
	2

	2. 
	Developing a proposal. Conducting market research, establishing viability, capacities, costs and

facilities, plans, timescales, contracts. Reaching clarity: SWOT analysis, estimating attendance, media coverage, advertising, budget, special considerations, evaluating success.
	2

	3. 
	Crisis Management plan. Crisis planning: prevention, preparation, provision, action phase, handling, negative publicity, structuring the plan.
	2

	4. 
	Seeking sponsors. Different types of sponsorship: definition, objectives, target market, budget, strategic development, implementation, evaluation.
	
2

	5. 
	Organizing the event. Purpose, venue, timing, guest list, invitations, catering, room design, equipment, guest of honor, speakers/ actors, backstage, media, photographers, podium, exhibition. 
	2

	6. 
	Event marketing tools. Types of advertising, merchandising, give aways, competitions, promotions,

website, SMM (social media marketing), text messengers. 
	2

	7. 
	Media tools. Media invitations, photo-calls, press releases, press conferences, TV and online-TV opportunities, interviews.  

Promotional tools. Flyers, posters, invitations, website, newsletters, blogs, tweets. LIVE streaming of the event.
	2

	8. 
	Event evaluation. Budget, cost of event, ROI (return on investment), media coverage, attendance, feedback
	2


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components:

· individual assignments, in-class participation – 30% 

· exam project – 70%

G= 0,3T+0,7E, where

G – final grade

T – evaluation of independent assignments

E – exam evaluation


Independent study

	Assignment
	Hours

	Observation and assessment of three chosen public events, analysis and presentation in the class
	10

	Preparation and idea pitching for the public event on a specified theme
	8

	Preparation of the exam project: planning, organizing, and conducting a public event on an approved theme, with invited speakers and audience. 
	30


Literature

I Textbooks

1. Bowdin, G. A. J. (2011) Events management. 3rd ed. London: Butterworth-Heinemann. ISBN: 8601404281112. 

2. Davidson, R. and Rogers, T. (2015) Marketing destinations and venues for conferences, conventions and business events: a convention and event perspective. Oxford: Butterworth-Heinemann. ISBN-13: 978-1138852150. 

3. Getz, D. (2016) Event studies: theory, research and policy for planned events. 3rd ed. London: Routledge. ISBN-13: 978-0750669597. 
4. Shone, A. and Parry, B. (2013) Successful event management: a practical handbook. 4th ed. Andover: Cengage Learning. ISBN 9781408075999.
5. Tribe, J. The economics of recreation, leisure and tourism. Routledge, 2011. 500 p. ISBN 9780080890500

II Additional literature

1. Kaiser, M., Egan, B. (2013) The Cycle: A Practical Approach to Managing Arts Organizations. Brandeis; 1st edition. 212 p. ISBN-13: 978-1611684001.
2. International Journal of Event and Festival Management. ISSN: 1758-2954. 
III Internet sources

1. International Festival and Events Association (IFEA) https://www.ifea.com/p/about 
2. Journal “ie: the business of international events” https://www.ifea.com/p/resources/iemagazine
3. Creative marketing alliance https://cmamarketingsolutions.com/ 

4. The International Live Events Association http://www.ileahub.com/ 

5. The National Association for Catering and Events (NACE) https://www.nace.net/   

Course title: ECONOMIC GEOGRAPHY

Course code (RAIS): Geog4001
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer:  Mg.oec., lecturer Iveta Dembovska

Course prerequisites: Tourism Business Management
Abstract:  The course explores the factors that have encouraged the development of both domestic and international forms of tourism, highlighting ways in which patterns of tourism have evolved and continue to evolve. Various economic, environmental and sociocultural impacts that tourism may exert upon destinations are examined, together with a consideration of ways in which planning for tourism can assist in the regulation of development and produce sustainable forms of tourism.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· have knowledge of overview of the basic concepts of geography in relation to travel and the tourism industry;
	Test, Essay, Presentation, Exam

	· assess critically contemporary issues of spatial location;
	Test, Essay, Presentation, Exam

	· discuss the reasons why  people travel to  particular  destinations or why they do not;
	Test, Essay, Presentation, Exam

	· plan a trip to a tourism destination;

	Test, Essay, Presentation, Exam

	· understand the relationships of tourism with elements of the human and  physical environment;
	Test, Essay, Presentation, Exam

	· explain the role of tourism in the past, present and future in terms of its importance to places, countries, individuals;
	Test, Essay, Presentation 

Exam

	· evaluate the impacts of tourism and understand the challenges of managing  this large scale activity.
	Test, Essay, Presentation 

Exam


Course content

	No.
	Themes
	Contact hours 

	9. 
	The basic concepts of tourism geography; human life in relationship to  geographical space.
	4

	10. 
	World regions: physical, political, economic and cultural characteristics.
	4

	11. 
	The development of international tourism.
	4

	12. 
	Geographical patterns of tourism and the tourism characteristics of selected world regions – Scandinavian countries.
	4

	13. 
	Geographical patterns of tourism and the tourism characteristics of selected world regions – Central and Eastern Europe.
	4

	14. 
	Geographical patterns of tourism and the tourism characteristics of selected world regions – Eastern countries and Africa.
	4

	15. 
	Geographical patterns of tourism and the tourism characteristics of selected world regions – America.
	4

	16. 
	Geographical patterns of tourism and the tourism characteristics of selected world regions – Australia.
	4


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components:

· independent assignments – 20% 

· exam evaluation – 80%

G= 0,2T+0,8E, where

G – final grade

T – evaluation of independent assignments

E – exam evaluation


Independent study:

	Assignment
	Hours

	Presentations about different countries (3)
	18

	Literature analysis
	10

	Preparing for the test
	10

	Preparing for the exam
	10


Literature

I Textbooks

6. Boniface, Brian.  Worldwide destinations. Milton Park, Abingdon, Oxon
New York, Routledge, 2012. 610 p. ISBN 9780080970400
7. Dwyer, Larry Tourism economics and policy. Buffalo, N.Y.
Channel View Publications, 2010. 855 p. ISBN 9781845411510
8. European tourism planning and organisation systems. Channel View Publications,  2014. 468 p. ISBN 9781845414320

9. Tribe, J. The economics of recreation, leisure and tourism. Routledge, 2011. 500 p. ISBN 9780080890500

10. Stephen Williams, Alan A. Lew .Tourism Geography: Critical Understandings of Place, Space and Experience. Routledge, 3rd Revised edition, 2014. ISBN-13: 9780415854443 

II Additional literature

3. Stonehouse, B.  Polar tourism: an environmental perspective. Bristol, England Buffalo, Channel View Publications, 2010. 217 p. ISBN 9781845411459
4. Journal “Travel Geography”
III Internet sources

6. EBSCO Publishing database. http://www.epnet.com/database.html
7. Platform Economic Geography. http://www.economic-geography.org/
8. Official Latvian 

HYPERLINK "http://www.google.lv/url?sa=t&rct=j&q=&esrc=s&frm=1&source=web&cd=8&cad=rja&ved=0CG4QFjAH&url=http%3A%2F%2Fwww.latvia.travel%2F&ei=Cq8tUumwAcratAaaj4C4BA&usg=AFQjCNE9YnnVmYgpwgLVPWvDizPNhM2R6w" \hTourism

HYPERLINK "http://www.google.lv/url?sa=t&rct=j&q=&esrc=s&frm=1&source=web&cd=8&cad=rja&ved=0CG4QFjAH&url=http%3A%2F%2Fwww.latvia.travel%2F&ei=Cq8tUumwAcratAaaj4C4BA&usg=AFQjCNE9YnnVmYgpwgLVPWvDizPNhM2R6w" \h Portal. www.latvia.travel/lv
9. Tourism- geography GCSE. http://croesy-gcse-geography.doomby.com/pages/unit-two-options/example-2.html
Course title: SERVICE MARKETING MANAGEMENT

Course code (RAIS): Ekon4039 

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer: M.soc.sc lecturer Evalds Viskers

Course prerequisites: Marketing, Management, Consumer behavior.
Abstract:  The course is based on the ideas covered in other marketing courses.  It is designed not only to provide students with understanding of concepts, functions, and techniques of managerial marketing management, but also to stimulate them to rethink some of the assumptions about the craft of marketing services. In addition, the course examines perspectives, recent issues and developments that will potentially influence the scope and practice of marketing activities in various service industries. It also identifies research opportunities for the students who are interested in organizing in-depth investigations in the services marketing arena.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· identify the special management issues and unique challenges involved in marketing and managing services;
	Test

Report presentation

Examination

	· understand the expectations of customers and know how to translate this knowledge into genuine value for customers;
	Test

Report presentation

Examination

	· interpret service behaviour and service consumption in the light of service-dominant marketing logic and articulate the outcome to service marketing management;
	Practical assignments

Examination

	· appreciate, modify, and/or extend new theories and concepts pertaining to explaining the characteristics of customers' purchasing and consumption behavior of services and service firms' marketing behaviour;
	Practical assignments

Examination

	· apply new approaches to managing customer satisfaction and loyalty;
	Practical assignments

Examination

	· understand current research trends in services marketing and management.
	Practical assignments

Examination

Report presentation


Course content

	No.
	Themes
	Contact hours 

	1. 
	Conceptual understanding of the role of marketing in service organizations from new perspectives and a strategic vision.
	4

	2. 
	A broadened marketing mix (services marketing mix) extends beyond the traditional boundaries.
	4

	3. 
	Managing the interface among customers, service employees, and company.
	4

	4. 
	Strategic issues of services marketing.
	4

	5. 
	The meaning of service quality and its position in a service marketing strategy.
	4

	6. 
	Cultural impact on service behaviour of both customers and companies.
	4

	7. 
	Managing service failure and recovery and handling customer complaints.
	4

	8. 
	Management of customer satisfaction and loyalty.
	4


Independent study

	Assignment
	Hours

	Presentation on the theoretical themes and practical issues
	4

	Services selection
	4

	Creation of the marketing plan
	20

	Preparing for the tests
	10

	Preparing for the final exam
	10


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components: 

100% FE  = 40% (T+R+PA+P) + 60%  E, where

FE- final evaluation

T – test evaluation

R – report (analysis  the professional literature and other information sources)

PA – average evaluation of practical assignments;

P – evaluation of presentation 

E – exam evaluation 


Literature

I Textbooks

1. Zeithaml, Valarie, Bitner, Mary J. and D. Gremler (2009), Services Marketing: Integrating Customer Focus across the Firm. 5/ed, McGraw-Hill.
2.  Mudie P, Pirrie A (2011), Services Marketing Management (Third Edition). Transferred to Taylor & Francis
3.  Lovelock H,  Wright L, ( 2002), Principles of Service Marketing and Management, Prentice Hall
II Additional literature

1. Iacobucci D, Salter J. (2009), The Network Challenge. Pearson Education

2. Swartz T, 

HYPERLINK "https://www.google.lv/search?hl=lv&tbo=p&tbm=bks&q=inauthor:%22Dawn+Iacobucci%22" \hIacobucci D. (2000) , 

HYPERLINK "https://www.google.lv/search?hl=lv&tbo=p&tbm=bks&q=inauthor:%22Dawn+Iacobucci%22" \hHandbook of Services Marketing and Management. SAGE

 HYPERLINK "https://www.google.lv/search?hl=lv&tbo=p&tbm=bks&q=inauthor:%22Dawn+Iacobucci%22" 


III Internet sources

1.      http://ec.europa.eu/eurostat 

2.      http://search.ebscohost.com 

3.      www.scopus.com 

Brīvās izvēles kursi
Course title: INSURANCE

Course code (RAIS): Ekon3101

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer:  M.oec., lecturer Jelena Volkova

Course prerequisites: Introduction to Entrepreneurship 
Abstract: The course aims to provide knowledge of the operating framework of insurance industry, to develop students’ practical skills to prepare insurance contracts, as well as knowledge and skills in organization of insurance companies.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· compare and analyze conditions of  situation when assessing risks, and to determine the possibility to reduce losses through insurance;
	Test

Report presentation

Examination

	· demonstrate specialized knowledge in insurance contract characteristics and administration;
	Test

Report presentation

Examination

	· demonstrate knowledge on how to systematize, classify, and analyze information for assesing the insurance company's performance.
	Practical assignments

Examination


Course content

	No.
	Themes
	Contact hours

	1. 
	Insurance basics and history of industry development.
	6

	2. 
	Risk and risk management in insurance.
	4

	3. 
	Insurance process and its stages.
	8

	4. 
	Life insurance.
	4

	5. 
	Non-life insurance.
	6

	6. 
	The analyses of insurance market.
	4


Independent study:

	Assignment
	Hours

	Special assignments: to prepare comparative analysis of contract terms of at least 3 different insurance companies 
	20

	Preparing for the tests and practical classes
	18

	Preparing for the exam
	10


	Method of evaluation:
	Exam 

	Evaluation requirements:
	The final grade is comprised of the following components: 

100% FE  = 30%R+20%PA+ 50% E, where

FE – final evaluation

R – report (analysis of the professional literature and other sources)

PA – average evaluation of practical assignments

E – exam evaluation


Literature:

I Text books

1. Baranoff Etti G. Risk Management and Insurance.- Wiley, 2013.- 672 p.

2. Rejda & McNamara Principles of Risk Management and Insurance, Global Edition, 13/E,2017.-720.p

3. Scott E. Harrington, Gregory Niehaus G. , Risk Management and Insurance.-McGraw-Hill,2017.-680.p

II Additional literature

1. Dionne G. Handbook of Insurance (Huebner International Series on Risk, Insurance and Economic Security).- Springer, 2001.- 1008p.

2. Marshall Wilson Reavis, Insurance: Concepts & Coverage FriesenPress, 2012.-190p.

3. René

HYPERLINK "http://riskbooks.com/topics-1/insurance/the-solvency-ii-handbook-practical-approaches-to-implementation" \l "tab-product-author" \h 

HYPERLINK "http://riskbooks.com/topics-1/insurance/the-solvency-ii-handbook-practical-approaches-to-implementation" \l "tab-product-author" \hDoff, The Solvency II Handbook: Practical Approaches to Implementation.- eBook.-2014.

4.  Williams A., Heins R. Risk management and insurance. – New–York, 2005

III Internet sources

1. www.fktk.lv

 HYPERLINK "http://www.fktk.lv" 
2. 
 www.oecd.org/finance/insurance/oecdinsurancestatistics.htm

 HYPERLINK "http://www.oecd.org/finance/insurance/oecdinsurancestatistics.htm" 
3. 

HYPERLINK "http://www.insuranceeurope.eu" \h
www.insuranceeurope.eu

4. RTA library data bases: EBSCO - http://search.ebscohost.com/, 

5.  ScienceDirect Freedom Collection  http://www.sciencedirect.com/  

 

Course title: OFFICE WORK ORGANIZATION AND MANAGEMENTI

Course code (RAIS):  VadZ2017

KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer:  Mg.soc.sc., lecturer  Aija Čerpinska

Course prerequisites: Records Management  

Abstract: The aim of the course is to provide knowledge about the organization and management of office work, non-documented services, use of electronic technologies; to develop students’ time-management skills, internal oral communication skills.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· assess and optimize office work and its organization processes applying principles of ergonomics;
	Practical classes,  Independent assignment,   Exam

	· plan personal time, work independently, set deadlines, applying electronic technologies;
	Practical classes,  Independent assignment,  Exam

	· manage information flows and develop internal and external communication.
	Practical classes,  Independent assignment,  Exam


Course content

	No.
	Themes
	Contact hours

	1. 
	Classification of the office staff; basic duties, tasks, competences, functions, and responsibilities of the head of the office.
	2

	2. 
	Organization of the office (place, room, etc.)
	3

	3. 
	Office equipment and its application.
	3

	4. 
	Selection, training, motivation, and assessment of the office staff.
	8

	5. 
	Time management, scheduling and organizing of meetings, telephone conversation etiquette
	5

	6. 
	Management of information flows in the office. Use of electronic technologies. Development of internal communication.
	6

	7. 
	Working with clients in the office, creating a psychological micro-climate in the office.
	7


Independent study:

	Assignment
	Hours

	3 presentations on the assigned topic
	20

	Literature studies
	10

	Preparation for the project presentation
	18


	Method of Evaluation
	Graded test


Evaluation requirements:

	The final grade is comprised of the following components:

· 3 presentations (team work), (60 %), each presentation – 20% 

· individual presentation (20%)

· in-class participation (10 %)

· final test evaluation (10 %).


Literature

I Textbooks

1.  STROMAN J., WILSON K., WAUSON J. (2011)  Administrative assistant`s and secretary`s handbook., American management Association.

2. MCCAULEY-BUSH, Pamela (2012)   Ergonomics: foundational principles, applications, and technologies / Pamela McCauley Bush. - Boca Raton, FL : CRC Press, 2012. - xxiii, 331 p

II Additional literature

1. PODGER, A. S. (Andrew Stuart) (2009) The role of departmental secretaries : personal reflections on the breadth of responsibilities today / Andrew Podger. Published by  ANU E Press The Australian National University

2. MATTHEWMAN Lisa, ROSE Amanda, HETHERINGTON Angela,  Work psychology : an introduction to human behaviour in the workplace(2009)/ edited by. - Oxford : Oxford University Press ; New York,  - xxxii, 388 p.

1. III Internet resources

2. RTA bibliotēkas datu bāzes: EBSCO - http://search.ebscohost.com un ScienceDirect Freedom Collection 

 HYPERLINK "http://www.sciencedirect.com" http://www.sciencedirect.com

3. 
Worklplace Heath and Safety Informationa from the International Labour Office  http://www.ilocis.org/en/default.html 

Course title: INTERNATIONAL MARKETING

Course code (RAIS): Ekon3068
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management
Course developer:  Mg.oec. lecturer Iveta Dembovska

Course prerequisites: Marketing
Abstract:  The course includes issues on the essence of international marketing, the analysis of the international environment, assessment of descision if the enterprise should enter the international market, resource analysis, examination of information and research system in the international scale, segmentation of the international market and analysis of segmentation criteria and features, influence of culture on marketing activities, analysis of political and economic environment, analysis of competitors in the international market, analysis and application of marketing mix elements – product, price, place and promotion in the international market.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· demonstrate advanced special knowledge in international marketing and critical understanding of this knowledge;
	Independent assignment, exam

	· make decisions choosing the appropriate marketing strategy for the international market, working out solutions, developing new knowledge using the acquired theoretical fundamentals, special problem solving skills and integrating knowledge from different spheres;
	Independent assignment, exam

	· develop marketing mix management in complicated conditions of uncertainty, make theoretical contribution to increase professional knowledge and practical contribution to improve the process of the international marketing management applying new strategic approaches.
	Independent assignment, exam


Course content

	No.
	Themes
	Contact hours 

	1. 
	Concept and essence, features, aims and tasks of the international marketing. Advantages of the international marketing. Analysis of enterprise’s work – whether it is necessary to enter the international market. Analysis of the enterprise’s resources for international entrepreneurship and marketing.
	2

	2. 
	Reasons for enlargement in the international scale. Evaluation of functional usefulness and economic efficiency of the international marketing. Evaluation of efficiency of investment projects. Evaluation of the value of the trademark. Evaluation of buyers’ loyalty.
	2

	3. 
	International environment. Concept of marketing environment development in conditions of globalisation. Information systems, tasks and objects in international marketing research. Receiving and processing the marketing information related to the international marketing. Structure, content and basic sources of marketing information.
	2

	4. 
	Influence of culture on the international marketing activities. Political factors. Influence of economy.
	2

	5. 
	Forms of organisation of international business. Marketing strategies in international business.
	2

	6. 
	Strategies for the international market penetration. Forms of commercial activity in the international environment. Entrance strategies and forms for enterprise’s position strengthening in the international market. Analysis of investment contribution.
	4

	7. 
	Globalisation. Globalisation stages. Economy globalisation and business internationalisation.
	4

	8. 
	Product in the international market. Features of product development for the international market. International aspects of the product policy. Services as an international marketing object. Logistics services in the international market.
	4

	9. 
	Price. Pricing in the international market. Payment conditions. Price conditions. Price strategies in the international market. Export pricing features and components. Custom taxes and duties.
	4

	10. \
	International marketing channels. Members of the channels. International mediators. Specific features of product division organisation in international marketing. Forms of cooperation partners in foreign trade networks. Specific features of international licensing. Franchising as a cooperation form with foreign partners.
	4

	11. 
	Promotion complex in the international market. Specific features and strategies in the development of advertisement. Organisation of communication policy in the international market. Specific features of the communication policy in the international market.
	2


Independent study

	Assignment
	Hours

	Literature analysis 
	6

	Study of the international company’s operations
	6

	Marketing plan development for introduction of the product in foreign markets
	20

	Preparing for the tests
	8

	Preparing for the exam
	8


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components:

· independent assignments - 30% 

· exam - 70%

G= 0,3P+0,7E, where

G – final grade

P – evaluation of independent assignments

E – exam evaluation


Literature

I Textbooks

1. Alexandra Kenyon, Isobel Doole, Robin Lowe. International Marketing Strategy: Analysis, Development and Implementation 7th Revised edition,   Cengage Learning EMEA, 2016, ISBN-13: 9781473723702
2. Gerald Albaum, Alexander Josiassen, Edwin Duerr . International Marketing and Export Management. New edition.,   Pearson Education Limited, 2016. ISBN-13: 9781292016924
II Additional literature

1. Philip R. Cateora, John Graham, Mary C. Gilly. International Marketing 17th edition. McGraw-Hill Professional. 2015. ISBN-13: 9780077842161
2. Masaaki Kotabe, Kristiaan Helsen. International Marketing 6th Edition.John Wiley & Sons Inc, 2014. ISBN-13: 9781118830284)

 HYPERLINK "https://www.kriso.lv/international-marketing-6th-edition-international-student-db-9781118830284.html" 


III Internet sources

1. American Marketing Association. Resource library. http://www.marketingpower.com/ResourceLibrary/Pages/default.aspx
2. EBSCO Publishing database. http://www.epnet.com/database.html
3. Business Marketing Association. http://www.marketing.org/i4a/pages/index.cfm?pageid=1
4. Customer relationship management terms. http://www.webopedia.com/TERM/C/CRM.html
Course title: INTERNATIONAL CURRENCY AND MONEY TRANSACTIONS 

Course code (RAIS): Ekon2037

KP: 2
ECTS: 3
Total hours: 80
Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017.

Responsible unit: Faculty of Economics and Management

Course developer: Mg.oec., lecturer I.Kotāne

Course prerequisites: Macroeconomics 

Abstract: The course aims to provide theoretical knowledge on elements of international currency and money transactions, to develop skills and ability to analyse and to assess currency and money transactions and their development tendencies.

The course builds understanding of the international currency system and its historical development, types of exchange rate and the factors affecting them; describes foreign exchange policy and role of balance payments; analyses currency exchange operations, methods of international payments, and international financial funds. 

Learning outcomes

	After completing the course, the student should be able to:
	Methods of Assessment

	· demonstrate understanding of causal links (regularities) and concepts of currency market and international transactions;
	Practical classes, independent assignments, 

tests,  graded test

	· analyse and evaluate tendencies of exchange operations and money transactions, and to predict their further development;
	Practical classes, tests,  graded test

	· understand and assess sources of international funding.
	Practical classes, independent assignments, 

tests,  graded test


Course content

	No.
	Themes
	Hours

	1. 
	International currency system and its development. Gold market.
	4

	2. 
	National income and the balance of payments accounts.
	4

	3. 
	Foreign exchange rate, foreign exchange market, currency policies.
	8

	4. 
	Currency transactions.
	8

	5. 
	International transactions settlement.
	4

	6. 
	International funding resources.
	4


Independent study:

	Assignment
	Hours

	Special assignments: to describe the factors and their impact on the changes (increase or decrease) of exchange rates  etc.
	15

	Preparing for the tests
	15

	Prepare presentation 
	8

	Preparing for the final test
	10


Method of Evaluation: Graded test

Evaluation requirements:

	The final grade is comprised of the following components:

(1) active participation and performance in practical classes, tests  (40%), 
(2) evaluation of independent assignments (10%)
(3) final test evaluation (50 %). 


Literature

Textbooks  

1. CHARLES, W.L.HILL. (2015). International Business: Competing in the Global Marketplace. 10th edition Published by McGraw-Hill/Irwin, NY, 748 p. 
2. MADURA, J. (2015). International financial management. 12th  ed., Cengage Learning, 700 p. 
3. SHAPIRO, ALAN, C. (2013). Multinational financial management.  10th ed.  New York: Wiley, 736 p.  
Additional literature  

1. CHEOL.S.EUN, BRUCE G. RESNICK. (2012). International financial management. 6th ed., 291 p. 
2. MADURA, J., FOX, R. (2017). International Financial Management. 4nd ed. United Kingdom, Cengage Learning EMEA, 679 p. 
3. SINGH, M. (2013). 17 Proven Currency Trading Strategies. How to Profit in the Forex Market. John Wiley & Sons Singapore Pte. Ltd., 274 p
Internet sources

1. Databases: EBSCO  http://search.ebscohost.com/  un ScienceDirect Freedom Collection  http://www.sciencedirect.com/
2. International Financial Institutions websites: www.imf.com etc.
Course title: INNOVATION MANAGEMENT

Course code (RAIS): VadZ3042
KP: 2

ECTS: 3

Total hours: 80

Lecture hours: 16

Practical work, seminar hours: 16

Independent study hours: 48

Approved on: 15.12.2017. 

Responsible unit: Faculty of Economics and Management
Course developer: Dr.oec., assistant professor Lienīte Litavniece
Abstract:  The course introduce students with the essence of innovation, its forms and role in the business. Students will acquire theoretical knowledge and practical skills for evaluating innovative activites, planning of innovation, its strategical formation, management, and financing.

Learning outcomes

	After completing the course, students will be able to:
	Methods of Assessment

	· demonstrate understanding of the essence of innovation, its forms and role in business;
	Practical tasks, exam

	· analyze economic conditions and the company's operations to determine the need for innovation; develop innovation strategies, assess the risks, as well as present and defend views on innovation management;
	Practical tasks, exam

	· understand the external innovation sources of financing for ways to evaluate them and choose according to their innovation funding;
	Practical tasks, exam

	· understand innovation support structures, the principles, the role of business.
	Practical tasks, exam


Course content

	No.
	Themes
	Contact hours 

	1. 
	Introduction. Essence of innovation management.
	2

	2. 
	Definition of the innovation and its different aspects. Innovation management.
	2

	3. 
	Successful and unsuccessful innovations.
	4

	4. 
	Innovation classification (theory of incremental, radical, innovations, 4P model etc.).
	2

	5. 
	Schumpeter hypothesis. Innovation as an economic driving force.
	2

	6. 
	Innovation development in the world, in Europe, Latvia.
	2

	7. 
	Strategic planning of the innovation. Innovation strategies.
	2

	8. 
	Stages of the innovation developing. Innovative business. New product development.
	4

	9. 
	TRIZ method.
	4

	10. 
	New innovative product/business.
	8


Independent study:

	Assignment
	Hours

	Prepare 2  presentations 
	24

	Prepare materials for 8 seminars
	14

	Preparing for the exam
	10


	Method of evaluation:
	Exam

	Evaluation requirements:
	The final grade is comprised of the following components:

60% - attending lectures, in-class practical exercises and individual assignments

40% - exam evaluation


Literature

I Textbooks  

1. Maital S., Seshadri D. V. R. (2012). Innovation management. SAGA Publication Pvt. Ltd. p.584.
II Additional literature 

1. Sawyer K. (2012).  Explaining Creativity.  Oxford University press, p. 567.
2. Nussbaum B. (2013). Creative Intelligence. Harper Business, p.368.
3. Miller P., Wedell-Wedellsborg T. (2013). Innovation as Usual. Harward Business Review press, p. 240.
4. Maurya A. (2010). Running Lean. p.240. 
5. Duggan W. (2015).The 7th Sense. Columbia University Press, p.190.
6. Boyd D., Goldenberg J. (2014). Inside the Box. Simon & Schuster; Reprint edition, p.272. 
III Internet sources

1. Innovation Portal  http://www.innovation-portal.info/
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1. GENERAL GUIDELINES

The methodological guidelines (hereinafter – guidelines) stipulate requirements and recommendations for elaboration of research papers at the Faculty of Economics and Management and are based on “Methodological guidelines for elaboration and defence of research papers at Rezekne Academy of Technologies” (approved by `decision No. 13.1/10 of the Scientific Council of Rezekne Academy of Technologies of the 20th of May, 2014).

The guidelines are applicable to all types of research papers (hereinafter – Papers), including study papers, qualification papers, bachelor papers, diploma papers, master’s theses, which are written at the Faculty of Economics and Management. The Paper is a student’s independent research done in accordance with requirements of the study programme and the guidelines.

Papers during the study period are the Study Paper (between 25 – 30 pages) and the Project (the number of pages depends on requirements of the study course). It can be a theoretical, methodological or applied research, which should consolidate the student’s knowledge and skills acquired during the respective study year or at the respective study course, thus contributing to the development and strengthening of the student’s research competence, problem solving and analytical thinking skills.

The number of study papers and their distribution according to the study programmes is displayed in Table 1.1.

Table 1.1

Number of study papers and their distribution according to study programmes 

	Study programme and/ or specialisation 
	Study Paper in

	
	1.
	2.
	3.

	1
	2
	3
	4

	Business administration
	Specialisation Marketing sector manager 
	Macroeconomics/ Microeconomics
	Marketing / Business administration
	Management of marketing 

	
	Specialisation Tourism company manager 
	Macroeconomics/ Microeconomics
	Marketing / Business administration
	Business management

	
	Specialisation Commercial services manager 
	Macroeconomics/ Microeconomics
	Marketing / Business administration
	Business management

	
	Specialisation External relations department manager 
	Macroeconomics/ Microeconomics
	Marketing / Business administration
	Business management

	Economics
	Specialisation “Financial and accounting management” 
	Macroeconomics/ Microeconomics/ Marketing
	Accounting
	Finance / 

Analysis / Taxes

	
	Specialisation “Business law” 
	Macroeconomics/ Microeconomics/ Marketing
	Business administration
	Business law


Table 1.1. Continued 

	1
	2
	3
	4

	Management science
	Marketing / Entrepreneurship
	Management
	-

	Finance
	Finance
	-
	-

	Technology and innovation management
	Economics/ Management
	Technologies
	-

	Border guarding
	Management
	Law
	Border guarding


Final research Papers are the qualification paper (between 30 – 40 pages), the bachelor paper, the diploma paper (between 60 – 80 pages) and the master’s thesis (between 80 – 100 pages). It can be a theoretical, methodological or applied research, which results in author’s independent conclusions, inferences, proposals for solving a problem, as well as proves the author’s readiness to apply the specialty or to work in the corresponding scientific sphere.
 

The author is responsible for quality of the Papers, accuracy of data and estimates, formatting and timely submitting the Papers according to the schedule.

The supervisor’s tasks are: 

· to consult in preparation of the initial and final plan, working out the structure of the Paper;

· to facilitate students’ creative approach in elaboration of Papers;

· to assist in defining the direction and methods of the research; 

· to examine the list of chosen literature and other sources and to recommend additional literature sources, if necessary;

· to examine and evaluate the Paper in general, providing written recommendations for prevention of shortcomings;

· to sign the Paper, confirming that the Paper was developed in line with requirements of the methodological guidelines making sure the content corresponds to the topic;

· to further best Papers for publication, presentation at conferences, to ensure their public accessibility for wider society
;
;
.

In the course of development of the research paper the author cooperates with the appointed supervisor.

2. STAGES OF RESEARCH AND THEIR DESCRIPTION 

Successful elaboration of the Paper consists of several consecutive stages: 

· Selection and approval of the topic (section 2.1);

· Elaboration and design of the Paper (section 2.2, section 2.3 and section 3);

· Submission and defence of the Paper (section 4). 

2.1. Selection and approval of the topic

The student chooses a topic for the Paper from the offered list of themes or independently consulting with lecturers of the study programme, at the same time taking into consideration requirements of the respective study programme. 

Successful elaboration of the Paper is possible, if the student considers the following criteria:

· the topic is attractive for the student;

· the topic is relevant;

· the topic corresponds to the requirements of the study programme;

· the topic is related to further student’s scientific or professional work.

Formulation of the topic of the Paper must be short and concise; it must reflect the problem to be solved.

The student chooses the topic independently, agrees it with the potential supervisor, and the specialist–secretary of the respective study direction registers it. 

The director of the respective study programme approves the topics of the Paper. If a topic of the Paper is not approved, the procedure of topic registration must be gone through over again. 

Topics of the Paper must be registered no later than:

· 12 weeks before the deadline for submission of the study paper in academic and professional study programmes; 

· 20 weeks before the deadline for submission of the bachelor paper in academic and professional study programmes; 

· 20 weeks before the deadline for submission of the qualification paper, the diploma paper in professional study programmes; 

· 24 weeks before the deadline for submission of the master’s thesis in the master study programmes
. 

In the process of elaboration of the final Paper it is allowed to change the topic of the Paper or to define it more exactly, all changes must be agreed with the supervisor and after that the specialist–secretary of the respective study direction registers them. 
Positive evaluation of the chosen topic done by the director of the study programme is a starting point of elaboration of a Paper. 

The next stage is drawing up the work plan and agreeing it with the supervisor. The work plan gives the possibility to organise collection of scientific literature purposefully, present investigations, legislation, statistical and other information on the topic to be reviewed in the Paper. The more information is studied, the more successfully the student will be able to draw up the plan of the Paper, to indicate the aim of the research, its tasks and to define the hypothesis. 


2.2. Structure of the Paper

In the methodological guidelines for development and defence of research papers at Rezekne Higher Education Institution the following structure of the Paper is determined:

1) title page;

2) abstract in the Latvian language;

3) abstract in the English language (for final Papers only);

4) list of abbreviations (if there are any in the text and they need explanation);

5) table of contents;

6) introduction;

7) main body of the Paper;

8) conclusions and suggestions; 

9) conclusion (for qualification papers only);

10) references;

11) summary in the Latvian language;

12) summary in the English language (for final papers only);

13) appendices (if necessary);

14) documentary page (for final papers only).

The structure of the Paper should be discussed with the supervisor.  

2.3. Content of the Paper

This subchapter characterises each part of the structure of the Paper.

2.3.1. Title page

The title page must contain the following information:

1) the name of the university and faculty;

2) the title and type of the Paper;

3) the author’s name, surname, the full and precise name of the study programme, the number of the student’s card, signature;

4) position of the supervisor and consultant (if any), their scientific or academic degree, name and surname, signature;

5) at the bottom of the page – the place and year of defence 1 (Appendix 1).

2.3.2. Abstract 

The abstract gives general overview of the Paper. During the studies, the abstract is written only in the Latvian language, but in the Final Paper it must be in Latvian and in English (Abstract). In the abstract the author mentions the topic of the Paper, the research problem, the aim of the Paper and gives a short description of the content of the Paper. This data are followed by information about the number of pages, illustrations, tables, appendices, the number of used literature and other sources. At the end of the abstract, 4-8 keywords characterising the topic of the Paper are given.  The text of the abstract should not contain more than 200 words.

The abstract is placed before the table of contents and is not mentioned into the table of contents.

2.3.3. List of abbreviations, signs and terms

If the author uses specific abbreviations, acronyms, there must be an alphabetical list of abbreviations used. Abbreviations, symbols and specific terms on the list must be written in a column with an abbreviation on the left, and its detailed explanation on the right. Generally used abbreviations (etc., e.g., i.e.), standard abbreviations (EUR, ISBN), short names of units of measurement (m, g, h)
 should not be included into the list. If the number of used abbreviations and terms is fewer than 5, they should be explained in the text. When an abbreviation is mentioned in the text for the first time, the author should enclose “hereinafter” in parentheses and the abbreviation. 

For example: the European Regional Development Fund (hereinafter – ERDF). 

The list of abbreviations, symbols and terms is placed after the table of contents; it is numbered and is inserted into the table of contents with the corresponding page number.

2.3.4. Table of contents

The Table of contents starts with the heading “Table of contents” and the automatic table of contents is created (Appendix 2). Chapters and subchapters are numbered with Arabic numerals, the appendices (if any) are numbered separately also with Arabic numerals, giving the full heading of each appendix. In pages of appendices, the numbering of previous pages is continued.
 

2.3.5. Introduction

The Introduction is an introductory text of the Paper, giving general information about its origin, content or structure.
 Therefore the Introduction should contain the following information:

1) relevance of the topic and level of the research;

2) problem of the research;

3) object of the research;

4) subject of the research; 

5) aim of the research; 

6) tasks of the research;

7) hypothesis;

8) methods of the research;

9) novelty of the research; 

10) theoretical basis;

11) empirical basis of the research;

12) period of the research;

13) description of the structure of the Thesis, reflecting its theoretical and practical significance;

14) limitation of the topic (if necessary).

Relevance of the topic, level of the research and problem of the research. Relevance of the topic is grounded on theoretical conclusions, general description of the real situation and problem is given in the view of the problem-solving and insufficient investigation of the actual study direction. Importance of the Paper problem is described taking into account general study direction tasks in an organisation, in the field or in the state in general. Insufficient representation of problem solutions in the specific literature should be described, as well as shortcomings and drawbacks in the economic practice, legislation, etc., the author should indicate the issues, which are not completely solved and what direction the author is planning to focus his research on
.
The object of the research is a process or a phenomenon, causing a problem situation, which was chosen for the research
. 

The subject of the research is an aspect, expression, feature, etc., defined by the object, which actually contains a problem of the study direction. 
Research object and subject are two degrees of problem specification, with the subject being more specified than the object. 

The author defines the aim of the research on the basis of the relevance of the research and definition of the problem. Formulation of the aim must be concise, answering the questions: what will be examined? what needs to be achieved? how will it be examined?
;
  

The tasks of the research define solutions for achieving the aims of the Paper. The tasks are definite methodological activities, which depend on the aim of the Paper and display the process of its achievement and the process of research into the specific problem.
  

Hypothesis (Greek hypothesis – basis, supposition) is the author’s raised supposition about causes and regularities of the investigated problem. In the course of the research, the hypothesis can be proved to be true or can be rejected.  

The nature of the scientific Paper is related to collection and processing of information, choosing methods of the research in order to get reliable results of the research. Various research methods of data collection and processing can be used. Read about the methods that students can use for development of the Paper in Appendix 3. 

Novelty of the research reflects relations, facts that have not been examined yet. For instance, the author finds influence on a feature of the object, discovers qualitative changes in the structure of the investigated object, shows possibilities of stimulation the development process, etc.
 

The theoretical basis gives information about main groups of literature sources that were used for development of the Paper. Literature sources may include manuals, scientific research, standards and regula of the European Union, the Republic of Latvia and other states, general and special study literature, statistical data, periodicals, unpublished information, author’s specific surveys, experiments.
 

The empirical base of the research is the place where the concrete research is done.

The period of the research is a period of time, which is examined and justified in the Paper. The definite time period specifies the Paper, makes it possible to draw conclusions and to advance appropriate suggestions.   

Description of the structure of the Paper, reflecting its theoretical and practical significance. In the introduction, the author provides information about the structure of the Paper, describing each chapter in brief (1-2 sentences). 

Limitation of the topic refers only to broadly defined types of research and the reason for their limitation is to establish framework for concrete research.  

2.3.6. Main body of the Paper 

The main body of the Paper should be written in accordance with the tasks of the research, structuring it in chapters and subchapters. The main body must contain at least three chapters (if there are no subchapters) or two chapters with subchapters. A subchapter cannot consist only of one subchapter. The author writes a subchapter, if it contains at least two pages. 

The main body of the Paper must contain results of theoretical research, data summary, analysis and interpretation, formulation of discovered interrelations written in the logical order.

In the Paper, the same data should not be repeated in the text, illustrations and tables – the author chooses one of the ways for displaying the information (for example, statistical data of the definite period are summarised in tables or in figures).

Measurement and estimate results must be presented in the International System of Units (SI).

The author should avoid indifferent, uncritical, inert, purposeless description in the Paper. When analysing other authors’ works, unjustified and vulgar critique is not permitted, it is necessary to observe scientific work standards, international and national copyright; plagiarism (representation of other author’s work as one’s own original work) is not admissible. If the fact of plagiarism is discovered, the Paper is annulled and the student must choose another topic for the Paper.  

The analysis and statements must be justified. The author should avoid declarative statements, artificial euphonic phrases. Personal point of view must be represented in the Paper in accordance with the style of the scientific language
.

The content of the main body of the Paper is divided into the part of the scientific research and the scientifically practical part. In the Final Paper, the author should observe proportions of the scientific research part and the scientifically practical part as it is shown in Table 2.1. 

Table 2.1

Structure of the main body of the Final Paper 

	Type of the Final Paper
	Scientific research part
	Scientifically practical part

	Qualification Paper
	Not less than 35% of the Paper 
	Not less than 50% of the Paper

	Bachelor Paper 
	Not less than 50% of the Paper 
	Not less than 35% of the Paper

	Diploma Paper
	Not less than 35% of the Paper
	Not less than 50% of the Paper

	Master’s Thesis in the academic master study programme 
	Not less than 50% of the thesis
	Not less than 35% of the thesis

	Master’s Thesis in the professional master study programme 
	Not less than 35% of the thesis
	Not less than 50% of the thesis 


In the scientific research part of the Paper, the author summarises terms of the research, gives an overview of examination of theoretical literature, findings and analysis of the problem.

In the scientifically practical part, on the basis of examination of the theoretical literature, the student should describe the empirical research, which comprises the summary of the methodology and data analysis, evaluation of practical usage possibilities of the research results.
Each chapter ends with conclusions and suggestions (if it is possible to make any suggestions after the research done in the chapter), summarising the most important information and switching to the next chapter. 

2.3.7. Conclusions and suggestions

In this part of the Paper, the student evaluates results of the research and formulates the findings, conclusions, theoretical results, discovered relations, the level and the essence of achievement of the aim. In final Papers, it is necessary to prove the scientific novelty of accomplished results and in all types of papers the student must prove practical significance of the results. Instead of generally known statements the conclusions must include the information that was obtained during the research (theoretical data, practical results).

The student defines suggestions related to continuation of the theoretical research, its direction and practical realisation of the research results. Suggestions must be concrete, corresponding to the investigated problem and resulting from the conclusions. It is desirable that the suggestions would be related to specific objects and environment
.

In every recommendation/suggestion the student must provide answers to the questions: who will do it (the addressee)? what will be done? how will it be done? what will it result in? 

The conclusions and suggestions should be numbered separately with Arabic numerals. The conclusions and suggestions should be between 2-5 pages long.

2.3.8. Final part (Conclusion)

In the Final part or conclusion, the author evaluates, whether the aim was accomplished, whether the hypothesis was proved to be true, and defines further possible research directions in the sphere of the analysed problem and also can express acknowledgment to people who helped in development of the Paper.
 

2.3.9. Summary 

The summary is an extended version of the abstract, where the research problem, the aim, tasks, hypothesis (true/wrong), research methods and justification of their application, the most important results of the Paper
 and novelty are described. 

In the Papers planned during the study process, the summary is up to 2 pages long, and it must be reflected only in the Latvian language, but the final Paper must contain up to 4 page long summary in Latvian and in English. 
2.3.10. References

The Paper must contain a reference section, where the list of sources and literature used is given. The reference section includes:

· theoretical literature,

· reference books,

· other information sources (documents, statistical data, etc.) and literature.

The literature and sources should be referred to in their original language.

It is advised to divide the sources and literature in the following groups: 

1) government documents, regulas of the European Union, the Republic of Latvia and other countries;

2) other published information (books, articles, regulations, etc.);

3) unpublished information.

Within each group, the sources should be written in the alphabetical order; first comes the list of literature in Roman letters, it is followed by the list of literature in Cyrillic letters. If you are using more than one reference by the same author, organize them in the reference list alphabetically by the title of the article or chapter. If several works of the same author are dated with the same year, small letters in the alphabetical order are added. 

The format of the list must meet the requirements of the bibliography list (see section 3.5).

The instruction of the Rector of Rezekne Higher Education Institution no. 4-5/100 of December 2, 2012 “On literature units in students’ scientific and research works” stipulates the minimal number of literature and sources used in the Paper and their division, separately marking out the number of scientific articles (Table 2.2). In the instruction, it is written that 50% of the scientific articles indicated must be in a foreign language, which is one of languages of the European Union (not applicable for the study programmes, which are realised in English or German). 

Table 2.2

Minimal number of sources and literature units used in the Paper and their division 
(authors compiled)

	Type of Paper
	Number of units of literature and other sources 

	
	total
	incl. number of scientific articles 

	Study Project
	30
	5

	Study Paper 
	30
	8

	Qualification Paper
	35
	8

	Bachelor Paper or Diploma Paper
	50
	18

	Master’s Thesis
	70
	35


In the text, there must be notes to every literature item and other source mentioned in the reference list. Notes are used, if:

1) there is a citation in the text;

2) in the text, there is other authors’ numerical material, tables, illustrations, formulae;

3) other person’s view or dictum;

4) a source, scientific research or article is mentioned. 

If other authors’ works are used and there is no reference in the text, it is considered that the author claims these texts as his own. Thus intellectual property rights and academic ethics norms are infringed, plagiarism is created. 

Notes should be made in the joint system with the reference list (see section 3.4). 

2.3.11. Appendices

In the Appendices, the author should insert all additional materials (tables, illustrations, documents, etc.), which are necessary for justifying the author’s Paper progress and results, as well as to explain the conclusions and author’s point of view in detail. The appendices may include survey forms, numerical data, tables, figures from other sources, a template of a questionnaire, analytical estimates, instructions, statutes, methodological guidelines, etc.  

It is necessary to take into account that only those materials should be added as appendices, which are relevant to the essence of the Paper. It is not allowed to attach full texts of laws, official regulas, published methodological materials, and published materials. This kind of sources should be indicated in the reference list.

The appendices are not included into the total number of pages of the Paper, they must be indicated in the basic part of the Paper. Each appendix must have a heading. 

2.3.12. Documentary page

The documentary page is necessary for final papers and is placed at the end of the Paper. It is not included into the total number of pages, it is not numbered, and it is not indicated in the table of contents. 

The documentary page contains:

1) Title of the Paper, name of the study programme; 

2) author’s confirmation that the Paper was developed independently, that only indicated sources were used for development of the Paper and the digital version is identical with the printed version; 

3) information about the Paper supervisor (name, surname, position, academic degree);

4) information about the Paper consultant (name, surname, position, academic degree);

4) information about the reviewer(s) (name, surname, position, academic degree);  

5) evaluation of the Paper
 (Appendix 4).

3. format OF THE PAPER 

The format of the Paper is designed in accordance with requirements of these methodological guidelines, technical parameters, technical format regulations, layout of visual information (tables, illustrations, formulae and appendices), formatting of notes, as well as rules of compiling the reference list.

3.1. General Paper formatting requirements 

General Paper formatting requirements are:

· the content of the Paper must correspond to the research topic; 

· appropriate technical formatting is observed in the Paper;

· the Paper contains correct and exact references; 

· conclusions and suggestions derive from the content of the Paper;

· there are no misprints or grammar mistakes in the Paper;

· the Paper is written using the academic style.

Main features of the academic language style:

· The text is created according to the standards of the Latvian language (in the study programmes, where research works are developed in English, the requirements to the scientific style correspond to the standards existing in the English language).

· In the texts, verbs are used in passive voice in the indicative mood, in the 3rd person or in the subjunctive mood (in order to neutralise the author’s opinion and to express it indirectly). 

· There are citations and precise references in the text. Citations are used from the original document (if possible), mentioning the author’s surname in Latvian and in the original language in parentheses (in italics).

· Precise terminology is used.

· Explanation works are used, visual information is added to the text: formulae, tables, illustrations, appendices, etc.
 

3.2. Technical specifications of the Paper format and main provisions of the technical formatting 

Paper must be typed, observing the following requirements: 

· Paper must be typed on one side of A4 format (210 x 297 mm) white page;

· top and bottom margins are 20 mm wide; the left margin is 30 mm wide and the right margin is 20 mm wide;  

· the text must be 1.5 line spaced; the text must be justified from both sides;

· every new paragraph should be indented 1.27 cm from the left margin;

· the text should be typed in 12-point Times New Roman font.

Pagination is done with Arabic numerals placed at the bottom, centred. The page number on the first page (title page) of the Paper is not displayed, but the Title page is included into the total number of pages. All pages of the body text, pages with tables, illustrations and appendices must be numbered in one consecutive numbering sequence.

The chapters must be numbered with Arabic numerals. Subchapters must be numbered within each chapter. Numbers of subchapters consist of the number of the chapter and the order number of the subchapter, separated with a dot, for example, “1.3.” (the third subchapter of the first chapter). Points within subchapters are numbered with Arabic numerals. Numbers of points consist of the number of the chapter, the number of the subchapter and the number of the point, separated with a dot, for example, “3.1.2” (the second point of the first subchapter of the third chapter).

Chapters, subchapters and points must have headings corresponding to the content. Headings are placed in accordance with the texts; they must be centred, typed in capital bold 16-point fonts. Subchapter headings must be typed with lower-case letters (except for the first letter), the paragraph must be indented from the left margin; the font size is 14 points. There is no full stop at the end of the heading and the headings should not be underlined. Between the heading and the body text the author should use double spacing. Each chapter should start on a new page, subchapters and points being placed further in the text on the same page. Between the body text of the previous subchapter or point and the next title there must be double spacing. The author should not type the heading on the previous page and the text on the next one. Chapter, subchapter and point headings must correspond to the headings in the table of contents.

Use of origin, explanations. In order to highlight a thought, to mark out a feature, interrelation or a conclusion, the author may use the Italic or Bold fonts. The Italic fonts are usually used for writing people’s original names. For example: M.G.Kendels (M.G.Kendall). The Bold fonts are usually used for highlighting words or phrases. 

Use of the non-breaking space is important, when the text is automatically justified, placing the text in the random order. Sometimes a number or an initial remains on a higher line, while the explaining phrase or the surname is moved to the next line. In order to prevent such text separation, the author should use the non-breaking space (Ctrl+Shift+Space). Typical cases for use of the non-breaking space: 

· ordinal numeral, when is it followed by an explaining word or a phrase. For example: 2. Chapter, 3.4. Point of 2 Chapter, etc.;                                                                                  

· initials, followed by the surname: M. Andžāne, K. G. Jungs;

· abbreviations, if they are conceptually connected: i.e., e.g.

3.3. Format of figures, tables, formulae and appendices 

In order to make numeral information of the Paper more legible, it is advisable to use tables. Illustrations used in the Paper (graphs, photos, diagrams, cartograms, etc.) are called figures. Figures and tables may be placed in the text (original or compiled by the author) or in the appendices. It is reasonable to annex tables and figures, which are more than one page long, as well as materials containing adopted data and texts illustrating the author’s statements (forms, extracts from documents). It is advisable to create tables to be put in one page in the reading direction or rotating the Paper 90o clockwise. 

Tables and figures should be placed immediately after they are mentioned in the text. Under each table or figure there must be evaluation of the information in the text, but the author should not retell the figures mentioned in the tables or illustrations.

Tables are numbered with Arabic numerals within each chapter. The table number consists of the number of the chapter and the ordinal number of the table, separated with a dot, for example, “Table 1.3” (the third table of the first chapter). The number should be typed above the table title and right-aligned. The title of the table should answer the questions: what? where? when?; the title should be centred and placed under the number of the table. The title is not underlined and there is no full stop at the end of it. 

Measurement units are typed under the title of the table in a separate line in parentheses. If there are various units, they are mentioned by the name of the corresponding indicator, separating it with a comma. It is advisable to avoid large numbers in tables. It is better to use shortened numbers, for example, EUR 1,500 thousand or EUR 1.5 million are preferable to EUR 1,500,000. For reflecting one phenomenon the author should use the same number of digits after the comma. The numbers expressed with the same measurement unit, are placed on the right side in the table.

The content of the table is placed in cells. In the first row there must be headings for all columns. The heading of the column starts with a capital letter, headings of sub-columns, which are a continuation of the heading, are written with lower-case letters. Columns are numbered, if they are divided into several pages. The columns are also numbered, if in the text, there is a reference to a column or data in it.
 Tables with a single column or a row are not usually created. 

If the table is transferred to the next page, first, the author should write the number of the table, then “Continued”, then the numbering of the table columns is repeated.

For example:

The author summarised data about expenditure of the gross domestic product (Table 3.1).

Table 3.1

Expenditure of the gross domestic product in the Republic of Latvia in 2011-2013, actual prices
  (author’s compiled)

(million euro)
	Types of expenditure
	2011
	2012
	2013
	Changes in comparison with the previous year 

	
	
	
	
	2012
	2013

	1
	2
	3
	4
	5
	6

	Household final consumption expenditure
	12,676.4
	13,491.6
	14,375.8
	815.2
	884.2

	Final consumption expenditure of state administration institutions 
	3,700.9
	3,795.9
	3,776.3
	95.0
	-19.6

	Creation of the gross capital 
	4,930.7
	5,728.7
	5,806.3
	798.0
	77.6


Table 3.1. Continued

	1
	2
	3
	4
	5
	6

	Export of goods and services 
	11,738.4
	13,418.0
	13,799.9
	1,679.6
	381.9

	Import of goods and services (minus) 
	12,749.0
	14,391.2
	14,536.4
	1,642.2
	145.2

	Total:
	20,297.4
	22,043.0
	23,221.9
	1,745.6
	1,178.9


As it is seen in Table 3.1, the gross domestic product is increasing every year, but its expenditure for state administration institutions in 2013 decreased by 19.6 million EUR in comparison with 2012. It is also significant that rate of growth for capital creation, export and import has come down.  

Figures should be numbered with Arabic numerals within each chapter. The number of the figure consists of the chapter number and order number of the figure, which are separated with a dot, for example, “Figure 1.2” (the second figure in the first chapter). The figure must have the appropriate title answering the questions: what/who? where? when? The title should be centred and placed under the figure after the number. The title should not be underlined, there is no full stop after it. 

For example:

There are definite interrelations between marketing communication costs, sale and profit (Figure 3.1).

[image: image5.emf]
Figure 3.1. Interrelations between marketing communication costs, sale and profit

The author concludes that the company’s profit can decrease, if marketing communication costs exceeds a definite limit and continues growing.

For example:

The author summarises information about respondents’ advice on goods promotion activities by “Eco Fabrika, Ltd” (Figure 3.2).
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Figure 3.2. Division of respondents’ answers to the question “What goods promotion activities would you recommend “Eco Fabrika, Ltd” to apply in their work in order to address customers more efficiently?” (author’s compiled)
As you can see in Figure 3.2 the largest part of the respondents recommend “Eco Fabrika, Ltd” to offer internet shopping possibilities for their customers and to offer a discount if someone purchases goods wholesale (21%).

It is advisable to apply MS Equation software for typing formulae. Formulae should be centred in a separate line. The number of the formula is enclosed in parentheses in the same line on the right; the number consists of the chapter number and the order number of the formula in this chapter, for example, (3.8) – the eighth formula in the third chapter. In explanation of the formula the author should indicate measurement unit of each symbol, separating it with a comma. The symbol and the measurement unit of the same indicator must not be changed within the Paper. When the author refers to a formula, its number should be enclosed in parentheses. For example, with help of formula (4.1.) it is possible to calculate… If using formulae from other sources, proper citation should be made. If the formula is author deduced, the phrase “author deduced” is used in parentheses.

For example:

Balance (operative) profit or loss is calculated by the following formula
:

P = Papgr. + Ppār. + Pārk. , 



(3.1.)

 
P – balance profit, EUR,

Papgr. – sale profit, EUR, 

Ppār. – other profit, EUR,

Pārk. – profit not related to commercial activity, EUR.

Appendices are numbered with Arabic numerals in the sequence of their usage. Each appendix should have a number in the top right corner and the word Appendix, for example, “Appendix 2”. On the next line the title of the appendix follows in the centre of the page. Every new appendix starts with a new page. It is possible to divide the appendix text into subchapters or sections numbering them within the appendix with Arabic numerals, for example, “Appendix 1.2” (second section of Appendix 1). Figures, tables in the appendices should be numbered with Arabic numerals within each appendix, for example, “Figure A.1.1” (first figure of the first Appendix), “Table A.3.2” (the second table of the third appendix). The choice of appendices must be justified; there must be references to them in the body text of the Paper.

3.4. Format of references and notes

Reference is description of the information source giving necessary data about the source. It must be sufficient to make it possible to identify the source and to find it. The list of literature and sources is an index of references to information sources used.

Reference notes are made as a common system with the list of bibliographic references according to requirements of the international APA style (American Psychological Association). 

The author may use:

· footnotes;

· the author-date-page system. 

Footnotes are used, when the references are placed at the foot of the corresponding page. These notes are numbered separately, starting with 1 in every next page. In the body text, after a citation or a statement the author should write a reference number in the superscript. 

For example, Ph. Kotler characterises eight steps to be followed in order to develop an efficient marketing communication programme
. 
If in the one page the same reference is repeated, in the first note the complete bibliographic description is given, and next time it is substituted with the word “Ibidem” and the corresponding page number. 

The author-date-page system is used, when the citation or thought author’s surname is enclosed in parentheses (it also can be a collective author or editor, compiler), as well as the date (year of publication, page number). For example, (Škapars, 2004, page 36). 

If in one reference several pages are indicated, there should be a dash between the first and the final pages, but if the pages do not follow each other, a comma is put. For example, pages 4 – 6 or pages 7, 23.

Numeral information, which was acquired from any organisation’s unpublished materials in a form of various data, estimates or tables, also must have a reference, mentioning the source of the data.

If any author is cited, the citation must be exact. It is inadmissible to extract a phrase or its part and to draw any conclusions on its basis. If a part of a long citation is skipped, this part is substituted by two dots (..). If a foreign research is cited, it must be translated and the translation author must be indicated (if the translation is done by the author, the phrase “author’s translated” should be inserted followed by author’s initials)
. 

Citations may be displayed in the form of direct speech. In this case the citation starts with a capital letter and is put in quotes. If the Paper does not contain any exact citation, but only paraphrasing of other authors’ thoughts and ideas, they should not be written in quotes.  

3.5. Requirements to the reference list 

When writing the reference section of the literature and sources used, every source mentioned in the Paper should have an entry. The literature data are written on the basis of the title page (not the cover page) of the edition. The scheme of the reference list entries depends on the type of edition. 

1. In description of laws and regulations it is necessary to list: 
Title of the document (Date). Author of the document, type of the document, number. 

For example:
Euro ieviešanas kārtības likums (2013.,15.febr.). Latvijas 
Republikas likums. http://likumi.lv/ doc.php?id=25474, sk. 27.09.2014.

Oficiālo publikāciju noteikumi (2013.,29.janv.). Latvijas Republikas Ministru kabineta noteikumi Nr. 65. http://likumi.lv/doc.php?id=254491, 
sk. 27.09.2014.

2. Requirements to formatting of published information: 

·  In description of books (monographs, manuals, textbooks, etc.) the following information must be indicated: 
Author’s surname, initial. (Year). Title of the book. Place of publication: publisher. Total number of pages. 

For example:
Goša, Z. (2003).  Statistika. Rīga: SIA “Izglītības soļi”. 334 lpp. 

Bruce, B., Hovard, L. (2012). Qualitative research methods for the social sciences. (8th ed.). Boston: Pearson. 429 p.

If the book has two or three authors, the surnames are indicated in the same order as it is done in the book, separating them with a comma.

For example, 

Arhipova, I., Bāliņa, S. (2003). Statistika ekonomikā. Risinājumi ar SPSS un Microsoft Excel: mācību līdzeklis. Rīga: Datorzinību centrs.  349 lpp.

If the book has more than three authors, it is allowed to indicate the first author or two first authors followed by “et al.”. 

For example,

Grandāne, M. u.c. (2004). Finanšu grāmatvedība: mācību līdzeklis. Rīga: RaKa. 169 lpp.

· Description of an article in a book should be written as follows:
Author’s surname, initial. (Year). Title of the article. Author (editor) of the book. Title of the book. Place: Published, article page.

Kantāne, I. (2011.). Mazo un vidējo uzņēmumu konkurētspēja. I. Revina, I. Vorončuka (red.).  Latvijas Universitātes raksti. Ekonomika. Vadības zinātne. (766.sēj.). Rīga: Latvijas Universitāte, 227. - 236. lpp. 

Gaveika, A. (2013). Latvijas gaisa telpas robežkontroles institucionālā kompetence. Latgales tautsaimniecības pētījumi. Sociālo zinātņu žurnāls Nr.1(5). Rēzekne: RA Izdevniecība, 84.-96.lpp.

· In the index to an article from periodicals (a magazine, newspaper) the following information is indicated:
Author’s surname, initial. (Date). Title of the article. Title, number of the magazine, article page. 

For example:
Mihejenkova, J. (2013., febr.). Patiesās vērtības noteikšana. Problēmas un risinājumi. Bilance, 2, 32.-34.lpp.


Zunde, K. (2014., 29.sept.). Biznesu gremdē laika vilšana. Diena, 186,  8.lpp. 

· In the description of the material published on-line the following data must be indicated:
Author’s surname, initial. (Date). Title of the article. Exact internet address, date of the visit.

If the material published on-line does not have a title it should be substituted with the first words of the text followed by three dots “…”. The description may be completed with such additional elements: edition, publication place, publication year and date of refresh.

Andria, D. (2011). The Effects of Tax Evasion on the Choice between Personal and Corporate Income Taxation. Public Finance Review, vol.39, No. 5, 682 – 711. Retrieved on September 23, 2014, from http

HYPERLINK "http://pfr.sagepub.com/content/39/5/682.%20refs.html"
://pfr.sagepub.com/content/39/5/682. refs.html 

Weidenfeld, A. (2013). Tourism and cross border regional innovation systems. Annals of Tourism Research, Vol. 42, 191–213. Retrieved on November, 10, 2014 from http://www.sciencedirect.com/science/article/pii/S016073831300008X 

Shiraldi, M. A. (2001). The post-traumatic stress disorder 
sourcebook: A guide to healing, recovery, and  growth [Adobe Digital Edition version]. doi:10.1036/0071393722

Thomas, N. (Ed.). (2002). Perspectives on the community college: A journey of discovery. [Monograph]. Retrieved on September 5, 2014 from http://erick.edu.gov 
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Appendix 3

Summary of scientific research methods 

	Title of the method

DCM/DPM*
	Short description of the method

	General methods of scientific research 

	Logically constructive method 

DPM
	The method enables creating various logical constructions, which help to define and solve a problem. The logical form of getting knowledge is reasoning or conclusion (inductive and deductive). 

	Method of inductive reasoning DPM
	The method is used to express general opinions and conclusions on the basis of separate elements of processes in the system (from separate details to the general). It is possible to use the method to discover causation between different phenomena.


	Method of deductive reasoning 

DPM
	Conclusions about separate elements, their characteristics or phenomena with logical necessity derive from general statements about the entire system containing the element in question (from the general to separate details). Sometimes it is called “Sherlock Holmes’ method”.


	Graphical method

DPM
	The method is used to discover interrelations, characteristics and forms of definite relations. In graphical figures it is possible to see the phenomenon as a whole, since graphical figures are vivid. It is an efficient way for disclosure and analysis of various statistical mechanisms. It helps to discover statistical observations in materials and errors in estimates.


	Synthesis

DPM
	From the Ancient Greek synthesis – placing, joining. It is a method of scientific research based on joining separate elements of the research object in a single whole – in a system to investigate their interconnections.


	Analysis

DPM
	From the ancient Greek analysis – a breaking up. It is a method of scientific research, based on division of a whole into separate parts and they are examined in the course of the research.


	Monographic or descriptive method 

DPM
	Detailed investigation of a phenomenon or object on the basis of broad literature review, describing not only direct present condition of the object, but also changes happened to the object in the course of time. It is important to find also links between the object of the research and the environment.


	Document study

DPM
	The method enables getting information for evaluation of definite phenomena/ processes. Documents are any written materials containing information about the phenomenon of the research: notices, reports, minutes, statements, records, letters, periodicals, notes, visual materials, etc.



Appendix 3. Continued

	Methods of sociological research

	Questionnaire

DCM
	A questionnaire is a systematic data collection from individuals by asking them questions. With help of the questionnaire it is possible to clarify the present situation. Research based on questionnaires has lower level of validity and higher level of reliability
.

	Interview

DCM
	A conversation, when an interviewer asks questions to one or more respondents to get information. During the interview the researcher becomes a research tool needing definite skills to provoke the respondent’s trust and openness. Scientific strength of the interview means balanced description and interpretation of the interview.


	Focus group

DCM
	A form of a group interview, where together with a moderator several participants are involved. Questions on a concrete, definite topic are asked, mutual cooperation in the group is accentuated and the common sense is constructed.


	Observation

DCM
	Observation makes it possible to analyse the social world from the “external viewer’s” perspective. Phenomena and processes are identified and fixed on the basis of their expression and prevalence.


	Experts’ questionnaire data processing methods 

	Delphi method

DPM
	The name of the method is related to the ancient Greek Temple of Apollo at Delphi, where people addressed the Oracle to learn about their future. The research method is based on the experts’ answers to a questionnaire, which is done in a written form in several rounds. The experts express their opinion without communicating with each other. Results of every round are evaluated, the experts are informed about them to make it possible to compare and decide if they insist on their concepts – reasoning – or change them. The Delphi method lets the researcher discover the basic ideas how to solve a problem, how to develop a sphere as well as other future questions. The Delphi method is broadly used in forecasting.


	Analytic hierarchy process

DPM
	The method was developed by American scientist T.Saaty from 1971 to 1975 and it is used for complex decision making, involving experts. Using the method several experts are addressed in the priority defining process observing all involved parties’ interests. Application of the method facilitates decision making and saves time. The technique is applied, when the decision is characterised by one of the following features: decision realisation is resource consuming; the decision is strategical; the decision is unique. It is possible to use the method, when it is necessary to reach an objective and adequate decision. The method is applicable, if there are at least three alternatives and at least five criteria.
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	Strategic management/ marketing research methods 

	SWOT analysis

DPM
	It is a structured analysis method, used to evaluate strengths and weaknesses (in the internal situation), opportunities and threats (in the external situation) in an organisation, a project.


	Boston matrix

DPM
	The Boston matrix was developed in 1967 by a Boston consulting group to assist organisation managers to define if it is necessary to change the business unit combination. The model is based on the product life cycle and experience concept.  Every product is connected with business resources. Decisions on investments into every product affect other products. The model defines that the market share and the market growth rate are main factors influencing product sale, profit and cash flow. The matrix is used for past and future data analysis.


	Game theory

DPM
	The theory is an attempt to model social situation development, when two or more people’s decisions and action mutually define the course of the situation and result. The method formalises the social structure (factors defining the output of the decisions and actions); analyses the choice of strategy; analyses how people evaluate their choice and achievements. The theory is applicable to create and compare different action scenarios, to estimate possible opponents’ strategy and countermeasures; to model future possibilities.


	Experience and learning curve effect

DPM
	The method was first mentioned in 1936. The method consists in graphical illustration of interrelation between one unit costs and production volume. The experience curve is the synergy between learning effect and savings at the expense of the cumulative volume. Costs are gradually reduced, because people learn to perform definite actions better. Production costs decrease, because the production volume increases. The simultaneous realisation of the activities mentioned above ensures the maximum output.
 

	Life-cycle assessment

DPM
	The method is applicable for the product life cycle analysis and the field life cycle analysis. In the first case, the technique reflects what is happening to the product in the market. It helps to answer three questions: Which products are still promising? Which products are to be managed in a different way to ensure sufficient income? Which products should be rejected? In the latter case, the method gives an opportunity of better evaluation of organisation’s strategic business condition depending on the development stage of each strategic business unit.


	Porter five forces analysis

DPM
	The framework was developed by Michael Porter in 1980. The model lets the researcher define external forces (external environment conditions of the direct influence) affecting competitiveness in a specific field. M.Porter formulated five main forces:  the threat of established rivals; the threat of new entrants; the bargaining power of suppliers; the bargaining power of customers; the threat of substitute products or services.
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	Porter’s value chain

DPM
	The technique was developed by M.Porter in 1985. The method facilitates understanding and arrangement of processes, their subordination and significance. It is widely used in management science. The value chain analysis provides general guidelines to analyse cost dynamics (behaviour) and present and potential sources of differentiation.


	McKinsey of General Electric matrix 

DPM
	The matrix was developed in 1972 and it is applicable to screen possible influence of separate strategical changing values (investment intensity, market position, and product or service quality) on expected capital return, market share and profit. On the horizontal axis, the business unit strength is placed, divided into three categories: high, medium and low and the vertical axis is the industry attractiveness evaluated as high, medium and low. More specified evaluation matrix (points or coefficients) should be created by a researcher.


	PEST analysis

DPM
	The tasks of the analysis are to assist the researcher to discover basic macroeconomic factors influencing all enterprises working in a definite country and definite field. The method is based on the analysis of political, economic, social and technological factors.


	Methods of financial analysis research

	Report reading

DPM
	The method foresees examination of absolute indicators included into reports, when understanding of every item, their evaluation in connection with company’s activity and other items, comprehension of the nature of changes and influence on the financial position of the company play a significant role.


	Method of comparison

DPM
	The method consists in comparison of company’s indicators in context of its structural departments, other companies or macroeconomics average values.


	Horizontal or dynamics analysis 

DPM
	The method foresees analysis of dynamics of absolute indicators in financial reports or comparison with previous periods. Using the method it is possible to discover changing tendencies in financial indicators at the company and their influence on the general financial situation. It is a comparatively simple method of financial analysis.


	Vertical or structure analysis DPM
	Using the method it is possible to define specific gravity of separate items of the report in the total sum, which is assumed as 100%.
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	Financial coefficient analysis DPM
	The aim of the analysis is evaluation of company’s financial activity using relative indicators: liquidity and paying capacity indicators; turnover indicators; profitability indicators; capital structure indicators.


	Methods of statistical research

	Ranging (distribution or variation ranges)

DPM
	Units of a set are divided according to a quantitative or attributive feature. Distribution ranges are made as a result of grouping or summarising according to one single feature. The distribution ranges consist of two elements: variable x, used to distribute the investigated set; probability density f or indications how many units of the set possess the distribution feature. In the distribution range, the variables are ranged (in an ascending or descending order). The distribution ranges may be illustrated with graphs: a pie, a histogram or a cumulative chart, ensuring the idea of the set.


	Statistical grouping (descriptive statistics) 

DPM
	General statistical indicators (absolute values, relative values and average values) reflect the numeral part of the investigated problem. 

Absolute values are indicators describing direct volume of the investigated object or the number of its units.

Relative values define numeral relations between objects and phenomena, ensuring a possibility to discover the qualitative content of the phenomena.

Average values define typical, characterising and normal levels and conditions of mass phenomena.

Variation of separate features, which cannot be expressed in absolute, relative or average values are characterised with variation indicators. The most important variation indicators are variation volume, average linear deviation, average quadratic deviation, dispersion and variation coefficient.


	Index method

DPM
	In statistics, indexes (individual or general index) are specific generalising indicators, which are used for characterising and analysis of relative changes in complex public phenomena.


	Factor analysis

DPM
	During the investigation process, the researcher creates methodologically based conditions, when all factors influencing the result are considered to be constant values, except for one – the investigated factor, which remains the only variable, when other factors are not changing, thus it is possible to examine its changes. The factor analysis is usually used for examination of changes in quantitative or phenomenon volume, qualitative or phenomenon level or structure.


	Selection method

DPM
	Selection or a selection set is a part of general selection, which is investigated and examined in order to judge about features of the general set. Use of the selection method foresees the following consecutive actions: selection (items to be investigated and observed are selected); organisation of the observation process (the researcher examines the selected data and attributes the results to the general set); estimating selection representation mistakes and evaluation credibility, evaluation of the outcomes.
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	Statistical methods of analysis of mutual connectedness 

DPM
	If varying of any feature makes other feature synchronic variation, it indicates that the features are interconnected. Interconnections of phenomena are divided into functional and correlative. In the functional correlation, every x value has a corresponding y value. Correlation between two variables is called correlative, if changes of an independent variable are connected with average value changes of the dependent variable. For discovering of interconnections and their nature it is possible to use graphical, analytical grouping, correlation or regression methods, or a method of parallel rows.


	Forecasting methods

DPM
	Forecasting can be considered as reflection of the past to future results and is an important part of economic activity. Forecasting methods: qualitative and quantitative (correlation – regression analysis and dynamics ranges (equalisation methods; trend construction; classical decomposition method)).

Dynamics or time ranges are digit ranges characterising object or phenomenon changes in the course of time.



*DCM – data collection method; 

 DPM – data processing method
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	· the suggestions are concrete, the addressee is indicated 
	yes
	
	
	partly
	
	
	no
	

	· the hypothesis proved to be true
	yes
	
	
	partly
	
	
	no
	

	· novelty 
	yes
	
	
	partly
	
	
	no
	


3. The format of the Paper meets the methodological requirements:

	· introduction 
	yes
	
	
	partly
	
	
	no
	

	· use of references and notes and their formatting  
	yes
	
	
	partly
	
	
	no
	

	· figure, table and formula formatting 
	yes
	
	
	partly
	
	
	no
	

	· formatting the reference list 
	yes
	
	
	partly
	
	
	no
	

	· summary 
	yes
	
	
	partly
	
	
	no
	

	· language
	yes
	
	
	partly
	
	
	no
	


4. Use of research methods:

	good 
	
	average
	
	scanty

	
	
	
	
	


5. Positive qualities of the Paper (in the form of theses) 

__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
_____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________​​​​​​​​​​​​​​​_______________________________________________
6. Shortcomings in the Paper 

__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

7. General evaluation of the Paper 

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

8. Additional issues for the Paper defence 

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Rezekne, __. __. 20____

Reviewer ________________________________

Scientific degree ______________________

Position ___________________________ 

                                                                                       _______________________
                                                                                                                  (signature)
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Sample for the Supervisor’s report for Final Papers 

REPORT 

Student’s name, surname _________________________________________

Study programme: ____________________________________________________
Topic _____________________________________________________________________________________________

___________________________________________________________________________________________________________________________________________________________________________________________

1. Was the final version of Paper topic approved by the scientific supervisor? Does it correspond to the study direction? 

	yes
	
	
	
	no

	
	
	
	
	


2. Did the author take into account the supervisor’s instructions? 

	yes
	
	partly
	
	no

	
	
	
	
	


Evaluate the author’s cooperation with the supervisor (how often, quality, purposefulness, etc.) 

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

3. Are the aim and tasks included into the contents? Do they make a logical, proportionally built structure of the Paper?

	yes
	
	partly
	
	no

	
	
	
	
	


4. Does the format of the Paper meet the requirements of the methodological guidelines? 

	
	yes
	
	partly
	
	no

	· Tables
	
	
	
	
	

	· Figures
	
	
	
	
	

	· Formulae
	
	
	
	
	

	· Notes
	
	
	
	
	

	· Size
	
	
	
	
	

	· Language
	
	
	
	
	

	· Introduction
	
	
	
	
	

	· Summary
	
	
	
	
	

	· Reference list 
	
	
	
	
	


5. Was the aim accomplished?  

	yes
	
	partly
	
	no

	
	
	
	
	


6. Is there novelty in the research? 

	yes
	
	partly
	
	no

	
	
	
	
	


7. Qualification in the studies judging by the Paper.

	high 
	
	good
	
	average
	
	low
	

	
	
	
	
	
	
	
	


8. Assessment of the Paper (mark) ___________________________________________________________

Comments:___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Supervisor______________________________________________________________________________





(Scientific degree, position, signature, name, surname, date)
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Position ___________________________ 

_______________________
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	Results and conclusions
	Paper presentation
	Total assessment
	Committee member’s signature

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	


__________________________
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	presentation
	presentation materials
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I METHODOLOGICAL GUIDELINES FOR PROFESSIONAL PRACTICE 

General provisions

According to the Second level professional higher education Bachelor study programme “ENTREPRENEURSHIP” (specialisation: Tourism company manager) the planned duration of the professional practice is 26 credits or 26 weeks.

1. Aim and objectives of the professional practice 

Aim: to strengthen theoretical knowledge acquired within the study programme and the skills to use it in practice, working at any tourism company.
Objectives: 

1) Obtain and develop management personnel working skills and abilities that are necessary for work at a tourism enterprise (the skill to think creatively, work in a team, make the analysis of indicators of economic activity, working out the development plan, working out grounded recommendations for improvement of the enterprise’s work, acquire staff’s management functions, etc.). 

2) Perform necessary research works for obtaining data that are necessary for study work and diploma paper, cultivate skills of fact material pre-processing, systematisation and interpretation.

1. Organisation of the professional practice 

1.1.  Practice is a component of the study programme and is organised as individual studies outside Rezekne Academy of Technologies (RAT).

1.2.  Students choose the enterprise for professional practice themselves. The Head of the Department endorses the choice. Agreements with foreign enterprises are signed by the International relations office. 

1.3.  After the agreement is signed, but before the practice, the students receive the programme and the journal of the professional practice.

1.4.  The methodological management is done by the lecturers of the department. 

2. Duties of the supervisor of the professional practice of RAT

2.1.  Organise consultations about aims, objectives, organisation and content of the professional practice before it.

2.2.  Show scientific research work objectives to be done by the students in accordance with the scientific work plan of the department.

2.3.  If necessary, visit the practice place for solving urgent issues.

2.4.  Check the report on practice and take part in work of the evaluation commission.

3. Duties of the supervisor of the professional practice of the tourism company (according to the agreement between RAT and the tourism company) 

3.1.  Provide the student with a work place and favourable conditions for fulfilling the practice programme. 

3.2.  Give the possibility and recommendations for obtaining and processing of materials that are necessary for practice report and Diploma paper.

3.3.  Provide the student’s reference in the journal of the professional practice, confirmed by the head of the company. 

4. Student’s duties 

4.1.  During consultations before the practice, the student reads the programme of the professional practice and the Regulation of professional practice of Rezekne Academy of Technologies.

4.2.  Starting the practice, the student makes the work plan and comes to agreement with the supervisor of the practice about its content.

4.3.  At the place of practice the student learns about the work safety regulations and is responsible for their observation.

4.4.  During the practice the student obeys the rules of internal order.

4.5.  The process of the practice is described by the student in the journal of professional practice, indicating the professional skills obtained.  

4.6.  During the practice, the student learns about work of the tourism company and laws regulating it.

6. Scope, layout and defence of the report on professional practice 

At the end of the professional practice the report is drafted, submitted and defended. The report on professional practice contains 25-30 pages (without annexes). Components of the report:

· title page (see annex 1);

· description of the basic issues of the content of the professional practice;

· conclusions and suggestions;

· list of information sources used;

· annexes. 

Layout of the report:

Page size – A4, margins: right – 15 mm, left – 30 mm, top and bottom – 20 mm; fonts – Times New Roman; font size – 12; line spacing – 1,5 lines; font size in headings – 14 (bold).


The report on professional practice must be defended at the final activity at the Faculty of Economics and Management of Rezekne Academy of Technologies within the time defined by the responsible department. The evaluation of the practice report is done by the commission, which includes the professional practice supervisor of Rezekne Academy of Technologies and at least one lecturer of the responsible department. The report is assessed on the 10 point scale. The commission checks the contents and the layout of the report and the student’s professional knowledge.


The report may be defended, if the student has completed the whole professional practice programme, has submitted reports on time and has received positive reference from the professional practice supervisor of the enterprise and Rezekne Academy of Technologies.


The students, who have not completed the professional practice, have not submitted the report or have defended the report with the assessment that is lower than “4”, are not allowed to take state exams and defend the Diploma Paper.

 II PLANNING OF THE PROFESSIONAL PRACTICE 

1. Issues to be examined in all reports on professional practice 

1. Structure, branches of the enterprise (commercial society, organisation), basic principles of distribution of their work tasks and functions. Management organisational structure, order of decision making and usage of management methods at a concrete enterprise (commercial society, organisation).

2. Organisation of personnel work and management at the enterprise (commercial society, organisation): planning, searching, selection, recruiting, evaluation of work, remuneration, motivation, training. Labour legal regulations; employment agreement, its content, types, order of signing. Labour protection.

3. Market segmentation: specific features of the enterprise (commercial society, organisation) in the working sphere, information base for segmentation, features, peculiarities and forecasting of the offer, justification of the choice of target segments. 

4.  Description of the marketing complex elements and their usage at the enterprise (commercial society, organisation). Product, service, research into customers’ wishes, decision making about changes in the offer. Price, pricing, influence of the price on marketing activities. Description of the distribution channels. Strategies of service promotion in the market.

5. Description of the external environment of the enterprise (commercial society, organisation): demographic, social, sphere economic and legal factors, technologies, competition and globalisation. Description of their dynamics and influence on work of the enterprise (commercial society, organisation).

6.  Income, expenditure of the enterprise (commercial society, organisation), their types, analysis of the structure and dynamics. Analysis of profit and losses. Directions of profit division.

7.  Tax payments to the budget: types and administration. Influence of tax payments on indicators of economic and financial activity of the enterprise (commercial society, organisation).

2. Programme of the professional practice

	No.
	Name of the professional practice, duration, place
	Content of the professional practice

	1. 
	METHODOLOGY OF EXCURSION CONDUCTION 

3 credits, i.e. 3 weeks

place – Tourism company
	Main stages in working out an excursion itinerary:

1. Defining the topic and name.

2. Choice of excursion sights, making a passport for each sight.

3. Creation of the excursion itinerary.

4. Drafting the text and “portfolio” for each sight.

5. Inspection of the itinerary, defining displaying and methodological narration techniques.  

6. Calculating the price of the excursion.

7. Approval of the excursion as a tourism product.

In page 1 of the report on professional practice the student writes the name of the excursion and the type according to classification, the target audience, means of travel, length of the excursion, the scheme of the excursion. 

	2. 
	CATERING SERVICE
4 credits, i.e. 4 weeks 

place – Catering enterprise 
	1. Trading, production premises, warehouses and their description. Preparation of the trading premises for work. Preliminary table laying types, preparatory works.

2. Organisation of the waiter’s and barman’s work. Preparation of dishes, table utensils, glasses for work. Laying and changing the table cloth. Folding napkins.

3. Analysis of menus. Technology of preparation of meals portions. Types of menus and their serving. Dish pricing mechanisms (calculation).

4. Types of order, banquet serving and organisation. Procedures of table reservation. Room service.

5. Order of payment. Bar documentation. Drink price calculation. 

6. Bar equipment (devices, appliances, glasses, dishes, utensils). Technology of drink serving. 

	3. 
	CATERING BUSINESS 

4 credits, i.e. 4 weeks 

place – Catering enterprise 
	1. Compliance of public catering premises to quality standards.

2. Work planning.

3. Criteria of work research and analysis 

4. Product planning, purchase, recording, storage, processing.

5. Technology of meals portion preparation.

6. Kitchen, its planning, maintenance.

7. Technology of laying the table, preparation works.

8. Organisation of work of the maître d’hôtel, waiter, barman.

9. Procedure of table reservation.

10. Ordering.

11. Measures of clients’ safety guarantee. 



	4. 
	HOTEL BUSINESS
4 credits, i.e. 4 weeks 

place – Hotels 
	1. When performing chambermaid’s duties, obtain and develop practical skills in room cleaning. 

2. Compliance of the hotel to the quality standards.

3. Work planning.

4. Hotel room reservation.

5. Staff premises, regulations, load, maintenance.

6. Cost of premises, calculation of room price.

7. Standard and special prices of hotel rooms.

8. Equipment in the rooms.

9. Clients’ safety, safety measures.

10. Correlation between the number of personnel and the number of guests.

11. Duties of the staff.

12. Forms and systems of work remuneration.

13. Catering types in hotels (breakfast, room service, drink serving).

14. Additional services.

15. Sources of financing.

16. Types of payment (credit cards, transfers).  



	5. 
	TOURISM BUSINESS

11 credits, i.e. 11 weeks 
Places – Tourism companies, Tourism agencies, Tourist information centres 
	1. Describe needs of the tourism company’s clients, which are satisfied by the company’s product (service). 

2. Describe the tourism company’s opinion on the needs that are satisfied by the company’s product (service). 

3. Describe clients’ purchase motives – why they buy the company’s products (services). 

4. Describe and analyse main features of the products (services) offered by the tourism company from the point of view of customers and the company.

5.  Describe and analyse the tourism company’s target market, do segmentation.

6. Learn about work duties and activities of the marketing specialist (or other specialist, who is related to marketing) at the company. 

7. Work planning, organisation, administration structure.

8. Order of tourist servicing.

9. Tourism organiser’s work.

10.  Tourism agent’s work.

11.  Possibilities of employees’ capacity building.

12.  Cooperation with other tourism enterprises.

13.  Creation of the tourism product.

14.  Marketing policy at the tourism company.

15.  Marketing planning and management at the tourism company.

16.  Evaluation of marketing activities at the enterprise.

17.  Investigate the advertisement policy at the tourism company.

18.  Work out an advertisement activity for the tourism company.

   


TOTAL NUMBER OF CREDITS – 26

III TABLE OF EVALUATION CRITERIA OF THE PROFESSIONAL PRACTICE 

	10 point scale
	Verbal assessment
	Explanation

	10
	With distinction 
	Knowledge and skills exceeding requirements of the programme of the professional practice, the student displays deep issue understanding.

	9
	Excellent
	Requirements of the programme of the professional practice have been completely obtained; the skill of independent application of knowledge has been acquired. 

	8
	Very good
	Requirements of the programme of professional practice have been acquired to the full extent, however sometimes there is lack of deeper understanding of the issues and lack of the ability to apply knowledge independently for solving more complicated issues. 

	7
	Good
	Requirements of the programme of professional practice have been acquired, however at the same time there are less important defects in knowledge obtaining.

	6
	Almost good
	Requirements of the programme of professional practice have been acquired, however at the same time it is seen that the student does not understand a more important separate issue to the full extent.  

	5
	Satisfactory
	Requirements of the programme of professional practice have been acquired on the whole; however the student lacks deeper understanding of several important issues. 

	4
	Almost satisfactory
	Requirements of the programme of professional practice have been acquired on the whole; the student lacks deeper understanding of several important issues and experiences difficulties in practical usage of knowledge and skills.

	3
	Weak
	Superficial knowledge about the most important issues of the practice programme has been acquired; however the student does not possess skills for its practical application. 

	2
	Very weak
	Superficial knowledge about some issues have been obtained, however the student is not competent in other important issues.

	1
	Very very weak
	The student does not understand the problems of the issues examined within the professional practice. 
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